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NCN  SHUTS 
DOWN.. 

« Sheriff  Probes  Hidden 
Camera  In  Florida 
Weekly's  Bathroom 

*  Police  Strip-Search 
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*  Marketing  To 
New  Residents 


Our  favorite 

TWO-LETTER  WORD  IS 


“UP” 


Times  Union  management  salutes 
our  circulation  staff  for  its  impressive 
performance  during  our  1997 
“Super  Goal”  marketing  initiative. 

A  Job  Well  Done! 
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V^’re  Your  Source 

Hearst  Newspapers 


*Suhject  to  ABC  audit  and  verification 


Helping  newspapers  manage  and  adapt  to  ch 
beyond  the  year  2000. 
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Ever 
see  a 
magazine 


LIBERATE 


CUBA?  Recently,  Parade  Magazine  ran  an  interview  with  Cuba  Gooding  Jr., 


Zoi  Anjtclts  SlmtA 


'I've  Been 


the  latest  winner  of  the  Academy  Award  for  Best  Supporting  Actor. 
The  revealing  interview  brought  out  a  side  of  this  talented 
actor  that  was  both  touching  and  forceful.  Parade  readers  w-ere 
exposed  to  a  man  with  a  deep  sense  of  personal  history  as  well 
as  an  eye  very  much  on  the  future.  Every  Sunday,  Parade  readers 
are  presented  with  this  kind  of  exciting,  penetrating,  and  timely 
editorial.  Which  is  why  Parade  has  become  such  an  integral 
part  of  Sundays  for  millions  of  people.  And  why  they  didn’t  pass  up 
an  opportunity  to  visit  “Cuba.” 


Nothing  Moves  America  Like  PARADE 


*  1998  Parade  Publications 


Honeywell-Measurex  is  the  world’s  largest  protress^^utomation 
company  in  commercial  and  newspaper  printing  pressl^bntroL 
With  more  than  1 ,000  print  couples  under  contract,  we’re  the 
largest  supplier  of  shaftless  newspaper  controls. 


Whether  it's  a  new  plant,  a  new  press  or  a  press  improvement,  with 


Headquarters:  Honeywell-Measurex  Corporation  •  One  Results  Way,  Cupertino,  California  95014  U.S.A.  •  Phone:  800-288-7491  • 
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2700  Vernon  Drive,  Green  Bay,  Wl  54304-5335  •  Phone:  920-496-2920  •  Fax:  920-494-6175 


presses,  to  minimize  waste  copies  during  edition  changes. 

^  ^  Honey well-Measurex’s  state-of-the-art  press  controls  md  man- 
agem^t  systems  can  provide  a  total  plant  solution  — ^rom 

-  ij.,- 

delivery  of  the  roll  to.  delivery  of  the'^final  edition.  ^ 
BywelhMeasurex  you'll  lia CaKt  us  today. 


(Vide  Web  Site:  http://wvvw.measurex.com 
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They  spin, 
he  wins 

Timing  is  ever\thing. 

Just  ask  Howard  Kurtz,  media 
writer  for  the  Washington  Post. 

Back  in  1996,  when  he  contracted 
to  write  Spin  Cycle,  a  hook  on  the 
White  House  damage  control  team,  he 
never  dreamed  that  it  would  be  a  hit 
even  before  it  hit  the  stores.  But  two 


DONE  AjNDtHS 

OEFEM-iNG  PRESiDET^T  CLINT0^  THE  mE.';  VS  SEX 
SCAN.VVi.  ':OVERAG£.YETH£HAS^^EVER  ASKED  HIS  80SS 
'.VHir-I  \f  ANV  or  THE  ALLEGATiaNS  IS  fRUE 


Excerpts  in  the  Washington  Post  Magazine 


weren't  expected  to  damage  sales  of  Spin 
Cycle,  Post  media  writer  Howard  Kurtz's 


book  on  the  White  House  PR  machine. 


da)'s  after  the  Bill  (dinton/Monica 
Lewinsk)’  stor^’  broke,  his  publisher 
was  on  the  horn,  demanding  a  new 
introduction  and  epilogue  and  propos¬ 
ing  a  plan  to  hustle  the  book  into  print 
three  months  early. 

“They  came  to  the  right  guy,”  Kurtz 
said.“l  write  on  deadline  in  my  sleep.” 
Kurtz  called  the  book,  set  for  release 
Mar.  18,“a  road  map  to  understanding 
the  White  House  players  and  their 
antagonists  in  the  press,  and  their 
often  personal  warfare." 

Even  though  it’s  not  in  most  stores 
yet.  Spin  Cycle  is  already  in  its  seventh 
printing.  The  Free  Press,  which  had 
expected  to  print  just  20,000  copies, 
now  has  orders  for  110,000.  A  portion 
of  the  book  was  excerpted  in  the  Mar. 
8  Washington  Post  Magazine. 

(falling  continuing  interest  in  the 
scandal,  an  “amazing  cultural  event,” 
Kurtz  said  people  seem  to  want  to 
read  all  about  the  sex  scandal  —  even 


though  they  claim  to  be  horrified  that 
the  press  covers  it. 

Said  Kurtz,  “The  public’s  appetite 
has  been  more  intense  than  on  any 
story  I’ve  been  through  in  two 
decades  as  a  reporter.” 

—  Robert  Neuwirth 

Mail  fraud 
on  letters  page? 

WHEN  SCOTT  PELLEGRINO 

penned  a  letter  to  the  New  York 
Post,  he  was  angry  at  liberal  columnist 
Jack  Newfield.The  problem;  Newfield’s 
canonization  of  the  Kennedy  family, 
which,  Pellegrino  wrote,  amounted  to 
a  Tony-The-Tiger-like  chant:  “T-h-h-e-e-e- 
y-y’r-r-e  Great!” 

To  Pellegrino’s  surprise,  however, 
that's  not  how  his  words  came  out  in 
the  Post.  “They  are  a  bunch  of  really, 
really  swell  guys,  despite  the  odd 
drowned  blonde,  seducing  the  baby 
sitter,  etc.,”  read  the  letter  bearing 
Pellegrino’s  name  on  the  letters  page. 

Similarly,  his  assessment  of  Bill 
Clinton  —  “a  creep”  —  somehow 
morphed  into  a  rant  about  “the  moral 


squalor  a  Clinton  presidency  would 
inflict  on  this  country.” 

Pellegrino  asked  for  a  correction. 
Editorial  page  editor  John  Podhoretz 
refused.  But  Pellegrino,  a  local  radio 
editor,  pulled  a  Linda  Tripp  stunt:  He 
secretly  taped  Post  editors  as  they  told 
him  to  buzz  off 

Podhoretz  softened  a  bit  after  gossip 
columnists  George  Rush  and  Joanna 
Malloy  at  the  rival  Daily  News  aired 
the  usually  private  dispute  between 
editor  and  letter  writer. 

Then  Washington  Post  media  writer 
Howard  Kurtz  joined  in,  pointing  out 
New  York  Post  owner  Rupert 
Murdoch’s  long  antipathy  to  the 
Kennedy  clan,  and  seemingly  equal  dis¬ 
dain  for  Clinton. 

Podhoretz  initially  defended  the  edi¬ 
torial  liberties,  saying,  “We  reserve  the 
right  to  edit  letters.  Editing  includes 
additions  as  well  as  subtractions.” 
Finally  a  fall  guy  was  found  and  the 
Post  fired  copy  editor  Roger  Franklin.  A 
kinder,  gentler  Podhoretz  called  him 
“an  intelligent  and  interesting  guy  who 
just  didn’t  understand  where  it  was 
appropriate  to  improve  copy  and 
where  it  was  inappropriate.” 


Inspired  by  a  Jan.  1  feature  on  newspapers  as  collectibles,  E&P  reader  Karrie 
Williams  of  Colorado  Springs,  Colo.,  submitted  this  unusual  use  for  old  newspapers: 
wallpaper,  or  wall-newspaper.  It  joins  such  other  renowned  secondary  uses  as:  fish 
wrapper,  bird  cage  liner,  cattle  bedding,  cow  chow  and  pressmen's  caps.  The  photo 
shows  more  than  400  newspaper  flags  —  from  Nepal  to  Alice,  Texas  —  adorning 
the  walls  of  her  pool  room.  We  agree,  Karrie,  quite  a  conversation  piece.  Now,  15 
ball  in  the  corner. 
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CIRCULATION  SENSE  b  y  j  a y  s c  h  i  l  l  e  r 


Plugging  Circulation  Holes 


After  years  of  painstaking 
research,  I  can  say  with  certain¬ 
ty;  Churn  is  bad.  Retention  is 
good. 

I  so  conclude  after  reading  dozens 
of  articles  on  the  topic,  courtesy  of  the 
Newspaper  Association  of  America. 
Pardon  my  glibness,  but  as  a  circula¬ 
tion  ailment,  churn  is  vastly  overrated. 
Blaming  churn  for  declining  circula¬ 
tion  numbers  is  like  blaming  marriage 
for  causing  divorce.  Churn  is  more  like 
an  umbrella  encompassing  a  variety  of 
bad  business  practices. 

As  a  yardstick  of  circulation  perfor¬ 
mance,  churn  is  confusing.  It  is  calcu¬ 
lated  differently  from 
paper  to  paper,  and  the 
industry  has  no  recog¬ 
nized  standard  for  churn 
as  a  relative  measure. 

Most  newspapers  try  to 
keep  their  delivery  com¬ 
plaints  under  two  per 
l,OOO.The  Audit  Bureau  of 
Circulations  has  estab¬ 
lished  4%  as  allowable 
nonpay  under  office<ol- 
lect  systems,  and  25%  as  acceptable 
rack  theft.  When  it  comes  to  churn, 
the  good  and  bad  are  often  in  the  eyes 
of  the  beholder. 

Miles  Grove,  vice  president  and 
chief  economist  for  the  NAA,  referred 
to  churn  as  an  artifact  resulting  from  a 
lot  of  factors.  As  a  relative  measure  of 
performance,  newspapers  benchmark 
themselves.  Groves  said,  adding  that 
very  low  churn  could  indicate  a  lack 
of  marketing. 

He  disputed  the  notion  that  news¬ 
papers  can  reduce  churn  by  simply 
increasing  the  grace  period  they 
extend  for  subscribers  to  pay.  He  com¬ 
pared  questions  about  churn  as  a 
barometer  with  doubts  about  federal 
unemployment  statistics  and  other  rec¬ 
ognized  economic  indicators.  It’s  fairly 
clear  that  variables  such  as  a  newspa¬ 
per’s  size  and  market  can  affect  churn. 
Generally,  churn  is  defined  as  the 

Schiller,  a  former  newspaper 
circulation  executive,  is  a  contract 
auditor  and  consultant  based  in 
Plantation,  Fla.,  (954-584-8904;  fax 
602-924-1902). 
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number  of  starts  needed  to  maintain 
current  home  delivery.  But  the  way  it’s 
calculated  is  only  slightly  simpler  than 
pro  sports  salary  caps.  Most  papers 
have  categories  and  sub-categories. 

Jack  Borland,  retention  and  database 
manager  for  the  Denver  Post,  said  his 
paper  breaks  down  churn  by  new  vs. 
existing  customers  and  full  vs.  dis¬ 
counted  subscriptions. 

A  few  years  ago,  Leon  Levitt,  former 
NAA  vice  president  of  circulation  mar¬ 
keting,  defined  churn  by  what  it  is 
NOT:  vacation  stops,  change  of 
address,  a  bad  order,  a  stop  with 
restart  within  30  days  (payment  check 
crossed  in  mail),  a  data¬ 
base  change  (clean  up 
names  and  addresses). 

At  the  time,  Levitt  esti¬ 
mated  newspapers  typi¬ 
cally  have  to  replace 
about  60%  of  their  sub¬ 
scribers  every  year  to 
maintain  the  same  level 
of  home  delivery.  But,  he 
explained,  that  doesn’t 
mean  replacing  60%  of  all 
subscribers;  it  means  replacing  tran¬ 
sient  subscribers,  10%  to  20%  of  the 
total,  over  and  over  again. 

While  I  take  exception  with  some 
of  his  exceptions  (for  example,  bad 
orders,  which  are  the  lifeblood  of 
some  newspapers’  circulation 
“growth”),  his  explanation  of  churn 
reinforces  its  weakness  as  a  perfor¬ 
mance  indicator. 

Replacing  60%  of  your  subscribers 
—  or  10%  to  20%  of  transient  sub¬ 
scribers  over  and  over  —  brings  to 
mind  a  train  leaving  St.  Louis  headed 
east  going  1 20  miles  per  hour  and 
another  train  departing  Boston  for 
Milwaukee.  Simply,  churn  is  a  function 
of  “grace.” 

Increasing  the  grace  period  for  pay¬ 
ment  clearly  reduces  churn  and  can 
also  reduce  costs  of  securing  new 
orders. 

Say  a  fictional  newspaper  has 
100,000  home  delivery  subscribers,  all 
of  whom  pay  the  newspapers  (office 
collect).  Their  nonpay  factor  is  exactly 
4%,  or  4,000  copies. Their  grace  period 
is  one  month.  So  the  4%  represents 
48,000  subscribers  who  were  stopped 

http://www.mediainfo.com 


for  nonpayment  after  one  month.  In 
this  example,  churn  would  be  48% 
(48,000  divided  by  100,000).  Assuming 
a  cost  about  $25  per  start  to  an  out¬ 
side  service,  that’s  $1.2  million  to 
replace  stops  in  a  year. 

If  the  newspaper  increases  its  grace 
period  to  two  months,  and  the  non¬ 
pay  factor  remains  4%,  that  leaves 
24,000  subscribers  who  were  stopped 
after  two  months.  Churn  is  halved,  to 
24%,  as  is  the  cost  of  replacing  stops, 
to  $600,000. 

Enamored  by  his  churn  reduction 
triumph,  our  fictional  circulation 
director  decides  to  take  it  to  the  limit 
and  extend  three  months  grace,  the 
maximum  ABC  allows,  to  home  deliv¬ 
ery  subscribers.  Again  assuming  4% 
nonpays,  this  time  it’s  a  result  of 
16,000  subscribers  in  arrears  for  three 
months  each.  Churn  is  now  an  incredi¬ 
bly  low  16%  and  the  cost  of  replacing 
stops  falls  to  $400,000  a  year. 

An  oversimplification?  Yes.  But  the 
premise  is  sound.  Take  the  example 
one  step  further.  Upon  expiration, 
transfer  the  subscribers  from  office 
collect  to  carrier  collect  and  stick  the 
nonpay  stops  from  carriers  in  a  draw¬ 
er.  If  a  disgruntled  carrier  force  —  not 
to  mention  drawers  full  of  bad  circula¬ 
tion  —  is  no  problem,  you  could  reach 
circulation  nirvana,  zero  churn. 

CHURN  BURN  REDUCED 

Raising  retention  rates  involves 
applying  basic  tenets  of  good  busi¬ 
ness.  They  include  good  service,  a 
product  people  want  and  aggressive 
collection. 

Without  belaboring  the  obvious, 
here  are  some  suggestions  for  reduc¬ 
ing  churn,  any  way  it’s  measured: 

♦  Sales  commissions  should  not 
exceed  money  turned  in  with  new 
orders,  and  should  not  be  paid  until 
after  payments  come  in  from  sub¬ 
scribers. 

♦  Verity  new  starts  including  term, 
frequency  and  rate.  Outside  verifica¬ 
tion  services  are  paid  by  number  of 
orders  verified. 

♦  When  restarting  nonpays  without 
collecting  balances  owed,  secure  pay¬ 
ment  for  the  new  start  up  front. 

(See  Circulation  Sense  on  page  54) 
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Partners  in  progress 

Feds  Flunk  Free  Press  Test 
In  Campus  Crime  Coverup 


WE’VE  RAILED  IN  the  past  against  colleges  that  use  federal  regu¬ 
lations  to  cover  up  their  campus  crime  problems.  But  venal  as 
they  may  be,  at  least  their  actions  make  a  certain  cynical  sense. 
What  makes  no  sense  at  all  is  the  U.S.  Department  of  Education's  long 
and  sorry'  history’  of  abetting  the  legal  perversion  of  the  campus  records 
law. 

Now  the  slow  learners  in  Washington  are  at  it  again.The  department 
has  sued  to  prevent  two  Ohio  universities  from  releasing  any  more  stu¬ 
dent  disciplinary  records  to  student  newspapers.  And,  as  our  Kelvin 
Childs  reported  in  last  week’s  E&P  (“Trade  Paper  Joins  Fight  For 
Campus  Records,”  p.  14),  the  education  bureaucrats  found  a  federal 
judge  to  go  along  with  their  curious  reading  of  the  Federal  Educational 
Rights  and  Privacy  Act,  FERPA. 

The  Department  of  Education  is  try  ing  to  turn  FERPA  back  into  a 
shroud  of  secrecy  precisely  at  a  time  when  courts  are  letting  in  some 
badly  needed  sunshine.  Last  summer,  the  Ohio  Supreme  Court  ruled 
that  student  disciplinary'  records  are  public  under  the  state's  open 
records  law,  and  in  December,  the  U.S.  Supreme  Court  let  that  ruling 
stand. 

At  its  heart,  FERPA,  also  known  as  the  Buckley  Amendment,  has  a 
good  intention:  Give  students  control  of  their  academic  records.  But 
for  more  than  two  decades,  schools  have  seized  on  FERPA’s  privacy 
provisions  as  a  convenient  way  to  cover  up  the  extent  of  campus 
crime.  College  disciplinary'  courts  use  FERPA  to  justify'  acting  with  a 
secrecy  that  would  never  be  tolerated  off-campus.  Fortunately,  college 
newspapers  are  increasingly  challenging  the  notion  that  students  have 
no  right  to  know  about  crime  on  their  own  campuses. 

Those  newspapers  are  acting  in  the  best  interests  of  students.  With 
this  FERPA  court  filing,  the  Department  of  Education  is  not. 
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Off  the  cover 

IN  AN  ARTICLE  in  your  Jan.  17  issue 
(“Rude  headline  stops  magazine,” 
brief,  p.  56)  there  is  a  significant  inac¬ 
curacy. 

The  headline  “No  Mas”  and  the 
photo  of  Jorge  Mas  Canosa’s  funeral 
procession  did  not  appear  on  the 
cover  of  Tropic  magazine  as  you 
reported,  but  in  small  caption  type  on 
one  of  more  than  a  dozen  photographs 
inside  the  magazine. 

Tom  Shroder 

executive  editor. 
Tropic  magazine 

Gigabit  network 
not  a  sinecure 

UPON  READING  TWO  Feb.  7  arti¬ 
cles  (“Troubles  And  Technologies,” 
pp.  30-32,  “Casting  A  Wider  Ethernet,” 
pp.  33-34,48)  regarding  prepress  tech¬ 
nology,  I  was  compelled  to  write  to 

Newspaperdom* 


50  YEARS  AGO _ The  Public 

Relations  Society  of  America  is 
founded.  It  consolidates  the  Ameri¬ 
can  Council  on  Public  Relations  and 
the  National  Association  of  Public 
Relations  Council  and  is  believed  to 
include  more  than  1,000  PR  men  and 
women  from  around  the  country. 

The  general  attorney  for  the 
American  Broadcasting  Co.  advised 
newspaper  editors  to  generally 
refrain  from  taking  pictures  off  tele¬ 
vision  tubes  —  and  to  credit  the 
source  when  they  do. 

Several  possible  legal  complexities 
were  cited. 


■ 


From  Editor  &  Publisher 
March  13,  1948 
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you  with  some  pertinent  information. 

As  the  prepress  manager  of  imaging 
at  the  Miami  Herald,  I  felt  somewhat 
responsible  for  any  of  my  peers  or 
publishers  who  might  rush  to  pur¬ 
chase  a  gigabit  network. 

In  my  view  it  would  be  easy  for 
them  to  mistake  such  a  purchase  as  a 
solution  to  their  graphics  page  file 
transfer  woes. 

This  would  be  a  decision  based  on 
the  articles’  conclusions  rather  than 
our  actions. 

Please  know,  I  was  not  contacted 
when  the  articles  were  being 
researched. 

Also  the  gigabit  network  segment 
installed  to  ease  our  problem  was  only 
a  small  part  of  our  solution  —  not  the 
solution  itself. 

What  the  articles  failed  to  mention 
was  that  the  gigabit  network  segment 
hurled  information  at  great  speed  to  a 
single  10  megabit  network  card  on  our 
Output  Manager  (a  Sun  station  that,  at 
the  time,  we  were  unable  to  convert  to 
Solaris  OS.) 

What  we  did  to  overcome  this  bot¬ 
tleneck  was  publish  RlPs  independent¬ 
ly  on  that  network  segment. This  effec¬ 
tively  moved  all  of  our  oversized  adver¬ 
tising  graphic  files  away  from  the 
Output  Manager. 

This  solution  did  not  offer  us  the 
“job  spooling”  capacity'  we  had  when 
using  the  Output  Manager  and  created 
some  other  challenges.  We  improved 
somewhat. 

We  also  dedicated  a  RIP  to  our  SII 
MTX  layout  system,  again  to  remove  as 
much  traffic  from  that  10  megabit  card 
as  possible. 

The  four-hour  graphic  file  men¬ 
tioned  in  Mark  Fitzgerald’s  article  was 
actually  tamed  by  the  installation  of 
two  433mhz  DEC  RIPs  and  more 
importantly  an  All  Harlequin  RIP  soft¬ 
ware  upgrade. 

It  allowed  the  RIP  to  receive  a  com¬ 
posite  PostScript  file. The  software 
outs  the  file  size  being  transferred  to 


I  Publisher’s  Note:  Due  to  a  pro¬ 
duction  error,  the  March  7  issue  of 
Editor  &  Publisher  incorrectly 
placed  Thomson  Target  Media’s 
four-page  advertising  insert.  We 
:  regret  the  mistake  and  plan  to  have 
I  the  piece  properly  inserted  in  the 
I  March  21  issue. 


one-fourth  its  original  size.  Instead  of 
the  Mac  generating  C,  M,Y  and  K,  the 
file  is  separated  at  the  RIP,  once  it  as 
traveled  the  network.The  file  sizes 
reduced,  and  so  did  our  AppleTalk  on 
the  network,  and  our  throughput 
improved  dramatically. 

Please  consider  this  an  FYl,  before 
anyone  purchases  a  gigabit  network 
segment  expecting  it  to  solve  prob¬ 
lems  on  its  own.  It  was  indeed  a  factor 
—  but  not  the  cure. 

Shawn  C.  Stabell 

imaging  prepress  manager, 
Miami  Herald 


Correction 

A  REPORT  ON  fourth-quarter  earn¬ 
ings  lE&P,  March  7,  p.  24)  mis¬ 
stated  Journal  Register  Co.’s  revenues 
for  1997. 

The  company  took  in  $359.4  mil¬ 
lion  during  the  calendar  year,  up  2.4% 
from  19S>6. 
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BY  STEVE  OUTING 

NCN  Goes  Belly  Up 
Total  Shutdown  Announced 

Three  years  and  $9  million  after  nine  newspaper  companies  attempted  to  create 
a  consortium  to  dominate  the  Internet  news  business,  they've  given  up 


New  YORK  —  New  Century'  Network 
(NCN)  last  week  fired  its  40  remaining 
employees  and  announced  it  had  been 
dissolved  by  its  board  of  directors.  All 
NCN  operations  have  ceased. 

A  statement  issued  by  the  NCN  board  said,  "We 
were  unable  to  agree  on  a  business  plan  that 
would  receive  the 
support  of  enough  T 

partners  to  enable  I 

us  to  move  forward.  ^ 

The  world  of  con-  ^  ^  ^  "  ■ 

tent  and  commerce  The  Best  of  Arne 
on  the  Internet  has 

been  transformed  since  NCN  was  created  in  1995. 
The  challenge  of  finding  a  strategy  for  NCN  in  this 
fast  changing  marketplace  has  proved  too  daunt¬ 
ing." 

Launched  in  early  1995,  NCN  was  a  cyberspace 
consortium  formed  by  nine  of  the  largest  U.S. 
newspaper  companies  to  exploit  the  collective 
strength  of  U.S.  newspapers  on  the  Internet.  Each 
of  the  companies  —  Advance  Publications,  Cox, 
Gannett  Co.,  Hearst  Corp.,  Knight  Ridder,  New 
York  Times  Co., Times  Mirror  Co.,Tribune  Co.,  and 
the  Washington  Post  Co.  —  provided  at  least  $  1 
million  to  the  effort. 

But  despite  $9  million  in  operating  funds  and 
access  to  the  news  resources  of  so  many  estab¬ 


lished  newspapers,  NCN  was  beset  by  a  lack  of 
consensus  among  its  owners  about  what  online 
businesses  it  should  he  engaged  in.  NCN's  charter 
required  that  at  least  a  strong  majority'  of  the 
founders  agree  on  any  particular  NCN  business 
venture.  But  insider  reports  indicate  that  that  sort 
of  consensus  was  difficult  to  achieve. 

^  SM  DAY 

Most  NCN  board 
V  W  of  directors  mem- 

_ Q _ _ _  bers,  who  made  the 

final  decision  to  dis¬ 
band  the  organiza¬ 
tion  on  March  9,  either  did  not  return  phone  calls 
for  comment  or  refused  to  talk  about  the  decision. 
But  board  member  Michael  Newhouse  of  Advance 
Publications  commented,  "I'm  very’  sad  to  see  NCN 
end  this  way.  1  don’t  feel  like  talking  about  it  right 
now." 

Word  of  NCN's  final  demise  came  only  two 
weeks  after  the  company  announced  its  second 
round  of  layoffs  in  a  month.  The  first  sign  of  seri¬ 
ous  trouble  at  NCN  came  several  weeks  ago,  when 
10%  of  the  once  70-member  staff  were  laid  off  and 
the  "News Works"  newspaper  Web  site  news  aggre¬ 
gation  and  search  service  was  cut  back  because  it 
was  deemed  to  be  competing  against  the  sites  of 
NCN  affiliates.  Not  quite  two  weeks  ago,  another 

■  20  NCN  staff  members  were  laid  off; 

those  cuts  emptied  NCN  of  most  of  its 
editorial  employees. 

As  reported  on  page  42,  NCN  had 
’  been  trying  to  put  together  a  Web 

P*  search/directory'  deal  that  would  allow 

« A  newspaper  Web  sites  to  add  Yahool-like 
functionality  .  The  search  engine  would 
have  allowed  visitors  at  newspaper  Web 
sites  to  search  the  entire  Web,  much  as 
I  they  do  on  other  search  engines  like 

■  I  - 

Outing  is  a  three-times-a-week 
columnist  on  E&P's  MediaINFO. 
com  Web  site. 
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NCN  CEO  Lee  deBoer  got  high  marks  from 
board  members  for  his  effort  to  build  a 
workable  online  newspaper  consortium. 
He  will  stay  on  the  job  a  while  longer  to 
liquidate  NCN  assets  and  attend  final 
details  of  the  shutdown. 


EP31498 


g  I  want  to  know  more  about  how  to  manage  price  risk.  Please  I 

send  me  information  on  how  Enron  Capital  &  Trade  Resources  can  help  my  | 

business  use  financial  hedging  instruments.  y 

Name 

Title  Company 

Address 

City  State  Zip 

Phone  Fax 

What  is  your  primary  business  product  or  service? 


L. 


Enron  Capital  &  Trade 
Resources  Corp. 


I' 


1 


/ 


TAKE  THE  RISK 


I 


I 


OUT  OF  THE 


price 


GAME 


How  will  pulp,  paper  and  packaging  prices  shake  out? 

Unfortunately,  you  don't  know.  And  an  unexpected  turn  can  cause  your 
projected  profits  to  tumble.  Enron  has  pioneered  a  way  to  manage  price  risk 
using  financial  hedging  instruments.  These  tools  let  you  "lock  in"  a  price  in  the 
pulp,  paper  or  packaging  market  for  up  to  ten  years.  Yet  there's  no  disruption 
to  your  current  supplier  or  customer  relationships.  The  result?  You  predict 
future  cash  flow  more  accurately  and  can  allocate  your  resoukes /nore  effec¬ 
tively.  To  better  manage  your  odds  of  turning  a  profit,  call  1-888-367-6641  or 
1-713-853-1519  for  more  information.  Or  complete  and  return  the  enclosed 
business  reply  card. 


Enron  Capital  &  Trade 
Resources  Corp. 


% 
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BY  BOB  BROWN 


Reporter  On  Story 
Strip-Searched  For  Wire 

Local  reporter  working  on  a  story  on  probe  of  sheriffs  department  is  himself  interrogated  and 

searched  in  incident  cops  dismiss  as  'joke' 


A  NORTHWEST  INDIANA  police  reporter 
says  he  was  strip-searched  by  the  Lake 
County  Sheriffs  Department  last  month 
when  he  went  to  interview  the  sheriff 
about  suspected  misuse  of  federal  crime-fighting 
funds. 

The  U.S.  Department  of  Justice’s  Civil  Rights 
Division  is  investigating  the  treatment  of  Daniel 
Yovich,  a  reporter  for  the  Times  in  Munster,  Ind. 
Lake  County'  Sheriff  John  Buncich  contends  the 
incident  on  Feb.  12  was  a  joke  and  has  notified  the 
newspaper  of  his  intent  to  sue  for  libel  over  two 
stories  about  the  incident. 

When  contacted  at  his 
office  March  2,  Yovich  said 
he  was  instructed  not  to  talk 
about  the  matter  and 
referred  questions  to  Times 
executive  editor  William 
Nangle. 

“This  was  a  very  egregious 
incident,”  Nangle  said.  “While 
the  sheriff’s  department  ty'p- 
ified  it  as  a  joke,  it  certainly  was  not  carried  out  in 
that  manner.” 

“If  what  the  reporter  says  is  true,  the  police 
department’s  actions  are  utterly  indefensible,”  said 
Jane  Kirtley,  executive  director  of  the  Reporters 
Committee  for  Freedom  of  the  Press,  based  in 
Arlington,  Va.  “It’s  not  humorous.  It’s  threatening.” 
While  there  have  been  sporadic  claims  of 
reporters  being  manhandled  by  law  enforcement 
officers  during  searches  at  jails  and  prisons,  Kirtley 
had  not  heard  of  any  other  example  of  a  reporter 
being  strip-searched. 

Yovich  had  arranged  to  speak  to  Buncich  about 
allegations  that  federal  money  used  by  members  of 
the  Lake  County  Drug  Task  Force  for  undercover 
drug  purchases  was  missing  or  misspent,  Nangle 
said.  After  arriving  at  the  task  force’s  headquarters, 
Yovich  was  asked  by  drug  task  force  deputy  com¬ 
manders  Ed  Davies  and  Richard  Borchert  and 
Borchert’s  brother,  Lt.  Ray  Borchert,  to  accompany 
them  into  a  washroom,  according  to  the  Times. 

There,  with  country  music  blaring  from  a 
portable  boom  box,  the  three  officers  loudly  and 
repeatedly  demanded  to  know  where  and  how 
Yovich  got  his  information,  Nangle  said,  adding 
that  the  officers  also  asked  if  Yovich  was  working 


Brown  is  a  freelance  writer  based  in 
Westchester,  III. 


“If  what  the 
reporter  says  is 
true,  the  police 
department’s 
actions  are  utterly 
indefensible” 


for  the  FBI,  which  already  had  arrested  a  task  force 
officer  for  allegedly  taking  $6,000  from  a  drug  sus¬ 
pect  to  drop  charges. 

The  trio  also  said  they  wanted  to  search  Yovich 
for  a  listening  device  before  he  could  meet  with 
Buncich.  Yovich  was  placed  inside  a  shower  stall, 
where  he  removed  his  jacket,  shirt  and  pants,  he 
told  federal  prosecutors.  Nangle  said  Yovich  sub¬ 
mitted  to  the  search  because  of  the  “extreme 
intimidation”  by  the  officers. 

“He  felt  he  had  nothing  to  hide,”  Nangle  said. 
“For  his  own  personal  safety,  he  felt  it  better  to 
comply  with  their  demands.” 

Following  the  search,  Buncich  came  into  the 
washroom  and  asked  about  Yovich ’s  sources, 
Nangle  said.  Only  after  Yovich  again  refused  to 
answer  did  the  police  say  it  was  a  joke,  Nangle 
said. 

While  Yovich,  a  veteran  reporter  who  covered 
the  Bosnian  conflict,  wasn’t  frightened,  he  did  feel 
“victimized,”  Nangle  said.  “He  didn’t  think  it  was 
funny.”  Nangle  said  Buncich  told  him  the  incident 
was  nothing  more  than  a  joke  but  offered  no  rea¬ 
sons  for  asking  such  pointed  questions. 

“He  didn’t  seem  to  want  to  discuss  the  spe¬ 
cifics,”  Nangle  said. 

Calls  to  Buncich  and  the  three  officers  were  not 
returned,  but  their  attorney,  John  Bushemi,  painted 
a  starkly  different  —  and  much  more  light-hearted 
—  version  of  the  incident.  Bushemi  said  Yovich  has 
had  a  long-standing  and  friendly  work  relationship 


Munster,  Ind.,  Times  reporter  Daniel  Yovich,  left,  says  he  was 
searched  and  grilled  by  officers  whose  unit  was  itself  under 
investigation.  Executive  editor  William  Nangle,  right,  has 
complained  to  federal  and  state  authorities  and  denies  police 
contentions  that  the  incident  was  all  in  fun. 
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with  the  officers. 

Knowing  Yovieh  was  coming  to  talk  about  the 
arrested  officer,  who  allegedly  was  caught  on  tape 
extorting  a  government  informant  wearing  a  hid¬ 
den  microphone,  Buncich  and  the  officers  “decid¬ 
ed  to  play  a  practical  joke  on  Yovieh,”  Bushemi 
said.  They  brought  Yovieh  into  the  shower  stall  and 
told  him  to  speak  into  the  shower  head,  as  though 
it  was  a  microphone,  Bushemi  said.  The  whole 
thing  lasted  about  a  minute  and  Yovieh  took  it  as  a 
joke,  Bushemi  insisted.  Yovieh  even  asked  if  anoth¬ 
er  local  police  chief,  whom  Yovieh  allegedly  said 
had  frisked  him  for  a  listening  device  days  prior, 
had  put  them  up  to  it,  the  lawyer  said. 

“Yovieh  laughed  about  it  and  in  fact  thought  it 
was  funny,”  Bushemi  said.  Afterward,  the  reporter 
spoke  to  the  police  for  about  45  minutes  for  the 
story,  Bushemi  said,  conceding  that  it  would  have 
been  illegal  for  the  officers  to  search  Yovieh,  but 
emphatically  denying  any  search  ever  was  per¬ 
formed.  He  said  he  was  unaware  of  what  questions 
Yovieh  was  asked  in  the  washroom. The  following 
day,  when  another  Times  reporter  began  calling 
the  sheriff's  office  about  the  incident.  Deputy 
Commander  Richard  Borchert  contacted  Yovieh, 
who  said  he  was  being  forced  to  do  the  story  and 
then  refused  to  talk  about  it,  according  to  a  letter 
Bushemi  sent  to  the  Times. 

Nangle  said  he  knew  nothing  about  that  allega¬ 
tion. 

The  Times  has  requested  investigations  by  the 
Indiana  State  Police  and  U.S.  Attorney’s  Office  for 
northern  Indiana. 

Indiana  State  Police  looked  into  the  matter  but 
“there  were  no  state  criminal  violations  we  could 
find,”  said  First  Sgt.  Richard  Ludlow,  a  district  coor¬ 
dinator  for  the  agency’s  Bureau  of  Criminal 
Investigation.  “We  are  not  doing  anything.” 


such  as  fiancee  or  companion.  To  avoid  confu¬ 
sion  among  friends  and  family,  we  still  recom¬ 
mend  the  relationship,  other  than  spouse,  be 
identified.” 

Marback  said  the  Tribune  suggested  he  list 
himself  and  Steven  Hillyer  as  “Timothy  (Life 
Partner  Steven)”  or  “Timothy  (Companion 
Steven).” 

Rather  than  accept  the  modification,  Marback 
refused  to  buy  the  ad.  The  Chicago  Sun-Times 
accepted  his  mother’s  death  notice  the  way 
Marback  wanted. 

Marback’s  attorneys,  the  People’s  Law  Office, 
argued  that  the  Tribune  was  a  “public  accommo¬ 
dation”  under  the  city  anti-bias  ordinance,  that  its 
death  notices  are  commercial  speech  with  only 
limited  First  Amendment  protections,  and  that 
Marback  suffered  “grief  and  humiliation”  because 
of  the  newspaper’s  policy. 

In  response,  the  Tribune  denied  it  was  a  pub¬ 
lic  accommodation,  asserted  an  absolute  First 
Amendment  right  to  make  modifications  to 
death  notices,  and  said  any  harm  Marback  suf¬ 
fered  was  self-imposed. 

While  rejecting  the  argument  that  the  newspa¬ 
per  is  not  a  public  accommodation  under  the 
law,  the  commission  strongly  supported  the 
Tribune's  First  Amendment  argument. 

“Tribune’s  death  notices  provide  news,”  wrote 
commission  chairman  Clarence  N.  Wood,  reject¬ 
ing  the  argument  death  notices  are  purely  com¬ 
mercial  speech. “They  do  not  propose  a  commer¬ 
cial  transaction;  they  impart  information  —  who 
died;  who  that  person’s  survivors  are;  what  the 
funeral  or  memorial  arrangements  are. They  are 
no  less  news  by  virtue  of  the  fact  that  they  are 
bought  and  sold.”  —  Mark  Fitzgerald 


Following  a  meeting  with  Nangle  and  Yovieh  on 
Feb.  17,  U.S.  Attorney  Jon  DeGuilio  referred  the 
matter  to  the  Civil  Rights  Division  of  the  Justice 
Department  for  potential  criminal  or  civil  viola¬ 
tions. 

Tribune 
Cleared 
Of  Sex  Bias 

The  CHICAGO  TRIBUNE  did  not  violate  city 
ordinances  against  discrimination  for  sexual 
orientation  when  it  refused  to  list  a  gay  man  as  a 
sur\'iving  spouse  in  a  death  notice,  the  city’s 
Commission  on  Human  Relations  ruled. 

Tim  Marback  brought  the  case  after  the  news¬ 
paper  refused  to  run  a  death  notice  for  his  moth¬ 
er  in  a  way  that  would  indicate  Steven  Hillyer 
was  Marback’s  spouse. 

In  the  Tribune's  style  for  death  notices,  spous¬ 
es  of  survivors  are  listed  in  parenthesis  after  the 
name. 

Last  fall,  the  Tribune  adopted  a  policy  saying, 
“Parentheses  after  the  name  of  a  surv  ivor  of  the 
deceased  will  no  longer  signify’  a  spouse.  It  will 
be  expanded  to  include  any  close  relationship 
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Scripps 
Aims  For 
Flexibility 

An  OHIO  PROBATE  judge  has  eased  restric¬ 
tions  on  the  Edward  W.  Scripps  Trust,  which 
holds  a  majority  of  E.W  Scripps  Co.  stock. 

The  move  could  pave  the  way  for  the  compa¬ 
ny  to  sell  more  shares  to  the  public  and  to  make 
future  acquisitions,  since  it  will  be  able  to  buy 
with  stock. 

Under  terms  set  up  in  1922  by  Edward  W. 
Scripps,  the  famed  Cincinnati  media  baron,  the 
trust  is  required  to  maintain  a  majority  interest  in 
the  company. 

The  trust’s  power  was  not  an  issue  until 
Scripps  went  public  in  1988. 

With  the  first  sale  of  shares  a  decade  ago,  the 
trust  maintained  a  77%  stake,  dropping  over  the 
past  decade  to  53%. 

Even  if  the  trust  reduces  its  holding  below 
50%,  it  will  maintain  operating  control  through 
its  twotiered  stock. Though  the  trust  has  sold  a 
great  deal  of  commttn  stock,  it  holds  82%  of 
“control  shares”  and  the  power  to  select  a  majori¬ 
ty  of  directors. 
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BY  M.L.  STEIN 

Frisco  Dailies  Feud 
Over  Coverup  Charge 

Why  did  the  Examiner  downplay  marriage  of  editor  and  movie  star? 


IN  THE  SLAM-BANG  tradition  of  San  Francisco  includes  street  sales,  self-promotion  and  a  chance 
journalism,  whacking  the  opposition  paper  is  to  whack  his  sworn  enemy.  The  Chronicle.  So  here 
a  familiar  exercise,  and  San  Francisco  he  is  at  the  epicenter  of  the  juiciest  story  to  hit 
Chronicle  columnist  Ken  Garcia  took  his  shot  town  in  years  and  scarcely  a  word.” 
at  the  San  Francisco  Examiner  and  its  honey-  At  one  point,  Garcia  referred  to  Bronstein  as 
mooning  executive  editor.  “Mr.  Stone”  and  even  harked  back  to  his  years  as  an 

Garcia,  in  a  recent  column,  knocked  the  overseas  reporter,  describing  him  as  a  “man  who 
Examiner  for  skimpy  coverage  of  the  Valentine’s  once  recounted  in  painful  purple  prose  how,  as  a 
Day  wedding  of  editor  Phil  Bronstein  and  actress  weary  foreign  correspondent,  he  pulled  a  pair  of 
Sharon  Stone  in  Los  Angeles.  While  the  story  made  his  girlfriend’s  red  panties  from  his  flak  jacket  to 
headlines  from  New  York  to  Bangkok,  “hardly  a  remind  him  —  and  his  gagging  readers  —  why  it 
peep”  was  heard  from  the  Examiner,  Garcia  is  that  war  correspondents  go  to  war.” 
wrote,  or  the  Chronicle.  It  was,  he  said,  “a  silence  Garcia  also  dredged  up  an  incident  a  few  years 

so  deep  that  some  people  who  attended  the  wed-  ago  when  Bron.stein  decked  the  mayor's  political 
ding  won’t  —  at  the  behest  of  the  new  private  cit-  consultant  in  the  publisher’s  office  in  response  to 
izen  Stone  —  even  acknowledge  that  they  were  complaints  about  the  Examiner's  city  hall 
there.”The  Examiner  published  only  a  photo  and  reporters.  Garcia  also  quoted  London’s  tabloid 
cutline  of  the  married  couple  the  day  after  the  Mirror  about  an  alleged  prenuptial  agreement  in 
wedding,  a  Sunday.  which  Bronstein  will  get  “$500,000  or  so”  if  the 

The  Chronicle  ran  a  pre-wedding  story',  naming  union  fails  within  two  years, 
the  place  and  date,  but  did  not  report  on  the  cere-  The  columnist  wound  up  by  wishing  “the 
mony.  A  city  desk  editor  said  that  since  the  Stones  all  the  best  in  their  marriage”  but  urging 

Examiner  puts  out  the  news  section  of  the  two  Bronstein  to:  “Stand  up  for  th.e  First  Amendment 

papers’  combined  Sunday  edition,  editors  felt  and  return  respect  to  the  sorry  souls  who  gather 
Chronicle  readers  would  have  seen  the  each  day  at  Fifth  and  Mission  [the  home  of  the 
Examiner's  photo.  Examiner  and  Chronicle]  to  engage  in  the  tradi- 

The  papers  work  under  a  joint  operating  agree-  tion  of  news  gathering.  The  City  .  .  .  deserves  its 
ment  for  the  business  and  production  depart-  rightful  share  of  the  dirt.” 

ments,  an  arrangement  their  newspeople  view'  as  The  Examiner  never  has  been  known  for  turn- 
concerning  only  the  bean  counters.  ing  the  other  cheek,  and  managing  editor  Sharon 

Although  acknowledging  briefly  that  the  Rosenhause  continued  that  tradition,  saying  she 

Chronicle  virtually  passed  on  the  story,  columnist  didn’t  want  to  “dignify  Garcia’s  column  by  talking 

Garcia  reser\ed  his  harshest  jabs  for  Bronstein.  about  it”  —  but  called  it  a  “piece  of  crap”  anyway. 

“The  Examiner’s  often-absent  newsroom  general,”  Rosenhause  explained  that  a  week  before  the 
he  wrote,“has  been  known  to  print  anything  in  his  wedding,  the  Examiner  ran  a  personality  profile 
path,  as  long  as  it  pushed  his  own  agenda,  which  on  Stone  in  connection  with  her  new  movie. 


"Ibc  Iixaniiiicr’s 
oflcii-dhsciit  iicivsrooiii 
i^ciiciril  hcis  been 
kiioirii  to  print 
(iiiythiiip,  ill  bis  pdtb, 
ds  loiF^  ds  it  piisbcd 
bis  oil'll  (r^cinld" 


■  ILxdniiiwr  nidnd^ing 
editor  Sbdron 
Rosenbdiise  refused 
“to  dip,nify  (idreid’s 
column  by  tdlbinif 
dboul  it"  —  but  cdlled 
it  a  “piece  of  crop" 
dnyu'dy 


Sparks  fly  over  coverage  —  or  lack  of  it  —  of  wedding  between  actress  Sharon  Stone  and  Examiner  exec  Phil  Bronstein. 
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sphere,  and  mentioned  that  she  and  Bronstein 

BY  MARK  FITZGERALD 

Indiana’s  Kid  Publisher 

Arrested  In  Bank  Fraud 

In  ‘over  his  head. '  he's  now  on  the  way 

were  dating.  She  termed  the  Examiner's  coverage 

out  of  the  newspaper  business 

“appropriate  for  us  "adding, “The  wedding  was  not 

in  San  Francisco,  Sharon  Stone  is  not  a  San 
Francisco  person,  the  wedding  was  private,  and 

•pvON  STENNESKI  ISN’T  yet  old  enough  to 

X-X  drink  a  beer  in  Indiana,  but  he  has  already 

we  do  not  generally  cover  celebrity  weddings  of 

that  sort.” 

bought  two  newspapers,  sold  one,  and,  for  the 

Asked  about  Bronstein’s  role  as  editor  and  sub¬ 

moment  at  least,  publishes  the  Tri-County  News  in 

ject,  Rosenhause  replied,  “It  made  it  more  difficult. 

Edinburgh. 

more  awkward.  But  Phil  did  not  decide  the  cover¬ 

And  now  the  2()-year-old  publisher  has  a  felony 

age,  I  did.”  She  said  Bronstein  left  no  orders  on 

arrest  record.  Stenneski  surrendered  to  Indiana 

how  the  wedding  was  to  be  handled. 

State  Police  Feb.  23  on  a  Class  C  felony  fraud 

Examiner  columnist  Rob  Morse,  never  averse 

charge  involving  the  kiting  of  about  a  dozen 

to  knocking  the  Chronicle,  accused  Garcia  of  hurl¬ 

checks  totaling  approximately  $4,500.  In  Indiana, 

ing  a  “slimeball.”“An)time  a  newspaper  downplays 

felonies  are  rated  from  A,  the  most  serious,  to  D, 

celebrity  coverage,  whatever  the  reason,  that’s  a 

the  least. 

good  thing,”  he  asserted. 

It’s  a  development  likely  to  end  the  career  of 

“Imagine  the  harrumphs 

southern  Indiana’s  most  extraordinary  publishing 

Why  would  1  from  the  Washington 

phenom. 

share  our  business  obedient  har¬ 

Right  out  of  Hope’s  Hauser  High  School  — 

rumphs  from  the 

which  does  not  even  have  a  school  newspaper  — 

plan  for  a  chronicle,  if  we  had 

Stenneski  bought  his  hometown  paper,  the  1 ,400- 

self-servine  column  splashed  our  editor  s  mar- 
_  ^  ^  riage  all  over  the  front 

circulation  weekly  Hope  Star-Journal  and  became. 

at  age  1 9,  one  of  the  nation’s  youngest  newspaper 

in  a  competing  page?  Get  this.  The 

publishers. 

newspaper^  Chron's  columnist 

accused  the  Examiner  of 

In  1997,  he  expanded,  buying  the  Tri-County 

Herald. 

violating  the  First 

By  last  Christmas,  however,  Stenneski’s  publish¬ 

Amendment  by  not  spilling  our  editor’s  private  life 

ing  trajectory  started  heading  down  as  fast  as  it 

all  over  the  paper.” 

had  risen. 

Garcia  gave  no  quarter  in  his  defense  of  the  col¬ 

He  arranged  to  sell  the  Star-Journal  back  to  its 

umn.  “It  was  the  biggest  celebrity  story  to  come 

former  owner,  Charles  Biggs,  and,  according  to  law 

along  in  San  Francisco  in  a  long  time  and  it  was 

enforcement  authorities,  he  attempted  to  pay  sup¬ 

flubbed,”  he  argued.  The  4()-year-old  columnist  said 

pliers  by  kiting  checks  between  the  Star-Journal's 

Examiner  staffers  called  “thanking  me  for  break¬ 

checking  account  and  an  account  maintained  for 

ing  the  silence.” 

the  Edinburgh  paper. 

Chronicle  editor  Matthew  Wilson  took  a  mea¬ 

“This  is  not  your  normal  criminal  intentionally 

sured  view  of  the  exchanges.  “We  did  not  want  to 

defrauding  a  bank,”  Stenneski’s  attorney,  David 

seem  as  promoting  a  competitor,”  he  said  to 

Nowak,  said. 

explain  his  sparse  coverage  of  the  wedding. 

“This  is  somebody  not  paying  attention  to  busi¬ 

“During  the  courtship,  it  was  hard  to  know  wheth¬ 

ness  as  well  as  he  should. 

er  to  treat  it  as  a  tabloid  story,  so  we  left  it  alone. 

“Quite  frankly,”  Nowak  added,  “he’s  gonna  have 

But  there  were  a  lot  of  high-level  meetings  to  fig¬ 

to  get  out  of  his  current  occupation.  ...  I  would 

ure  out  what  to  do.  In  the  end,  we  decided  to  treat 

expect  there  will  be  a  guilty  plea  to  a  lesser 

it  as  a  Hollywood  film  star  getting  married.” 

charge,  perhaps  a  Class  D  felony,  and  . . .  there  will  i 

Other  Chronicle  columnists  have  taken  pot¬ 

be  full  restitution  to  the  bank  involved,  and  I 

shots  at  newspaper  rivals.  John  King  recently  pre¬ 

would  expect  he’s  going  to  have  to  get  out  of  the 

dicted  that  the  five  papers  —  owned  by  Knight 

newspaper  business  and,  too,  I  expect  he  is  going  ' 

Bidder's  Contra  Costa  Newspapers  —  in  the  East 

to  have  to  work  long  and  hard  to  pay  off  the  debts  I 

Bay  will  merge  into  the  flagship  Contra  Costa 

involved.”  | 

Times  in  a  cost-cutting  move.  Downsizing  and 

The  Tri-County  Herald  will  be  put  up  for  sale 

journalism  “are  synonymous  these  days”  at  CCN,  he 

very  soon,  Nowak  said  in  a  March  10  phone  inter¬ 

said,  explaining  that  nearly  a  dozen  positions  were 

view.  I 

vacant. 

“His  heart’s  in  the  right  place,”  Nowak  said. “He’s 

With  its  East  Bay  edition,  the  Chronicle  is  mak¬ 

a  young  man  .  .  .  who  without  getting  any  legal 

ing  a  strong  bid  for  circulation  in  the  fast-growing 

counsel  or  business  advice,  saw  an  opportunity  to 

area. 

buy  one  paper  and  then  to  buy  another,  and  just 

Asked  about  issues  King  raised,  CCN  editor  John 

got  way  in  over  his  head.  And  so  to  his  credit,  he’s 

Armstrong  said,  “Why  would  I  share  our  business 

going  to  do  something  he  does  not  want  to  do. 

plan  for  a  self-serving  column  in  a  competing 

which  is  get  out  of  the  paper  before  it  misses  a 

newspaper?” 

publication  date.” 

1  18  Editor  &  Publisher  http;//www.mediainfo.com  March  14, 1998 

BY  ROBERT  NEUWIRTH 


Village  Voice  Claims 
Voice  Name  Coast  To  Coast 

In  aggressive  legal  move,  New  York  alternative  powerhouse  sues  for  trademark  infringement, 
and  warns  alternative  'Voices'  elsewhere  to  assume  new  names 


WHOSE  VOICE?  MY  Voice. 

That’s  what  alternative  newspaper 
mogul  Leonard  Stern,  who  owns  the 
43-year-old  Village  Voice,  is  telling 
alternative  weeklies  around  the  country. 

Stern  Publishing,  which  has  been  steadily 
amassing  a  chain  of  weeklies  in  upscale  markets, 
has  filed  a  federal  trademark  infringement  lawsuit 
against  one  company  and  has  sent  threatening 
letters  to  two  others  that  use  the  name  Voice. 

The  suit,  filed  on  Feb.  24,  charges  New  Voice 
(Communications,  owner  of  the  Bloomington 
Voice  in  Indiana  with  stealing  the  Voice  name, 

which  the  Village  Voice 

‘‘We  don ’t  necessarily  registered  as  a  trademark 

CjUake  in  out  boots  “This  is  a  simple  trade- 

ivhen  we  get  a  letter  t^^rk  case,”  said  Robert 
^  ‘ ,  „  Raskopf,  a  partner  at 

front  a  law  yet.  white  &  case,  the  tony 

—  Marrianne  McMullen,  editor/  Manhattan  law  firm  that 
co-publisher,  Dayton  Voice  represents  the  Village 

Voice.  “We  have  the 

incontestable  right  to  be  the  only  Voice'? 

Stuff  and  nonsense,  says  Bill  Craig,  president  of 
NewVoice,  which  recently  bought  two  other 
Midwestern  weeklies.  He  says  the  venerable  New 
York  alternative  approached  the  Bloomington 
Voice  six  years  ago  and  demanded  it  change  its 
appearance. The  Indiana  paper  tried  to  work  out 
a  solution,  even  redesigning  its  nameplate  to 
make  “Bloomington”  the  same  size  as  “Voice.” 

“We  complied  with  all  of  their  bullying,”  Craig 
said.  "The  only  thing  that’s  changed  since  then  is 
that  we  ve  suddenly  gotten  some  venture  capital.” 

David  Schneiderman,  president  of  Stern 
Publishing  and  publisher  of  the  Village  Voice, 
doesn’t  disagree.  “I  took  pity  on  them  five  years 
ago  as  this  fledgling  start  up,”  he  said.  “They 
claimed  they  were  impoverished  and  couldn’t 
even  afford  to  change  their  stationary.  Obviously 
now  they’ve  had  an  infusion  of  capital.” 

Schneiderman,  who  concedes  the  Village  Voice 
sells  only  a  “small  number”  of  copies  outside  the 
New  York  area,  nonetheless  argues  that  papers 
named  Voice  in  other  markets  tread  on  his  turf. 
“With  publications  on  the  Internet,  nothing  is 

Owned  by  pet  food  magnate  Leonard  Stern,  the  Village 
Voice  (top  right),  on  a  brand-building  campaign,  has 
sued  the  Bloomington  Voice  in  Indiana  (middle  right) 
and  has  threatened  Ohio's  Dayton  Voice  (bottom  right). 


local  anymore,”  he  said. 

Craig  points  out,  however,  that  the  Village 
Vbrce’s  trademark  protection  campaign  has 
exempted  such  papers  as  the  Hot  Springs  Village 
Voice,  a  weekly  in  Arkansas,  and  Desert  Voice,  a 
newspaper  for  the  troops  stationed  in  Kuwait, 
which  exist  both  on  paper  and  online. 

Village  Voice  executives  aren’t  concerned  with 
traditional  newspapers  and  magazines  —  only 
alternative  papers.  “We  have  a  very  powerful 
brand  nationally  and  we’re  going  to  defend  it 
against  people  who  are  using  it  to  build  their 
brands  on  our  coattails,”  Schneiderman  said. 

Added  Raskopf,  “This  is  about  brands.  Maybe 
that  notion  is  new  to  the  alternative  newspaper 
market.  But  the  alternative  industry  is  a  business 
like  any  other.  If  we  don’t  stop  these  guys,  we  ll 
never  be  able  to  stop  anyone  ever.” 

Craig  suggests,  however,  that  the  Village  Voice's 
trademark  protection  may  not  be  all-encompass¬ 
ing.  To  his  mind,  the  1982  trademark  registration 
—  which  specifically  covers  “newspapers,  calen¬ 
dars,  maps,  guides  to  streets  and  points  of  interest 
in  areas  of  New  York  City,  printed  signs  and 
pt)sters”  using  the  word  Voice  —  refers  only  to 
competitors  in  New  York  City. 
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"We  have  a  very  powerful 
brand  nationally  and  we're 
going  to  defend  it  against 
people  who  are  using  it  to 
build  their  brands  on  our 
coattails." 

—  Village  Voice  publisher 
David  Schneiderman 


Stern  Publishing,  moving  to 
extend  its  trademark  even  fur¬ 
ther,  has  sent  threatening  letters 
to  the  Dayton  Voice,  a  free  paper 
in  the  rust-belt  Ohio  city,  and  the 
Tacoma  Voice,  a  Washington  state 
weekly,  demanding  that  they 
change  their  names. 

The  5-year-old  Dayton  paper  is 
a  low-budget  operation  which  is 
only  now  looking  to  hire  its  first 
full-time  writer.  But  that  doesn’t 
mean  it  is  intimidated  by  the 
threat  from  the  big-city’  behe¬ 
moth.  “We’re  having  fun  with 
this,”  editor  and  co-publisher 
Marrianne  McMullen  said.  Fun 
means,  for  one  thing,  the  addition 
of  the  Village  Voice  logo  with  a 
slash  through  it  on  the  front 
page  this  week  just  so  people 
wouldn’t  be  confused  about 
which  Voice  is  which. 

“If  you’re  a  publisher,  you  get  this  from  people 
you  write  about  all  the  time,”  McMullen  said.  “So 
we  don’t  necessarily  quake  in  our  boots  when 
we  get  a  letter  from  a  lawy’er.”  She  says  guerrilla 
tactics  are  the  only  way  she  can  combat  a  deep- 
pockets  enterprise  like  Stern  Publishing.  “We’re 
broke  and  we’re  tiny  and  this  is  the  only  way  we 
can  fight.” 

McMullen  says  that  the  Village  Voice  had  noth¬ 
ing  to  do  with  how  she  and  her  co-publisher  hus¬ 
band  came  up  with  the  name  for  their  paper.  “A 
big  part  of  our  mission  was  that  we  would  be  a 
voice  for  many  communities  that  are  unheard  in 
the  mainstream  media,”  she  said. “If  there  was  one 
paper  we  were  thinking  of,  it  was  the  Flint 
Voice,”  the  now-defunct  Michigan  weekly  founded 
by  documentary  filmmaker  Michael  Moore. 

Out  in  Washington  state,Jeff  Daniel,  publish¬ 
er/editor  of  the  2-year-old  Tacoma  Voice,  said  that 
in  September  a  Village  Voice  attorney  requested 
that  his  paper  change  its  logo,  which  loosely 
replicated  the  boxy’  look  of  New  York’s  Village 
Voice.  On  Nov.  7,  he  complied,  and  actually 
received  a  thank  you  letter  from  New  York. 

But  in  January,  he  got  a  new  missive  demand¬ 
ing  that  he  cease  using  the  word  Voice  or  face  a 
trademark  infringement  lawsuit. 

“It’s  kind  of  mind-boggling,”  he  said,  adding 
that  he  knows  of  no  precedent  involving  one 
newspaper  suing  another  in  a  different  market 
over  using  the  same  common  name. 

As  far  as  he  can  determine,  Daniel  says,  the 
Village  Voice  distributes  only  at  one  location  in 
his  market  —  a  Borders  bookstore,  which  seems 
to  carry’  about  six  copies  every’  week.  His  paper 
has  a  print  run  of  20,000  copies  and  circulates 
only  in  Tacoma-Pierce  County’.  He  says  he  has  no 
interest  in  expanding,  since  his  advertisers  want  a 
highly  targeted  urban  audience. 

Back  in  Bloomington,  Craig  says  he  doesn’t 
even  like  being  named  in  the  same  lawsuit  as  the 
sex-laden  New  York  alternative.  Said  Craig,  “In  our 
community,  any  confusion  with  the  Village  Voice 
would  accrue  to  our  detriment.” 


IN  BRIEF 


Tribune  wins 
Florida  reprieve 

Tribune  CO.  may  temporarily  continue  to  own  its  tele¬ 
vision  station  in  Miami  and  newspaper  in  Fort  Lauder¬ 
dale  pending  review  of  rules  barring  such  cross-ownership, 
the  Federal  Communication  Commission  has  ruled. 

The  FCC  had  ordered  the  Chicago-based  media  giant  to 
sell  off  either  the  Sun-Sentinel  newspaper  or  WDZL-TV  of 
Miami  by  March  22.  But  since  the  agency  is  embarking  on  a 
review  of  its  long-standing  policy  barring  cross-ownership 
of  television  stations  and  newspapers  in  overlapping  mar- 
kets,Tribune  asked  for  and  received  a  temporary  reprieve. 
The  FCC’s  waiver  expires  six  months  after  the  agency  com¬ 
pletes  its  review. 

Both  the  television  station  and  the  newspaper  are  impor¬ 
tant  to  Tribune  Co.  WDZL  is  an  important  outpost  of  the 
WB  Network,  in  which  Tribune  holds  a  minority'  interest, 
and  the  Sun-Sentinel  is  Tribune’s  second  largest  paper,  in 
terms  of  revenue. 

Several  lawmakers  have  introduced  legislation  to  repeal 
the  cross-ownership  ban.  Repeal  has  also  been  endorsed  by 
the  National  Association  of  Broadcasters  and  Newspaper 
Association  of  America. 

Avenor  accepts 
Bowater  hid 

BOWATER  INC., the  the  largest  U.S.  newsprint  maker, 
has  agreed  to  buy  Canadian  rival  Avenor  Inc.  for  $2.47 
billion  to  create  the  world's  second-largest  newsprint  manu¬ 
facturer. 

The  deal  came  only  weeks  after  Avenor  turned  down  as 
“grossly  inadequate”  a  $1.4  billion  takeover  offer  from 
Abitibi-Consolidated,  the  world's  No.  1  newsprint  maker. 

Bowater,  based  in  Greenville,  S.C.,  has  five  paper  mills  and 
3.5  million  acres  of  timberland  in  the  United  States  and 
Canada.  Montreal-based  Avenor  has  six  paper  mills  and 
three  sawmills. The  boards  of  both  companies  have  ap¬ 
proved  the  deal,  expected  to  be  completed  by  the  end  of 
June. 

Bowater  chairman  Arnold  Nemirov  said  the  deal  “will 
accelerate  Bowater's  strategy  for  growth”  outside  North 
America.The  merger  will  double  Bowater’s  annual 
newsprint  and  groundwood  capacity’  to  approximately  3 
million  metric  tons  and  make  it  a  major  producer  of  market 
pulp. 

There  were  more  than  $7  billion  in  paper  industry  merg¬ 
er  deals  last  year,  and  Bowater  was  responding  to  continu¬ 
ing  pressures  to  expand  —  a  trend  expected  to  continue. 

Arthur  Sawchuck,  president  of  Avenor,  said  Bowater's 
offer  was  “clearly  superior  to  the  other  alternatives  avail¬ 
able.” 

Abitibi-Consolidated  did  not  plan  to  raise  its  bid,  accord¬ 
ing  to  spokeswoman  Susan  Rogers.  “We’re  surprised  by  the 
price  that  Bowater  paid,”  she  said,  “but  not  by  the  deal 
itself.” 

Abitibi  was  formed  last  year  through  a  $3  billion  merger 
of  Abitibi  Price  Inc.  and  Stone-Consolidated  Inc.  It  currently 
holds  approximately  16%  of  North  American  market  share. 
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Cops  Probe  Hidden  Video 
In  Fla.  Newspaper  Bathroom 

Sheriff's  deputies  seize  29  videocassettes;  femaie  empioyees  waik  out 


Tipped  off  by  an  anonymous  source,  sher¬ 
iffs  deputies  in  Franklin  County,  Fla.,  last 
week  seized  a  video  camera  concealed  in 
the  ceiling  of  the  Apalachicola  Times'  uni¬ 
sex  bathroom  and  29  videotape  cassettes. 

John  Fred  Lee,  general  manager  of  the  1 , 1 50- 
circulation  newspaper  located  on  the  .state's 
northwest  Gulf  Coast,  said  the  camera  was  part  of 
a  larger  video  surveillance  network  installed  as  an 
anti-theft  mea.sure. 

Sheriff's  Lt.  Michael  Moore  said  three  to  four 
cameras  were  positioned  inside  the  newspaper's 
offices  —  all  transmitting  to  a  monitor  and 
recorder  in  Lee's  office.  Controls  at  the  monitor 
allowed  a  viewer  to  switch  among  the  different 
cameras  to  see  various  building  locations.  One  of 
the  cameras  was  hidden  in  the  bathroom,  directl)’ 
above  the  toilet  used  by  male  and  female  employ¬ 
ees. 

Moore  .said  the  bathroom  camera  was  “camou¬ 
flaged  in  such  a  way  that  if  you  did  not  know 
what  you  were  looking  at,  you  would  not  know 
what  it  was.” 

He  said  he  received  a  tip  about  the  situation 
on  Feb.  23.  After  inspecting  the  bathroom,  Moore 
said,  he  contacted  the  State  Attorney's  office  to 
request  a  .search  warrant. 

Shortly  after  sheriff's  officers  completed  their 
search  of  the  newspaper’s  offices,  seized  equip¬ 
ment  and  announced  an  ongoing  investigation  of 
Lee,  five  female  employees  walked  off  their  jobs. 
They  included  a  Times  reporter,  an  ad  sales¬ 
woman,  the  bookkeeper,  a  receptioni.st  and  the 
production  manager.  Some  of  the  former  employ¬ 
ees  are  reported  to  be  meeting  with  an  attorney 
to  explore  a  po.ssible  civil  lawsuit. 

It  was  not  known  if  the  videocassettes  con¬ 
tained  images  recorded  from  the  bathroom  cam¬ 
era.  Moore  said  his  office  expected  to  complete  a 
review  of  all  the  tapes  as  early  as  today. 

“Right  now  we  are  in  the  preliminary  phase  of 
the  investigation. The  first  step  was  to  secure  the 
search  warrant,  get  what  we  felt  was  evidence  in 
that  criminal  case.  We  are  reviewing  the  tapes,” 
said  Moore. 

State  Attorney  Ron  Flury  said  no  charges,  if  any, 
will  be  filed  until  the  investigation  is  completed. 

“There  are  a  number  of  videotapes  and  wit¬ 
nesses  that  need  to  be  interviewed. The  tapes 
need  to  be  reviewed  and  fm  not  going  to  piece¬ 
meal  this  together.  I'm  not  going  to  make  a  deter¬ 
mination  until  all  that's  completed,”  said  Flury. 

Lee,  the  general  manager,  who  al.so  owns  the 

March  14,  1998  http;//www 


twostory  Market  Street  building  that  houses  the 
newspaper's  offices,  said  only,  “The  sheriff’s 
department  has  an  investigation,  and  as  soon  as 
they  complete  it.  I'm  sure  we  ll  have  a  comment.” 
He  declined  to  take  other  questions. 

The  Apalachicola  Times  quoted  Lee  as  disput¬ 
ing  the  .sheriff’s  deputy’s  account  that  the  cam¬ 
eras  were  operational. 

“One  was  installed  at  the  rear  of  the  building 
near  the  computer  server  and  another  was  put 
into  the  room  planned  to  be  a  combination  bath¬ 
room/darkroom.  These  cameras  were  used  in 
conjunction  with  an  alarm  system,  but  never 
while  authorized  employees  were  in  the  build¬ 
ing.  1  immediately  told  the  search  team  that  we 
had  three  or  four  cameras  including  one  in  the 
bathroom,  although  it  was  not  turned  on.  1 
offered  them  my  assistance,  and  even  cut  one  of 
the  cables  so  they  wouldn’t  have  to  pull  it 
through  the  wall,”  Lee  is  quoted  as  saying. 

The  newspaper  is  owned  by  David  and  Robert 
Lindsa>  of  Sarasota,  Fla.,  who  reportedh'  flew  in 
for  a  brief  visit.  They  al.so  own  the  nearby 
Carrahelle  Times. 

Attorney  Barbara  Sanders,  who  represents  the 
Lindsays,  said  she  is  waiting  to  see  the  results  of 
the  investigation.  She  said  the  owners  were 
aware  that  a  video  security  system  had  been 
installed,  but  she  was  unsure  if  the>'  knew  the 
exact  locations  of  the  cameras. 

Sanders  also  said  it  was  unclear  whether  the 
employees  who  left  the  newspaper  had  forfeited 
their  jobs.  ■ 


The  Apalachicola  Times  covered  the  story  about  the  seizure  on  the 
front  page  of  its  latest  print  edition  but  not  on  its  Web  site. 
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Waiting  For  Bombs  To  Fall 

In  Baghdad,  correspondent  ponders  strength  of  U.N.  accord  —  and  satellite  phone  rates 


he  shadow  of  war  has  lightened, 
pi  '  but  not  fully  lifted,  from  the  Middle 
&  East,  as  diplomats  wrangle  over  a  U.N.- 
y  brokered  deal  requiring  Iraq  to  allow 
inspections  of  weapons  sites.  A  num- 
ber  of  Western  reporters  flocked  into 
Baghdad  to  cover  the  negotiations  —  and  flocked 
out  again  after  U.N.  Secretary'  General  Kofi  Annan 
announced  an  accord  with  Iraqi  President  Saddam 
Hussein.  But  they  may  have  gone  too  soon,  said 
Scott  Peterson  of  the  Christian  Science  Monitor. 

“I  don’t  think  the  story'’s  finished,”  said  Peter¬ 
son,  the  Monitor's  Middle  East  correspondent. 
‘‘There’s  a  widespread  feeling  that  there’s  going  to 
be  a  hiccup,  and  when  it  comes,  something  drastic 
will  happen.” 

Peterson  described  his  work  in  a  telephone 
inter\'iew.  He  has  been  in  the  Middle  East  since 
June  1996,  following  a  year  as  Balkans  correspon¬ 
dent  based  in  Zagreb,  Croatia.  He  also  has  reported 
for  London’s  Daily  Telegraph  and  as  a  freelance 
from  Jordan,  Kurdistan,  Lebanon,  Syria,  Turkey, 
Yugoslavia  and  North  Africa. 

Peterson  is  based  in  Amman,  Jordan,  but  got  a 
visa  to  enter  Iraq  in  early  February,  when 
Washington  and  Baghdad  were  engaging  in  brinks- 
manship  over  U.N.  weapons  inspections  of  Iraq’s 
presidential  palaces.  Until  Feb.  19,  he  said,  the  only 
other  Western  print  reporters  around  were  from 
the  Philadelphia  Inquirer  and  Miami  Herald. 

Then  an  influx  of  reporters  came,  on  flights 
from  Cyprus  and  Kuwait  arranged  by  the  United 
Nations,  to  cover  the  Feb.  20  visit  of  the  secretary 
general. 

Annan  arrived  as  the  United  States  was  readying 
a  military  strike  in  an  effort  to  force  Iraq  to  allow 
U.N.  weapons  inspectors  into  presidential  palaces 
and  other  sites  believed  to  house 
weapons  of  mass  destruction.  But 
Annan  and  Iraq’s  deputy  foreign 
minister,  Tariq  Aziz,  signed  an 
agreement  Feb.  23  giving  U.N. 
inspectors  unrestricted  access  to 
the  sites.  Iraq’s  compliance  is  a 
condition  for  lifting  U.N.  econom¬ 
ic  sanctions  imposed  after  the 
Persian  Gulf  War.  A  team  of  U.N. 
weapons  inspectors  arrived  in 
Iraq  March  5,  led  by  American 
Scott  Ritter,  whom  the  Iraqis  had 
accused  of  being  a  spy. 

Before  Annan’s  trip,  it  had  been 
notoriously  difficult  for  print 
reporters  to  get  visas  to  enter 
Iraq,  and  Peterson  can’t  point  to 
any  reason  why  his  was  granted 
when  others  were  not.  But  it  has 


been  much  easier  for  TV  reporters  to  get  in. 

Peterson  found  it  striking  that  one  can  see  so 
many  TV  crews  around,  and  hardly  any  print  or 
radio  reporters.  The  Iraqis  “recognize  that  televi¬ 
sion  is  a  very'  powerful  medium,  if  not  the  most 
powerful  medium,  for  shaping  public  opinion,”  he 
said.  The  government  has  enough  media  savvy'  to 
know  that  its  message  can  travel  the  world  via 
CNN  and  BBC  with  an  immediacy  that  print  just 
cannot  match. 

“At  the  end  of  the  day,  I  think  the  real  crux  of 
the  matter  is  that  the  Iraqis  get  their  messages 
across”  on  TV,  he  said. 

Still,  he  feels  good  about  his  work,  although  he 
cannot  travel  the  country'  unfettered.  “There  are 
certain  limitations  as  to  what  you  can  do,  and  you 
work  within  those  parameters,”  he  said.  Foreign 
reporters  are  accompanied  by  functionaries  — 
Iraqis  call  them  “guides”  —  from  the  Ministry  of 
Information.  Their  permission  is  required  before 
photos  are  taken  or  interviews  are  conducted. 

“You  might  not  get  to  take  every  photo  you 
want,  or  interview  every  person  you  want,  but  you 
get  most  of  what  you  need,”  Peterson  said.  In  fact, 
the  limits  were  expanded  during  the  height  of  the 
crisis,  he  said. 

At  other  times,  there  are  human  interest  stories 
about  the  effects  of  the  economic  sanctions  on 
regular  people  —  legitimate  stories  in  their  own 
right,  even  if  they  serve  Iraqi  PR  interests. 

As  for  his  safety,  “I  have  yet  to  be  in  a  situation 
where  I  have  felt  threatened  by  any  Iraqis,” 
Peterson  said,  even  though  he  has  covered  anti- 
American  protests  where  crowds  chanted  “Death 
to  the  USA!”  It  doesn’t  get  personal,  Peterson  said, 
adding  that  he  has  felt  more  danger  in  Africa, 
where  his  nationality  put  him  at  risk  with  angry 
mobs. 

The  greatest  boon  to  foreign 
correspondents  is  the  satellite 
telephone,  he  said,  expressing 
amazement  at  how  many  people 
employ  them  as  “an  absolutely 
critical  piece  of  equipment.” 

The  battery-operated  phones 
are  compact  —  smaller  even 
than  laptop  computers  —  “and 
they’re  cheap,  too,”  at  about 
$4,000,  plus  use  charges  of 
$2.80  a  minute.  “In  Somalia,  the 
wires  would  charge  us  $40  a 
minute  to  use  their  phone,”  he 
said,  and  the  phones  themselves 
cost  up  to  $40,000.  With  the 
newer  phones  and  lower  rates, 
it’s  much  easier  to  pack  up  and 
go 


Scott  Peterson,  Christian  Science 
Monitor  reporter 


22  Editor  &  Pi  blisuer 


http  ://www.  mediainfo  .com 


March  14, 1998 


Circulation  is  about  morc  tihan 
just  getting  papers  to  the  door. 


lo  get  the  m{)st  out  of  your  circulation  software,  it 
should  deliver  more  than  just  the  papers.  NTl’s  NEVt'SLlNE 
circulation  management  software  helps  you  get  the  papers 
to  your  customers  while  simultaneously  tracking  the 
promotions  and  marketing  strategies  that  attracted  these 
subscribers. 

NEWSLINE  software  operates  on  a  Windows-based 
platform,  making  it  easy  to  access  our  time  saving  features 
with  a  single  keystroke  —  which  is  helpful  when  events 
threaten  your  distribution  network.  And  all  of  our  programs 
are  flexible  enough  to  adapt  to  your  language  and  terminology, 
improving  circulation  by  working  the  way  you  do. 

For  further  information  on  the  NEWSLINE  suite 
of  products  and  a  free  demo,  visit  www.nti.ca,  or  call 
1-888-NTI-LINE  (684-5463) 


\  I 


NEWSPAPER  TECHNOLOGIES  INC. 

Delivering  Circulation  Solutions 

SEE  US  AT  AMERICA  EAST  —  BOOTH  56 


BY  TOM  RIORDAN 


50  Years  And  Still  Writing 


At  Ocala  Star-Banner 


At  83,  journalist,  role  model  and  talent  scout  keeps  on  chronicling 


k  FTER  MEETING  FAMED  columnist  0.0. 
McIntyre  and  touring  the  Cincinnati 
Enquirer  in  1923,  Frances  DeVore 
jL  JL  announced  she  was  going  to  become  a 
“newspaperman.” 

She  was  9  years  old. 

DeVore  never  swerved  from  her  goal.  After  gradu¬ 
ation  from  Greenville  Higli  Sch(x)l  in  Michigan  in 
1932,  she  became  a  $5  a  week  reporter  for  the 
town’s  Daily  Neivs. 

Now  83,  she  celebrated  her  50th  year  with  the 
(Jcala  Star-Banner,  a  51,0(X)-circulation  New  York 
Co.  paper  in  Florida,  last  October. 

Tlte  Sunday  feature-section  columnist,  DeVore 
worits  four-hour  days,  but  around  Marion  County 
she  is  recognized  as  the  smiling,  red-haired  lady  who 
walks  with  a  flamingo-headed  cane. 

For  most  of  her  career,  DeVore  has  battled  male 
prejudice.  She  had  to  constantly  convince  mayors, 
police  chiefs,  political  hacks,  county  commissioners 
and  fellow  staffers  that  she  could  report  and  write 
as  well  as  any  man. 

During  three  years  at  Greenville,  DeVore  pro¬ 
duced  stories  about  a  black-market  baby  farm  shel¬ 
tering  Jolin  Dillinger’s  girlfriend  and  a  wildcatter  hit¬ 
ting  an  oil  well. 

Later,  with  the  Evansville  Courier  in  Indiana,  she 
was  assigned  to  do  a  feature  about  a  woman  who 
walked  on  the  wings  of  airplanes  in  a  flying  circus. 


After  watching  the  act,  DeVore  strolled  out  to  the 
plane  to  meet  Marion  Lytle.  She  turned  out  to  be  a 
he.  A  month  later  they  were  married.  That  was  1940. 

As  World  War  II  neared,  Lytle  signed  on  as  a  flight 
instructor  with  the  sprouting  Army  Air  (x)rps  base 
in  Ocala.  Frances  devoted  full  time  to  raising  their 
children. 

At  war's  end,  the  wing-walker  walked,  leaving 
Frances  with  three  children  and  50<t.  Frances  started 
a  day  care  center  to  support  her  brood. 

On  Oct.  4,  1947,  her  33rd  birthday,  she  was  hired 
by  the  Star-Banner  as  a  proofreader  and  in  six 
months  moved  into  the  newsroom.  Over  the  years 
she  covered  every  variety  of 
news. 

Eventually  named  regional 
editor,  DeVore  began  a  search 
for  correspttndents.  At  (^ry'stal 
River,  she  visited  the  town  ' 
librarian  to  ask  what  woman 
in  town  read  the  most  btxtks. 

Thus  began  the  Lucy'  Morgan 
Saga.  DeVore  visited  Lucy'  and 
asked  if  she’d  like  to  become 
a  stringer  for  the  Star-Banner. 

At  that  time,  Morgan  was  a  25- 
year-old  wife  and  mother  of 
three. 

Now  a  30-year  veteran  at 
the  St.  Petersburg  Times, 

Morgan  in  1985  won  a 
Pulitzer  Prize  for 
investigative  reporting. 

<**’*'*  ft  In  an  inteiv'iew  she  recalled  DeVore’s 
- — "  S^'sit.  “I  was  surprised  and  said  I’d  never 

maken  a  course  in  journalism.” 
fe  That  didn’t  phase  DeVore.  “Your 
Wibrarian  told  me  you  read  a  lot.  That 
raneans  you  know  grammar,  punctua- 
iion.  how'  a  sentence  should  be  struc- 
iured.  I’d  want  you  to  cover  city  com- 
\U3RS  opission  and  schcxtl  board,  check 
police  and  fire  departments, 
would  file  your  stories  by  tele- 
^  |»hone  to  me  each  evening.” 

Morgan,  now  a  Times  associate 
\feditor  and  state  capital  bureau 
^hief  in  Tallahassee,  vividly 
’•***  f  remembers  her  start  in  journal- 

■  CK  ism. 


“Frances  taught 
me  whatever  I 
needed  to  get  staffed 
as  a  reporter  She 
was  tough  and 
I  learned  that 
toughness 
from  heif 

—  Lucy  Morgan  Saga, 

St.  Petersburg  Times  associate 
editor,  state  capital  bureau 
chief,  1985  Pulitzer  Prize  winner 
for  investigative  reporting 


Frances  DeVore  and  the  Star- 
Banner,  where  she  has  spent 
50  years  breaking  stereotypes 
and  reporting  news 


Riordan  is  a  freelance  writer 
based  in  Ocala,  Fla. 
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“Frances  taught  me  what¬ 
ever  I  needed  to  get  started  as 
a  reporter.  She  was  tough  and 
I  learned  that  toughness  from 
her.  1  watched  Frances  stand 
her  ground  surrounded  by 
men,  gruff  and  difficult  to  deal 
with,”  Morgan  recalled. 

When  DeVore’s  boss  said  he  wanted  her  to  take 
over  the  society  page,  she  agreed  on  two  conditions: 
Rename  it  the  women’s  page,  and  let  her  take  the 
pictures.The  chief  agreed. 

Until  then,  DeVore  explained,  “A  local  studio  had 
done  the  photography  —  always  formal  portraits. 
The  owner  seemed  mainly  interested  in  selling 
prints  to  the  women.” 

"They  handed  me  a  4-by-5  Speed  Graphic  and 
said  I’d  have  to  load  my  own  film  holders.That  was 
fine  with  me.  My  goal  was  to  get  informal  shots. 
Graduall)',  I  became  pretty  handy  with  that  great  big 
Graphic.” 

One  of  DeVore’s  most  impressive  accomplish¬ 
ments  came  in  1951,  when  she  helped  organize  the 
Florida  Women’s  Press  C'dub.  This  was  not  to  be  a 
social  organiz.ation,  DeVore  explains,  but  one  based 
on  professionalism  and  journalistic  skills. 

“We  were  out  to  prove  that  women  can  be  as 
competent  as  men  in  our  field,”  DeVore  said.  She 
devised  annual  contests  to  honor  the  work  by 
women  in  reporting,  writing,  editing,  photography 
and  public  service. 

The  competition  quickly  proved  successful. 
Within  two  years,  Florida  newspapermen  clamored 
to  enter.  This  delighted  DeVore  and  the  other  FWPG 
founders.  They  met  with  a  cluster  of  men.  Out  of 
that  came  the  present  Florida  Press  C^lub  for  all 
working  journalists,  and  the  FWPG  slid  into  history, 
its  objective  reached. 

At  the  FKrs  autumn  meeting  in  Cocoa  Beach, 
DeVore  was  honored  and  informed  that  the  group’s 
highest  annual  tribute  will  now  be  known  as  the 
Frances  DeVore  Award  for  Public  Service. 

D)ng  before  there  were  such  tilings  as  sunshine 
laws,  DeVore  covered  the  Marion  (xiunty  (Commis¬ 
sion.  It  was  all-guy  government,  with  deals  cut  in 
smoke-filled  rooms,  even  the  men’s  restroom. 
During  one  meeting,  several  recesses  were  called, 
with  most  commissioners  making  bathroom  calls. 
When  the  session  resumed,  a  final  vote  would  be 
conducted. 

DeVore  decided  at  the  next  recess  to  dart  into  the 
men’s  nxim.As  commissioners  filed  in  and  saw  her, 
one  demanded,  “Frances,  what  are  you  doing  in 
here?  You’ll  have  to  leave.” 

She  sh(K)k  her  head.  “I’ve  lived  with  brothers, 
raised  boys  and  doubt  if  I  will  discover  anything 
new  here.  I’m  staying  as  long  as  you  are.”Tlie  days  of 
restnxim  deal-making  ended. 

Over  the  years,  DeVore  covered  hundreds  of  ser¬ 
vice  club  luncheons.  At  one  Lions  (Club  gathering,  a 
member  loudly  told  an  off-color  story,  which 
pmmpted  a  fellow  Lion  to  demand  that  he  apolo¬ 
gize  to  DeVore.  She  broke  in,  "There  is  no  need  to. 
I’m  here  as  a  recording  device.  Anything  that  is  said 


is  your  business.” 

Frances,  in  1964,  married 
Elbert  DeVore,  a  Marion 
County  commissioner  who 
greatly  admired  her  spunk. 

“He  was  a  fabulous  man,  who 
tragically  died  exactly  10 
years  later,”  she  recalled. 

During  six  decades  as  a  “newspaperman,”  DeVore 
has  interviewed  celebrities  such  as  Nelson  Eddy, 

Ernie  Py  le,  Christine  Jorgenson,  Red  Skelton,  Eleanor 
R(X)sevelt,Adlai  Stevenson  andjtx:  Louis. 

But  she  recalled  one  nemesis  —  an  onerous  man¬ 
aging  editor  —  who  knew  she  was  paid  less  than 
the  paper’s  four  male  reporters,  even  though  she 
was  their  equal  in  prtxluction  and  quality-.  But  that 
never  stopped  his  constant  needling. 

As  deadline  approached  one  morning,  he  walked 
by  her  desk  whispering  that  he  was  disgusted  by 
her  undisciplined  work  habits. 

“It  was  the  last  straw,”  she  said.  “Suddenly- 1  let  go 
a  fltxxl  of  tears.”  But  she  didn’t  reply.  She  kept  ham¬ 
mering  at  her  typewriter  until  she  finished  her 
assignments.  Then  she  threaded  a  fresh  sheet  of 
paper  into  the  machine,  wn)te  a  letter  of  resigna¬ 
tion,  dropped  it  on  the  publisher's  desk  and  walked 
out. 

“1  went  home  and  found  a  partially  filled  bottle  of 
scotch.  I  drained  it,  then  fell  into  a  deep  sleep,”  she 
remembered. 

Earty  the  next  morning,  loud  knocking  on  her 
front  d(X)r  awakened  DeVore.  Standing  on  the  porch 
was  the  editor 

“I'm  sorry  about  what  happened  yesterday,”  he 
said.  “'We  do  not  want  to  accept  your  resignation. 

The  managing  editor,  at  the  publisher’s  request,  will 
make  a  public  apology  in  the  city  nxim  when  you 
return. 

“And,  Frances,  you’ll  be  getting  a  raise  in  salar>'.’' 

Although  slightly-  hung  over,  DeVore  brightened. 

“Forget  the  apology-.  But  I  will  take  the  raise.” 

Do-It-Yourself 

Newspapering 

Aspiring  journalists  and  publishers  can 
take  a  lesson  from  Chuck  Wtxxlbury,  who 
writes  and  publishes  his  own  newspaper,  which 
is  celebrating  its  10th  anniversary-. 

W(X)dbury,  who  lives  in  Edmonds,  Wash.,  owns 
a  24-foot  motor  home  he  travels  in  to  compile 
material  for  Out  West,  his  quarterly-  paper.  He 
does  everything  himself  —  writing,  photograph¬ 
ing,  editing  and  laying  out  —  and  everything  he 
needs  is  in  the  motor  home,  except  the  printer. 
“I’d  need  a  few  big  rig  trucks  for  that,”  he  said. 

W(x)dbury  started  Out  West  as  a  hobby,  but 
after  a  flood  of  media  attention,  it  became  a 
vocation.  The  paper  sells  for  $3.50  a  copy,  $12.95 
an  annual  subscription.  It  also  carries  advertising, 
including  a  recent  ad  that  invites  readers  to  “own 
your  own  jackalope.” 


“I  went  home  and  found 
a  partially  filled  bottle  of 
scotch.  I  drained  it,  then 
fell  into  a  deep  sleep.” 


I 
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NEWSPEOPLE  IN  THE  NEWS 


including  the 

V  Colleyville  News 

V  &  Times,  Apart- 

IFj  ■  ment  Map  and 

I  Arlington 

^  Morning  News. 

J  ROCKY 

SCOTT  H.  BROoia  SWARTZ,  assis¬ 

tant  circulation 
director/opera¬ 
tions,  was  promoted  to  circulation 
director/operations  and  will  oversee 
single  copy,  statewide  delivery,  truck¬ 
ing,  distribution  centers  and  the  news 
rack  maintenance  facility. 

ERIC  WYNN,  assistant  circulation 
director/consumer  marketing,  was 
named  circulation  director/consumer 
marketing  at  the  Morning  News. 

DON  LIVINGSTON,  manager/infor¬ 
mation  systems,  was  appointed  direc¬ 
tor/information  systems  and  is  respon¬ 
sible  for  the  mainframe,  network,  data¬ 
base  and  Intranet  server  environments. 

LORIE  SCHRADER,  manager/ 
information  systems,  becomes  direc¬ 
tor/information  systems.  She  will  devel¬ 
op  computer  software  applications 
used  in  advertising,  circulation, 
accounting  and  other  areas. 

PHIL  ASHLEY,  production 
manger/prepress,  was  promoted  to 
production  director/prepress. 

KENNETH  GOODSON,  production 
manager/quality  assurance,  was  named 
production  director/quality  assurance. 

PAUL  WEBB,  production  manager/ 
operations,  was  appointed  production 
director/operations  and  will  manage 
the  Morning  News'  North  Plant  print¬ 
ing  facility  in  Plano,Texas. 


SCOTT  H. 

BROOKS,  36, 

advertising  direc¬ 
tor  at  the  Buffalo 
(N.Y.)  News,  has 
been  named  vice 
president. 

ROBERT  T. 

O’SVLLIVAN,  56, 
vice  president 
and  circulation  director  at  the 
Baltimore  Sun,  was  appointed  vice 
president  and  circulation  director  at 
the  News. 


RICHARD  J.  RVFFmO  ;  TERJESA  GRIFFIN 


ROBERT  T. 
O’SVLLUVAN 


dent  of  technology. 

He  was  initially  retained  as  a  consul¬ 
tant  to  coordinate  major  equipment 
upgrades  for  the  newspaper’s  press  and 
post-press  operations. 


TERESA  GRIFFIN,  an  account  direc¬ 
tor  at  TBWA  Chiat/Day,  has  been 
appointed  creative  manager  of  the 
marketing  department  at  the  St.  Louis 
Post-Dispatch.  She  will  manage  the 
newly  established  in-house  agency. 


JIM  BERKLAN,  interim  features  edi¬ 
tor  at  the  Waukegan,  Ill.,  has 

been  named  city  editor. 


TONY  POWELL,  assistant  circulation 
director/operations  at  the  Dallas 
Morning  News,  has  been  promoted  to 
circulation  director/operations.  He  is 
responsible  for  home,  apartment  and 
regional  product  delivery  divisions. 


RICHARD  J.  RVFFINO,  acting  head 
of  the  information  technology'  depart¬ 
ment  at  the  Bergen  County,  N.J., 
Record,  has  been  appointed  vice  presi- 


The  Star  Group 

of  Gaylord,  Michigan 
has  sold 

Star  Publications,  Inc., 

Central  Printing  Corporation,  and 
Advertiser  Postal  Service  Corporation 

(with  128,000  total  combined  distribution) 


MICHAEL  PARKS,  54,  editor  and 
senior  vice  president  at  the  Los 
Angeles  Times,  and  MARTY  PETTY, 
45,  publisher  and  CEO  at  the  Hartford 
Courant,  have  been  appointed  corpo¬ 
rate  vice  presidents  of  Times  Mirror 
Co.  in  addition  to  their  current  respon¬ 
sibilities. 


Brill  Media  Company 

We  are  proud  to  have  represented 
The  Star  Group  in  this  transaction. 


BOYCE  RENSBERGER,  55,  science 
editor  at  the  Washington  Post,  has 
been  named  director  of  the  Knight 
Science  Journalism  Fellowship  at  the 
Massachusetts  Institute  of  Technology, 
effective  July  1. 

Rensberger  is  a  winner  of  the  Alicia 
Patterson  Fellowship  and  a  two-time 
winner  of  the  AAAS  science  journalism 
award. 


119  EAST  MARCY  STREET  SUITE  lOO  SANTA  FE,  NM  875OI  TEL:  505.82O.27OO  FAX:  505.82O.29OO 
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LEGAL  BRIEFS 


Fine  for  news 
on  South  Korea 

Richard  CH0I,THE  Los  Angeles  radio  corre¬ 
spondent  who  was  arrested  in  South  Korea 
after  reporting  on  financial  troubles  of  a  Seoul 
newspaper,  was  convicted  of  slander  and  fined 
$1,800,  escaping  a  possible  five  years  in  prison. 

Choi  is  considering  an  appeal.  “This  has  been 
unreal,”  he  said. “Can  you  imagine  this?  I’m  just  a 
reporter  doing  a  story  and  they  arrested  me  and 


subpoena  on  the  grounds  that  Amoco  was  on  a 
“fishing  expedition”  that  could  lead  to  the 
infringement  of  the  newspaper’s  First 
Amendment  protections. 

However,  Beaman  ruled  that  Amoco’s  need  for 
access  to  the  negatives  for  its  defense  out¬ 
weighed  the  paper’s  desire  to  withhold  them. 
Beaman  also  said  the  Star-Tribune  was  the  only 
source  of  pictures  of  pollution  on  the  river, 
although  U.S.  Environmental  Protection  Agenc\’ 
inspectors  took  their  own. 


put  me  in  jail.  I’m  very,  ver}'  angry.” 

The  reporter  and  news  anchor  for  Los 
Angeles-based  Radio  Korea  spent  20  days 
in  jail  following  his  arrest.  His  crime  was 
a  broadcast  report  that  the  Korea  Times 
had  been  hurt  by  the  Asian  economic  cri¬ 
sis  and  may  be  taken  over  by  the  Hyain- 
dai  Group.  In  a  country'  where  slander  is 
a  crime,  the  government  charged  that 
the  report  could  damage  the  company. 

Korea  Times,  which  publishes  a  Los 
Angeles  edition,  complained  that  Choi, 
49,  intended  to  hurt  the  company  and  its 
rival  radio  station.  Choi’s  arrest  triggered 
outrage  in  Los  Angeles,  where  supporters 
held  a  candlelight  vigil. 

Wyo.  paper  fights 
subpoena  for  photos 

The  Q\S?^R,WS0., Star-Tribune  is 
challenging  a  federal  magistrate’s 
order  that  it  turn  over  to  an  oil  company 
negatives  of  unpublished  photographs  of 
pollution  on  the  North  Platte  River. 

Amoco  Corp.  is  being  sued  by  a  group 
of  property  owners  seeking  damages  for 
ground  water  pollution  allegedly  caused 
by  Amoco  and  two  other  companies. 

As  part  of  a  series  of  stories  on  the 
suit  and  the  pollution,  a  Star-Tribune 
photographer  took  pictures  of  hydrocar¬ 
bon  sheens  on  the  river  and  on  a  ditch 
along  the  river  downstream  from 
Amoco’s  former  refinery. 

Three  of  the  photos  appeared  on  the 
front  page  of  the  paper  on  two  days  in 
September.  Attorneys  for  the  residents 
suing  the  oil  company  had  the  images 
enlarged  for  use  in  a  court  hearing. 

In  November,Amoco  obtained  a  sub¬ 
poena  ordering  Star-Tribune  editor 
David  Hipschman  to  turn  over  all  the 
negatives  of  photos  taken  in  the  area. 
Hipschman  said  the  unpublished  nega¬ 
tives  contain  essentially  the  same  images 
as  the  published  photos. 

He  said  the  paper  decided  to  fight  the 


Help  Your 
Readers  NO 
to  Frozen  npes. 


Cold  weather  can  cause  a  real 
disaster  -  INSIDE  your  home. 
Water  pipes  can  freeze  and  burst. 
The  resulting  mess  can  cost 
thousands  of  dollars  to  clean 
'  up  and  repair. 


The  whole  ordeal  is  avoidable;  we 
can  help  you  tell  your  readers  how. 


Just  tell  us  what  you  need: 


Please  send  me  the  following  NO  FROZEN  PIPES  information: 

□  Press  release/general  information. 

□  Information  about  potential  inters  iew  subjects. 

□  Camera  ready  one-  or  two-column  ads. 

□  "No  Frozen  Pipes"  counter  card  insert. 

□  "No  Frozen  Pipes"  brochures.  Quantity  needed; _ 

□  "No  Frozen  Pipes"  brochures  (Spanish  version).  Quantity  needed: _ 

□  "Ice  Dams:  HOT  TIPS  for  Preventing  COLD  WEATHER  Damage"  brochures: 

Quantity  needed: _ 

Name _ Title _ 

Media  Outlet _ 

Address _ 

City _ State _ ZIP _ 

Ph.# _ 

Mail  or  fax  to:  No  Frozen  Pipes  /  Public  Affairs  Department  E. 

State  Farm  Insurance  Companies.  One  State  Farm  Plaza.  Bloomington.  IL 
61710-(X)01  (fax:  309/766-1181) 

Or.  you  may  send  your  request  by  e-mail  to  psupple@'statefarm.com. 

For  additional  help,  call;  309-766-8864. 

Slate  Farm  Fire  and  CaMially  Company  Siaie  Farm  General  Insurance  Company  Hivme  Offices  BUxHningion.  Illinois 
Stale  Farm  Lloyds,  Home  Offk'e  Dallas.  Texas 
hitp;//«  w  xk.siaiefarm.ccMn 
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BY  KEN  LIEBESKIND 


Welcome,  Neighbor! 
Wanna  Buy  A  Subscription? 

Newspapers  court  new  movers  with  a  kind  of  yellow  pages  Welcome  Wagon 


Every  YEAR,  l6-to-20  million  lamilies  —  that’s 
42  million  people,  or  1 5%  to  20%  of  the 
U.S.  population  —  change  residence,  and 
papers  are  trying  to  turn  the  phenomenon 
into  a  marketing  opportunity  by  targeting  new 
residents  with  generous  subscription  offers. 

Almost  60  major  dailies  use  Directory 
Dividends,  a  Devon,  Pa.-based  company  that  cre¬ 
ates  programs  for  new  movers.  The  company  con¬ 
tracts  local  yellow  pages  companies  to  send 
newspaper  subscription  offers  inside  phone 
books  delivered  to  new  phone  users.  The  books 
arrive  three  to  five  days  after  pet>ple  have  settled, 
which  is  important  because  “the  key  is  speed,” 
said  Robert  Fiori,  president  of  Directory  Dividends. 

The  program  enables  newspapers  to  reach  vir¬ 
tually  all  new  movers,  since  nearly  all  buy  phone 
service,  and  their  names  are  available  through 
phone  companies,  unlike  some  other  utilities.  For 
example,  the  Biloxi  Sun  Herald  in  Mississippi 
tried  to  get  new  mover  addresses  from  the  local 
power  company,  which  refused. 

Delivering  newspaper  subscription  offers  inside 
a  phone  book  makes  sense  also  because  new  resi¬ 
dents  are  among  the  most  frequent  users  of 
phone  books,  Fiori  said. 

The  solicitations  are  delivered  in  a  package 
with  other  advertising  that  is  placed  on  top 
the  phone  book,  and  shrink-wrapped  in  plastic. 

Directory  Dividends  works  with  newspapers 
to  create  four-color  inserts  and  prints^  tfiiin,!.?^ 
Angela  Moorman,  sales  developmentsti^p^ger 
for  the  Indianapolis  Star  and  Indianapxr^^'^ ' > 
News,  said  the  papers  have  used  Directory 
Dividend  since  1995,  and  the  program  generat¬ 
ed  2,500  subscriptions  last  year. 

The  result  is  “adequate,”  she  said.  “We’re  happy 
with  it.”'While  the  response  rate  is  about  1.5%,  less 
than  some  other  direct  marketing  efforts,  the  reten¬ 
tion  rate  is  higher,  about  56%,  Moorm^ii  said.  -  -  - 
The  low  response  and  high  retenti^r  rates 
result  because  the  program  by  natures:  a  com-fN< 
pletely  voluntary  soft  sell.  Recipients  make  tlieir^ 
own  decisions  and  aren’t  influenced  by  hard  ti 
sales  pitches  from  telemarketing  reps,  ^ej  said.  ^ 


than  long-term  residents  who  already  know'  the 
paper,”  Moorman  said.  One  drawback  with 
Directory  Dividends  is  its  requirement  that  it  han¬ 
dle  the  printing  production,  for  which  it  charges 
more  than  local  printers  do,  Moorman  said. 

While  the  program  has  been  successful  for 
some  papers,  it  is  mediocre  at  best  for  others. 

Bob  Gall,  operations  manager  for  the  Toledo 
Blade,  says  he  has  used  the  program  for  about 
four  years,  but  the  response,  never  high  from  the 
beginning,  has  dropped  off  dramatically  in  the 
past  few  months.  In  general,  the  response  rate  is 
about  1.5%,  lower  than  most  direct  mail  programs 
the  paper  tried.  Gall  said. 

He  said  it  has  generated  between  50  and  80 
new  subscriptions  per  month,  declining  to  only 
four  one  month  recently. 

But  Gall  said  new  mover  programs  face  an 
uphill  battle  in  Toledo  because  the  city  and  Lucas 
County  are  losing  population.  “It’s  not  a  growth 
area,”  he  said.  He  tried  to  generate  higher  num¬ 
bers  by  collecting  the  phone  numbers  of  new 
movers  for  a  follow-up  telemarketing  campaign, 
but  Directory  Dividends  was  unable  to  provide 
the  numbers,  he  said.  He  is  working  with  other 
companies  to  get  the  numbers  now. 

But  new  movers  are  a  chance  to  win  lifetime , 
j  subscribersfs^ewsp3pef.s^nsid^i^eifi  worth 
an  effort y 


Moorman  also  likes  the  fact  that  Directbry 
Dividends  offers  regional  exclusivity,  meaning 
other  paper  in  the  eight-county  area  can  send 
offers  inside  Ameritech  phone  books. 

The  Star-News  aggressively  courts  new  mov 
“It’s  a  good  audience  for  us  because  they’ve 
been  here  a  short  time  so  they’re  easier  to  sell 


sends  ti 


Come  Out 
Of  the  Dark. 

■  Ten  years  of  an 
overstated  anti-sun 
message  have  made 
the  sun  protection 
problem  worse. 

The  latest  research  confirms  that 
regular  suntanners  may  actually  be 
better  off  in  the  fight  against  the 
most  deadly  form  of  skin  cancer,  “Sun-scare”  lobbyists  want  you  to  believe  that  eliminating  sun 

malignant  melanoma.  exposure  eliminates  risks.  (Right)  In  fact,  we  know  that  zero  exposure 

“Chronic  sun  exposure  may  be  poses  deadly  risks.  New  research  on  breast  cancer,  melanoma  and  other 
protective  for  the  development  of  deadly  diseases  supports  the  position  that  moderate  sun  exposure  —  for 
melanoma  because  the  skin  has  those  of  us  who  can  develop  a  tan  —  is  the  best  way  to  maximize  the 
adapted  to  the  sun,”  says  Dr.  benefits  and  minimize  the  risks  of  either  too  much  or  too  little  sunli^t. 

Marianne  Berwick,  epidemiologist  - — — 

at  the  Sloan-Kettering  Cancer  Why  are  tanners  burning  less?  increased  ultraviolet  light  exposure 
Center  of  her  latest  study,  presented  People  who  tan  moderately  and  and  decreased  risk  of  many  deadly 
in  February.  “Intermittent  sun  regularly  are  acclimated  to  sunlight,  cancers.  Breast,  prostate  and  ovarian 
exposure  appears  to  increase  risk,  and  therefore  are  less  apt  to  sun-  cancers,  as  well  as  osteopiorosis  and 
making  it  much  less  protective.”  burn  when  they  do  go  outdoors,  other  disorders,  all  may  be  inhibited 
Berwick’s  study  challenges  the  Additionally,  indoor  tanners  are  by  regular  sun  exposure, 
myths  about  tanning  drilled  into  more  educated  on  the  proper  use  of  So  why  do  we  only  talk  about  the 

our  heads  in  the  past  10  years.  sunscreens  outdoors.  negatives?  It’s  time  to  come  out  of 

Now  we’re  challenging  you  to  re-  The  anti-sun  craze  has  also  failed  the  dark  and  put  the  whole  truth 
examine  the  research  you  might  to  recognize  the  undeniable  benefits  about  sun  exposure  and  tanning 
have  thought  was  incontrovertible  of  regular  moderate  sun  exposute.  back  into  perspective:  That  is,  for 
about  sun  exposure.  In  fact,  we’ll  Merely  saying  “ultraviolet  light  the  vast  majority  of  us  who  can 
send  you  the  studies,  none  of  which  causes  skin  damage”  is  like  saying  develop  suntans,  the  good  news  far 
were  funded  by  our  industry,  to  “water  causes  drowning.”  Water  can  outweighs  the  bad. 
prove  our  point:  That  it’s  time  to  cause  drowning,  but  we  would  die  Don’t  get  us  wrong:  We’re  not 
come  out  of  the  dark.  Consider:  without  it.  Similarly,  we  would  all  upset  that  there  is  concern  over  UV 

•  Sunburn  incidence  among  all  die  without  any  ultraviolet  light  exposure.  People  need  to  be  sun 
Americans  has  increased  9  percent  expiosure.  It  is  capricious  to  categor-  smart.  But  the  hype  and  spin  on 
in  the  past  1 0  years,  research  says.  ically  state  that  any  tan  is  a  sign  of  this  issue  has  taken  good  sense  and 

•  At  the  same  time,  those  who  damage,  because  avoiding  the  sun  proven  research  out  of  the  equation, 
tan  in  indoor  tanning  facilities  are  may  be  more  dangerous  holistically.  Call  us  if  you’re  interested  in 
up  to  81  percent  legs  likely  to  sun-  Consider,  legitimate  research  has  refwrting  the  facts  —  all  of  the  facts 
burn  outdoors  than  non-tanners.  established  a  connection  between  —  about  sun  exposure. 


Come  Out  of  the  Dark  Today.  Listen  to  the  Whole  Story  About  Sun  Exposure. 
Cail  (800)  652-3269,  ext.  12,  for  a  free  kit  on  “Smart  Tanning.” 


LOGY 


Roanoke  Begins 
Testing  CTP 


PlIRUP-ESKOFOT’S  DMX-2737  platesetter 
begins  its  first  North  American  newspa¬ 
per  test  late  this  month  at  the  Roanoke 
(Va.)  Times,  where  managers,  confident 
of  success,  expect  to  have  a  second 
machine  imaging  plates  before  the  year  ends. 

The  l()2,()00-circulation  Landmark 
Communications  daily  signed  with  the  Danish 
imaging  systems  supplier  six  weeks  ago,  after 
an  18-month  investigation 
of  computer-to-plate  tech¬ 
nology  spearheaded  by 
prepress  manager  David 
Sorrells  and  maintenance 
and  support  manager  Chip 
Harris. 

Their  boss,  production 
manager  Vince  Reynolds, 
said  he  thinks  positive 
results  will  be  obtained 
before  the  1 20-day  test 
period  ends.  And  the  three  managers  agreed 
their  paper  is  about  as  ready  as  it  can  be  for 
CTR 


Expects  to 
put  two 
Purup-Eskofot 
machines  into 
production 
in  fall 


TIME  WAS  RIGHT 

“About  99.9%  of  our  pages  daily  are  paginat¬ 
ed,”  said  Sorrells.  “For  the  most  part,  it’s  a 
smooth  process,”  he  added,  noting  an  output 
error  turning  up  on  perhaps  one  page  per  day, 
owing  to  some  “desktop  glitch.” 

In  addition  to  its  Digital  Technology 
International  editorial,  advertising  and  pagina¬ 
tion  systems,  the  paper  has  a  growing  number 


of  digitally  delivered  ads.  “We’re  pursuing  that 
aggressively-even  to  the  point  that  our  folks 
will  go  out  and  help  the  customer  give  us  an 
electronic  version,”  said  Sorrells. 

Other  than  an  Iris  5030  digital  inkjet  printer 
for  color  proofing,  current  output  equipment  is 
from  Autologic  Information  International. 
Black-and-white  11"  x  17"  (approx.  75%  of  page 
size)  proofers  show  position  and  ensure  that 
text  is  printed.  There  also  is  some  discussion  of 
acquiring  a  full-size  proofer  for  convenience  of 
the  newsroom. 

For  final  output,  two  well-used  APS-6 
machines  need  increasing  attention  to  mainte¬ 
nance,  according  to  Reynolds.  As  for 
platemaking,  he  continued,  the  Times  would 
“have  to  replace”  its  Western  Lithotech  Lith-X- 
Pozer  3  “or  do  major  repair  on  it  if  we  were  to 
stay  with  our  current  process.” 

With  pagination  in  and  page  and  plate  expo¬ 
sure  units  on  their  way  out,  the  time  seemed 
right  to  make  the  move  to  direct  imaging  of 
plates.  “Our  confidence  level  in  the  Purup 
device  is  ...  so  high  that  we  don’t  envision  an 
upgrade...  to  the  next  generation  of  imagers,” 
Reynolds  said. 

Management  is  operating  with  a  time  line 
calling  for  full  conversion  to  direct  output  of 
plates  by  early  November,  based  on  the 
assumption  of  satisfaction  with  the  first  DMX 
and  purchase  of  a  second  one  by  summer  (fol¬ 
lowed  by  its  own  month-long  testing). 

ROANOKE  TO  RINGERIKES 


Examining  their  own  needs 
and  the  types  of  systems  and 
plates  available,  the  managers 
looked  for  sites  using  machines 
it  was  considering.  So,  while 
many  of  their  counterparts  else¬ 
where  in  the  industry  headed 
to  Nexpo  ‘97  in  steamy  New 
Orleans,  Sorrells  and  Harris 
flew  off  to  Oslo  to  visit  Purup- 
Eskofot’s  first  DMX  installation. 

In  Honefoss,  just  north  of 
Norway’s  capital,  they  saw  the 
internal-drum  machine  image 
plates  for  the  six-day,  13,5()0-cir- 
culation  Ringerikes  Blad. 

Upon  their  return,  a  decision 
was  made  to  test  the  machine. 

A  report  from  Honefoss 
accompanied  coverage  of  an 
IFRA  CTP  symposium  in  that 
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international  newspaper  technology  organiza¬ 
tion’s  January  newspaper  techniques.  The 
broadsheet  is  printed  on  a  Solna  Distributor 
that  it  owns  in  partnership  with  a  thrice-week¬ 
ly  9,300-circulation  tabloid  located  about  100 
miles  away.  The  papers’  jointly  owned  printing 
company  also  prints  a  third  thrice-weekly  local 
tabloid.  Ringerikes  Blad  was  described  as  run¬ 
ning  14  to  32  pages,  with  extensive  editorial 
and  advertising  color.  Press  waste  of  1 ,800 
copies  was  reportedly  reduced  by  about  two- 
thirds.  Production  utilizes  EskoNet  page  pair¬ 
ing  (four-up  for  the  tabs),  which  imposes 
RIPped  pages  as  the  pairs  needed  for  proper 
plating  before  passing  the  RIP  data  to  the 
DMX. 

Fully  automatic  from  loader  to  processor,  the 
platesetting  system  in  Honefoss  uses  a  pallet 
holding  750  plates.  A  robotic  arm  withdraws  a 
plate,  removes  and  discards  the  slipsheet  and 
transfers  the  plate  to  the  punch  (where,  owing 
to  face-down  storage  to  help  avoid  exposure 
during  transport,  plates  are  automatically 
flipped).  Plates  are  imaged  at  1016  dpi  for  an 
85-line  screen  ruling,  processed,  bent  and  verti¬ 
cally  stacked. The  entire  process,  including  data 
input  and  exposure  rates,  is  tracked  on  screen. 


‘LOOKING  FOR  PRODUCTIVITY’ 

The  DMX  “fits  our  operations  needs,”  said 
Reynolds,  pointing  to  one-page  and  double¬ 
truck  output  at  low  and  high  resolutions-sup- 
porting  newspaper  production  and  some  com¬ 
mercial  work.  And  in  the  commercial  arena, 
said  Harris,  Denmark’s  Purup-Eskofot  A/S  has  a 
good  reputation  for  solid  technology. 

“We  went  into  this  thing  looking  for  produc¬ 
tivity,  pure  and  simple,”  Reynolds  said,  noting 
that  the  machine  can  hold  up  to  1  ,(K)()  plates, 
depending  on  how  they  are  packaged  and 
delivered,  and  that  among  the  types  of 
machines  they  looked  at,  the  DMX  was  the 
only  one  that  produced  a  single-page  plate  in 


Though  thermally  imaged  plates  are  being  considered,  their  cost 
for  now  is  prohibitive,  according  to  Times  prepress  manager 
David  Sorrells  (left)  and  systems  maintenance  and  support 
manager  Chip  Harris. 


“We  went  into  this  looking  for 
productivity,  pure  and  simple.” 
-Vince  Reynolds,  Roanoke 
Times  production  manager 


Is  your  weather  page 


under  a  minute. 

Not  worried  that  feed¬ 
ing  plates  to  a  drum 
would  take  significantly 
more  time  than  setup  on  a 
flatbed  platesetter, 

Reynolds  said  he  thought 
the  internal  drum  may 
deliver  somewhat  higher 
quality. 

“The  automation  capa¬ 
bilities  of  this  machine 
were  really  important  to 
us,”  the  production  man¬ 
ager  said.  “It’s  going  to  be 
less  set-up,”  Harris  said,  cit¬ 
ing  the  automation  and 
daylight  loading  of  plates, 
as  well  as  the  remote  diag¬ 
nostics  that  the  paper  also 
had  sought. 

The  DMX  that  Roanoke  will  test  will  be  dri¬ 
ven  by  Purup-Eskofot’s  own  Harlequin-based 
PS-Link  RIP  running  under  Windows  on 
Compaq  hardware. 

Initially,  plates  will  be  punched  using  a 
notching  system  already  in  place  at  the  Times. 
A  second  DMX 
probably  will  be 
ordered  with  a 
built-in  punch, 
said  Sorrells, 
who  added  that 
the  first  plateset¬ 
ter  would  later 
have  its  own 
punch  installed 
on  site. 

Sorrells  said 
the  manufactur¬ 
er  informed  him 
that  building 
dies  for  the 
punch  could 
delay  delivery  by 
as  much  as  14 
weeks,  and  the 
paper  did  not 
want  to  post¬ 
pone  testing  of 
the  DMX.  He 
said  Purup- 
Eskofot  assured 
him  could  be 
field  retrofitted 
with  a  punch. 

With  comput- 
er-to-plate  output 
affecting  the 
nature  of  pro- 
(See  Roanoke  on 
page  34) 
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Prospects  For 
PostScript  RIPs 


Developer  sees 
PostScript 
sunPmig 
improved  PDF 


Among  other  benefits,  the  Portable 
Document  Format,  a  cross-platform  ren¬ 
dering  format  that  Adobe  Systems  devel¬ 
oped  from  its  PostScript  language,  now 
allows  faster  file  transfer  without  line¬ 
ending  and  font  problems.  In  the  works  for  PDF, 
according  to  Harlequin  Inc.’s  Paul  Hagen,  are  pro¬ 
posals  to  better  handle  plate  color  with  an  exten¬ 
sion  for  making  CMYK  plates,  recognizing  and 
optimizing  vignettes,  further  reducing  file  size 
and  improving  color  matching. 

The  OEM  business  manager  at  the  Windham, 
N.H.,  software  RIP  develop¬ 
er  said  Harlequin  will  con¬ 
tinue  to  support  full  Post¬ 
Script  and  PDF  for  some 
years.  It  is  not  ready  for  a 
full  changeover  to  PDF,  he 
said,  because  PostScript  is 
well-defined,  has  thousands 
of  applications  (many  now  supporting  PDF),  its 
users  are  proficient,  it  handies  trapping  and  impo¬ 
sition  well,  gives  display  list  access  and  accepts 
TIFF/IT  files  for  digital  delivery  of  display  ads. 

Pointing  to  different  results  from  different  in¬ 
terpreters,  Hagen  insisted  that  mistakes  are  intol¬ 
erable  in  all-digital  computer-to-plate  environ¬ 
ments.  Only  testing  across  different  platforms  will 
ensure  RIP  reliability,  he  said. 

“It’s  crucial  that  we  all  talk  the  same  language 
and  interpret  it  well,”  he  told  the  annual  News¬ 
paper  Association  of  America  SuperConference  in 
Miami  Beach,  where  he  reported  the  status  and 
previewed  future  features  of  the  process  of 
preparing  PostScript  pages  for  output. 

The  output  reliability  issue  turned  up  the  night 
before  Hagen  spoke,  when  the  Sun-Sentinel 
showcased  its  pagination  and  new  front  end. Page 
proofs  in  the  Fort  Lauderdale  newsroom  are  not 
processed  by  Harlequin  RIPs,  as  are  pages  output 
in  the  Deerfield  Beach  printing  plant.  As  a  staffer 
acknowledged,  this  prevents  certainty  that  final 
output  errors  will  be  found  before  film  imaging. 

And  for  film  output,  the  paper  does  not  send 
only  a  black  printer  for  text  changes  in  any  of  its 
four  ver>'  different  zoned  editions.  CCI  pagination 
software  provides  for  black-only  output,  but  the 
Sun-Sentinel  has  not  implemented  the  capability 
because  imagesetter  supplier  Autologic 
Information  International  warned  of  possible  mis- 
register  if  a  page’s  separations  are  output  from 
different  imagers.  (The  paper,  however,  can  de¬ 
lete  the  cyan,  magenta  and  yellow  files  from  All’s 
Output  Manager  queue  for  a  text-only  change.) 

As  for  handling  the  work,  one  manager  said  the 


paper  may  well  use  All’s  APSCom,  with  the  capa¬ 
bility'  of  balancing  workloads  and  prioritizing 
pages  among  the  3850  imagers.  The  Sun-Sentinel 
still  also  outputs  some  color  through  its  Scitex 
system  —  although  it  said  Scitex  operators  will 
eventually  staff  the  paper’s  digital  ad  processing 
center.  The  paper  already  receives  about  250  dig¬ 
ital  ads  per  week  (just  over  10%  of  the  total). 

For  the  most  part,  speed  is  no  longer  an  issue 
for  PostScript  —  even  for  high-performance 
needs  such  as  CTP,  where  Hagen  said  symmetrical 
multiprocessing  (SMP)  should  help. 

PostScript  3,  he  contin¬ 
ued,  promi.ses  greater  Speed  is  seldom 

speed, more  gray  levels  _ 

..  .  .  .  cut  issue  in 

and  better  printing  of 

highlight  and  shadow  PostScript  HOW,  UUd 

Srftrsrbeen  options 

optionally  available  will  wHl  beCOme 

become  standard:  in-RIP  tomorrow’s 

trapping,  more  gray  lev¬ 
els,  SMP  support  (all  Standard  features 

introduced  in  1992), 

color  management  (since  ’95)  and  multiple-for¬ 
mat  acceptance  (available  last  year). 

PostScript  3,  PDF  and  multiprocessing  came 
together  last  year  for  remote-transmission  work- 
flow  at  the  Asian  Wall  Street  Journal  in  the  form 
of  Monoty  pe’s  PrintExpress.  Relying  on  Adobe 
PostScript  Extreme  multi-RIP  technology  that 
processes  each  PostScript  page  in  parallel, 

PrintExpress  controls  distribution  and  output 
from  multiple  sources  to  multiple  output  devices. 

The  Journal  installation  covers  its  main,  Hong 
Kong  production  center  and  six  remote  imaging 
sites.  Selected  pages  are  directed  to  any  or  all 
sites  through  Monotype’s  MGS3  for  substitution 
of  high-resolution  graphics  converted  on  the  fly 
into  PDF  files  in  Acrobat  Distiller,  spooled  to  a 
PrintExpress  Server  and  transmitted  to  remote 
servers,  where  they  are  rasterized  for  output  by 
Adobe  Extreme  on  Monotype’s  RipExpress. 

Hagen’s  forecast  for  the  far  end  of  prepress 
also  included:  still-faster  RIPs  and  RIP  platforms, 
better  color  tools  to  do  what  is  needed  on  press 
and  show  it  on  a  proofer,  management  of  a  dis¬ 
tributed  work  flow  and  of  all  available  resources, 
submission  of  jobs  to  an  output  environment 
rather  than  simple  transfer  to  a  RIP.  The  last  item 
would  be  based  on  job  complexity.  It  could  use 
intelligent  software  agents  for  appropriate  rout¬ 
ing  through  output  management  systems  into 
queues  through  multiplexed  systems  from  one  or 
more  RIPs  to  various  output  devices. 
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Roanoke 


Continued  from  page  31 

duction  work  and  possibly  the  number  of  jobs 
needed  to  do  it,  Reynolds  said,  “We  were  trying 
to  be  as  timely  as  possible”  in  telling  staffers 
what  to  expect  from  CTP  implementation. 

Two  platesetters  will  be  needed  to  handle  all 
production  in  Roanoke,  where  various  products 
will  gradually  be  moved  to  plate-only  output. 
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“We’ll  probably  start  out  with  most  of  our 
preprinted  products  with  the  first  platesetter,” 
said  Sorrells,  and  then  run  it  some  live  at  night 
as  time  permits,”  parallel  with  existing  output. 
He  anticipates  live  nightly  production  as  soon 
as  any  kinks  are  worked  out. 

“I’m  estimating,  probably  right  out  of  the 
box,  ...45  to  50%  of  our  plates  will  be  on  this 
one  machine,”  he  said. 

While  CTP  imaging  is  to  commence  on 

_  DuPont  Silverlith  SDB 

...  plates,  “We  haven’t  aban- 

L  doned  that  search”  for  a 

suitable  thermal  plate,”  said 
Reynolds,  noting  that  the 
DMX  can  be  upgraded  on 
1  site  for  thermal  exposure. 

I  The  conversion  capability, 

he  said,  is  what  makes  the 

_  I  yttrium-aluminum  garnet 

(YAG)  laser  so  attractive. 
Sorrells  and  Harris  said 
•  that  for  now,  however,  the 

I  cost  of  thermal  plates  is 

1  prohibitive,  though  Sorrells 

allowed  that  prices  may 
drop  as  more  printers 
—  move  to  CTP. 

The  DMX  uses  a  frequen- 
~~1  cy-doubled  YAG  laser  to 

I”'"  ^  expose  aluminum-backed 

plates  up  to  27.2"  x  37"  at 
any  of  four  resolutions, 
with  throughput  rated  at 
40  to  52  plates  per  hour  at 
900  to  1270  dpi  and  nine 
plates  per  hour  at  2032  dpi. 
Dot  range  is  2%  to  98%. 

It  has  an  integrated  plate 
processor  and  automatic 
plate  loading  at  as  many  as 
eight  stations.  Built-in 
punching  is  optional.  (The 
company  also  offers  a  larg- 

_ _  _ _  er  imager  with  customiz- 

punches  that  is  vari- 
ously  configurable  to  auto- 
^  matically  or  semiautomati- 

=  expose  film  and/or 

Purup-Eskofot  was  creat- 

^ _  -  .1112  ed  two  years  ago  by  the 

merger  of  Denmark’s  Purup 
Prepress,  a  subsidiary  of 
=  LMX  Business  Development, 

”  7.^  and  Eskofot’s  graphic  divi- 

sions.  Its  owners  are  Tor- 
Sana  (formerly  Eskofot)  and 
LMX.  Lego  Group,  maker  of 
“  the  familiar  plas-tic  toy 

_ -  blocks,  owns  LMX,  which 

——I  acquired  Purup  in  1S>91. 
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WESTERN  LITHOTECH.  St.  Louis,  sold  six  Optical  Punch  Benders  to 
Newsday.  Melville,  N.Y.  The  OPB  achieves  plate-to-press  registration  accu¬ 
racy  through  visual  image  location  rather  than  conventional  pin  register  holes. 
Puhch  repeatability  is  +/-  0.0005“.  It  compensates  for  errors  in  film  image  align¬ 
ment  by  shifting  an  image  on  an  x,  y  rotary  table.  Optional  customized  press 
imposition  and  imposition-compensation  software  works  with  a  newspaper’s 
existing  bar  code  generating  capabilities  providing  automatic  bar  code 
reading.sorting  and  tracking  in  plate  production.  Using  the  imposition  interface, 
plates  are  automatically  assigned  to  specific  presses  and  labeled  with  an  addition¬ 
al  ink  jet  printer  with  complete  information,  such  as  page  number,  color,  press, 

unit  and  page  position.  The  software  also  allows  i - 

custom  punching  to  compensate  for  mechanical  | 
variations  in  the  press. 


digital  plates,  and  comes  with  a  color 
control  system  that  allows  re-registration 
of  color  piaes  for  press  conditions  with¬ 
out  having  to  reburn  a  plate  or  re-RlP  and 
re-image  a  CTP  plate. 

LOGETRONICS  CORP.,  Springfield.  Va. 
Four  direct-to-plate  processors  for  poly¬ 
ester  plates  up  to  17’,  25’.  33“,  or  39*  are 
designed  for  Mitsubishi  Silver  DigiPtate 
and  Agfa  Set  Print  products  in  on-  and 


off-line  models-the  former  with  interfaces 
for  almost  all  existing  imagesetters,  the 
latter  with  adjustable  daylight  cassette 
loader  that  can  handle  all  available  take- 
up  cassettes. 

LogE  also  added  nwdels  LL371 1  and 
LL4511  to  process  material  in  3?  and  45' 
widths  and  brought  back  its  14'/minute, 
heavy-duty  PC-1800  processor,  with 
LogEsaver  systema  to  cut  water  and  power 
consumption. 


PREPRESS  SOLUTIONS  INC.,  Billerica. 
Mass.,  sold  Panther  imagesetting  systems  to 
four  Canadian  dailies:  Saskatchewan's  Regina 
Leader-Post  and  Saskatoon  Star  Phoenix  and 
British  Columbia’s  Victoria  Times-Colonist  and 
Nelson  Daily  News. 

K  &  F  PRINTING  SYSTEMS  INTERNA¬ 
TIONAL,  ,  Granger,  Ind.,  installed  Plate  Express 
exposure  systems  with  Vision  Benders  at  the 
Washington  Posts  Springfield,  Va.,  plant  for 
testing.  Four  more  lines  are  to  be  installed  at  the 
College  Park,  Md..  plant. 

The  Daily  Record,  Parsippany,  N.J.,  installed  a 
Twin  Line  exposure  unit  with  the  AB6000  auto¬ 
matic  plate  bender,  and  the  Hartford  Courant 
installed  a  Twin  Line  with  the  Vision  Punch 
Bender  tor  single-  and  double-wide  plates.  For 
their  letterpress  operations,  the  Boston  Herald 
and  the  Binghamton.  N.Y,  Press  &  Sun-Bulletin 
converted  to  K  &  F’s  CML/H&T  press  register 
system. 


Autologic  information  interna¬ 
tional,  Thousand  Oaks,  Calif.  The  APS 
3850CTP  computer-to-plate  recorder  is  built 
on  the  flatbed  design  and  technology  used  in 
the  3850  family  of  film  imagesetters.  The  feeder 
for  punched  or  unpunched  metal  plates 
includes  slipsheet  removal.  Prepunched  plates 
are  registered  using  the  retractable  pins  in  the 
machine,  allowing  continued  use  of  existing 
plate  line  hardware.  Marks  can  be  imaged  on 
plain  plates  tor  use  in  optical  punch-benders.  A 
three-pin  lay  system  also  can  be  supported. 

The  machine  is  rated  at  100  broadsheet  plates 
per  hour  at  1270  dpi,  with  top  resolution  of 
2540  dpi  for  commercial  applications.  Models 
are  available  with  red  or  green  lasers  for  expo¬ 
sure  of  a  variety  of  silver  and  polymer  plates. 
They  are  ted  from  a  trolley-mounted,  200-plate, 
darkroom-loaded  cassette.  The  feeder  automat¬ 
ically  removes  the  slipsheets.  The  3850CTP 
connects  to  a  conveyor  for  passing  plates  into 
an  online  processor. 

The  platesetter  can  be  driven  by  the  same 
RIF^  and  servers  that  are  used  with  other  All 
imagers.  Beta  installations  are  to  commence 
next  month. 

K  &  F  PRINTING  SYSTEMS  INTERNA¬ 
TIONAL.  Granger  Ind.  The  Semi-Automatic 
Vision  Punch  Bender,  latest  in  the  company’s 
series  of  products  for  reggistering  and  puix^ 
ing  and  bending  plates,  is  available  for  single- 
and  double-wide  plates,  including  laser-imaged 
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P^tfoimance 


You've  got  to  be  in  top  form  all  the  time.  Your  equipment  must 


work  right  and  work  now,  no  excuses.  GMA  revolutionized  the 


packaging  and  distribution  market  with  the  SLS2000*  in  1995, 


providing  a  high  net 


throughput,  up  to  40 


percent  higher  productivity 


and  features  designed  to 


address  the  real  workplace. 


The  SLS2000 
Inserting  System 


The  SLS2000  is  field  tested 


and  still  has  no  rival  —  all  anyone  else  can  do  is  try  and  catch  up. 


GMA  is  the  visionary  in  the  newspaper 
inserting  business.  We  create  hardware  and 
software  solutions  that  increase  your  productivity  and  build  value 
the  longer  you  own  them.  GMA's  integrated  systems  are  today's 
vanguard  and  tomorrow's  standard.  There's  room  at  the  top, 
and  we  want  you  to  join  us  there. 

Member  0^  me  IMM/TTN  Gro^ 


2980  Avenue  B,  Bethlehem,  PA  18017  Tel:  610-694-9494  Fax:610-694-0776 


TECHNOLOGY 


BY  W.  ERIC  SCHULT 


Spreadsheet  Comes 
To  Production 


A  productum 
manager’s 
often- 

overlooked 

productivity 

tool 


Before  squeezing  yet 

another  keyboard  shortcut 
for  QuarkXPress  or  Adobe 
Photoshop  into  your 
already-overstuffed  head,  here’s  a 
tip  from  a  productivity'  zealot  to 
better  use  any  residual  head 
room:  Learn  Microsoft  Excel. 

Really  learn  it. 

Yes,  the  same  weapon  your  cor¬ 
porate  comptroller  wields  to  wring  blood  out  of 
your  budget  is  a  tool  too  often  overlooked  by  pro¬ 
duction  and  technology  professionals  as  a  means 
to  unburden  themselves  from  mundane  chores.  If 
your  help  desk  can  write  Apple-Scripts  but  can’t 
keep  track  of  software  serial  numbers,  I  mean  you. 

My  suggestion?  Get  help  for  the  help  desk.  Ask 
someone  in  accounting  to  assist  you  “finding  a 
circular  reference  in  an  array  of  nested  func¬ 
tions.”  If  the  bookkeeper  looks  at  you  like  he  just 
noticed  your  new  Bill  Gates  haircut  and  glasses, 
ask  someone  else.  Otherwise,  you’ve  found  your 
volunteer  tutor. 

Don’t  be  surprised,  though,  if  no  one  in  your 
organization  knows  Excel  beyond  its  uses  as  an 
accounting  tool.  An  XPress  user  who  builds  ads 
all  day  might  never  have  reason  to  learn  the  pagi¬ 
nating  of  multi-page  publications,  despite  the 


Manufacturad  to  Ppint 
Lasting  Impressions. 


facility  of  his  tools.  Similarly,  a 
bookkeeper  might  not  be  familiar 
enough  with  logical  functions  in 
Excel  to  help  you  write  a  low- 
maintenance  spreadsheet  that 
will,  say,  keep  running  track  of  on- 
time  press  starts  and  newsprint 
waste  percentages  for  the  month. 

Not  to  worry;  you  just  uncov¬ 
ered  an  opportunity  to  improve 
productivity  throughout  your  organization.  Not 
bad  for  10  minutes  of  work! 

My  pledge  and  warning  to  you:  Brace  yourself 
to  discover  an  unwritten  corollary  to  the  Law  of 
Supply  and  Demand.  Just  as  the  installation  of  a 
new  color  printer  might  open  the  floodgates  on 
uses  for  which  the  device  was  never  designed  or 
intended,  so  too  will  it  happen  to  you  or  your 
help  desk  upon  offering  new  levels  of  spread¬ 
sheet  support.  Knock  someone’s  socks  off  with  a 
creative,  new  Excel  productivity  tool,  and  forever 
after  you  will  be  inundated  with  requests  —  not 
for  technical  assistance  writing  new  spread¬ 
sheets,  but  with  requests  for  you  to  write  them. 

LOW-MAINTENANCE  SPREADSHEETS 

The  key  to  making  Excel  a  worthwhile  tool  for 
tracking  workload  history,  estimating  print  jobs 
—  anything  —  is  writing 
spreadsheets  that  are  “low 
maintenance.”  Inputting  data 
has  to  be  quick  and  painless 
or  the  regular  chore  of 
updating  information  will 
offset  any  productivity  gains 
for  which  a  spreadsheet 
might  have  been  intended. 


Quality  craftsmanship.  Quality  service.  Quality  prices.  24-hour  emergency 
service.  Dauphin  Graphic  Machines  delivers  what  you  want,  when  you  want  iL 
For  almost  25  years,  our  reputation  for  delivering  what  our 
customers  want  has  made  us  the  “single  width  specialists.” 

Find  out  more  about  Dauphin  ^  V- 

Graphics  today.  ncupsn  "*152 


Da^Ml  Qmplic  Madiies,  he. 

P.O.  Box  573 

Elizabethville,  PA  17025 

ToU  Free  800-346-61 19  Fax  800-648-0213 

(717)362-3243  Fax  (717)  362-4165 


Honeywell- 
Measurex  has 
implemented 
Rying  Plate 
Change  and 
Tower-to-Tower 
changeover. 

See  our  ad,  p.4-5 


38  Editor  &  Pubusher 


http://www.mediainfo.com 


March  14, 1998 


TECHNOLOGY 


Newsprint  Use  Formulas 

(Based  on  newspnnt  pricing  as  of  9/96) 


Note:  This  worksheet  Is  for  internal  use!  It  computes  the  cost  of  newsprint  only.  Labor,  materials  (other  than  newsprint)  and  profits  i 
are  not  included,  tee  associated  worksheets  for  use  in  addmg  those  factors. 


BnlsM 


Coal  Par 
100  wt/ 
MatncTon 


Insert  Wrap  Highbulk 


Per  100  bs. 

S  3129 

$  689.7S 
Per  Metric  Ton 


Cost  (To 


3313 

1,503 


Per  100  lbs. 

S  29.34 

S  646.74 

Per  Metric  Ton 


Per  100  lbs. 

$  59.00 

S  1,300.72 
Per  Metric  Ton 


Per  100  lbs. 
$  30.06 

S  662.63 


Measure 

Conversion 

Formulas 


97.4200  H  fl  $  seoo 

kgs.  I  Cost  I  Per  100  lb! 
-  I  Conversion  I 

214,772  1  Formulas  I  S1S0072 


■Per  Metric  Toi 


flPerlii 


Projected  newsprint  Use  is  derived  from  a  modified  yield  formula:  Pounds.of.Newsprint  -  ((Web.Width.inJnches  x  ^ 

Basis_WeightJn_Pounds  x  Cutoff)  x  ((Number_of_Brsht. .Pages  x  Gross.Press.Run)  /  4_Pages_Per_lmpression))  /  432000 

A  former  colleague  of  mine  used  to  track  the  flow  of  pages  from 
editorial,  using  Excel  to  study  where  and  when  imagesetter  bottle¬ 
necks  were  occurring.  Good  concept,  poor  implementation:  The 
spreadsheet  failed  to  automate  the  determination  of  whether  a  page 
was  on  time  or  not. You  had  to  input  the  raster  image  processing  time, 
check  the  deadline  time,  then  type  in  “Yes”  or  “No”  in  a  third  column.  A 
spreadsheet  should  do  that!  And  while  it’s  at  it,  it  should  look  back 
through  previous  sheets,  keeping  track  of  deadline  performance. 

For  those  who  wonder  how  their  press  foreman  looks  at  a  partial 
roll  of  newsprint  or  specialty  stock  and  estimates  within  a  few  hundred 
copies  how  many  page  impressions  he  can  put  on  it .  .  .  don’t  ask  me. 
Perhaps  a  journeyman  press 


MX  ♦  MX  ♦  MX4  MX 


Processes  material  at  sizes  up  to  85**  wide. 

Our  Engineers  Got 
A  Little  Carried 
Away  With  The 
Latest  MX  Designs... 


It’s  So  Fast,  It  May 
Need  Airbags. 

For  information  call:  (703)  971-1400 


LogEtronics  Corporation 

100\  LoisJalc  Ro:iJ, 
Spriniifield,  \’A  22  I  50 
E'mail:  U>j»i*@crt>lN.com 
Pax:  (705) 


operator’s  rite  of  passage  is 
to  have  a  yield  formula  tat¬ 
tooed  to  the  inside  of  his 
skull.  For  the  rest  of  us, 
here’s  a  spreadsheet  (see 
sample  on  this  page)  that 
takes  the  magic  out  of  pro¬ 
jected  newsprint  use. 

Tack  on  cells  to  input  oth¬ 
er  data  —  labor  and  materals 
costs,  profits  —  and  you 
have  an  excellent  tool  to 
estimate  job  printing. 

Link  that  to  a  bid  form 
and  you’ve  saved  your  job 
estimator  having  to  key¬ 
board  the  bid  into  a  word 
processor.  If  he  already  fig¬ 
ured  that  out,  perhaps  your 
job  estimator  would  make  a 
good  help  desk  Excel  tutor. 

NOT  JUST  TIME  SAVINGS 

At  the  risk  of  focusing 
too  much  on  pressroom 
applications,  here’s  an  idea 


Do  You  Hove  One  of  These  Presses? 


Atlas  ...  Web  Leader 
King  Press  ...  Tensor  ... 


..  Goss  Community  ... 
Dev  ...Dauphin  ...  Pacer 


Would  You  Like  To  Add  a  4-Color  Unit 


with  its  own  drive  motor  and  controller? 

with  no  driveline  connection  required? 

with  automatic  speed  matching? 

with  incremental  or  automatic  feed  control? 

with  C.I.C.  printing  quality? 

with  sideloy,  circumferential,  and  skewing 

ad|ustments  on  all  printing  couples? 
with  no  requirement  for  register  controls? 
with  brush  dampening  standard? 
with  20,000  -  30,000  IPH  capability* 
with  8' X  S'  (2.4m  X  1.5m) 

floor  space  requirements? 

*Limited  to  22-3/4"  or  21-1/2"  cut-offs 


Then  Add  The  QUADRA-COLOR  by  Web  Press  Corporation! 


Web  Press  Corporation 

22023  68tK  Avenue  Soutli  Kent,  VC'asliiniJton  98032 
Tel.  (253)  395-3343  Fax  (253)  395'-4492 
All  trademarks  are  the  property  of  their  respective  owners 
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.STQ.QKQUOTES. 


To  access  a  free  library  of 
Excel  newspaper  productivity  tools, 
or  to  share  one  with  your  peers, 
e-mail  eschult@newswest.com  or 
watch  for  a  download  library  at 
www.newswest.com/ 
svherald/Eric/Tools.html 


involving  an  Excel  spreadsheet  that  helped  save 
tens  of  thousands  of  dollars  in  newsprint  waste 
at  my  paper  in  the  first  year  it  was  implemented. 

A  previous  production  manager  had  the  wis¬ 
dom  to  launch  an  incentive  program  aimed  at 
reducing  pressroom  waste.  Problem  was,  he  left 
as  it  was  being  implemented,  and  no  means  of 
tracking  the  crew’s  progress  was  established.  By 
the  end  of  the  program’s  first  quarterly  pay-back 
period,  the  crew  was  more  than  three  percent¬ 
age  points  away  from  achieving  any  incentive 
pay,  which  also  meant  the  company  was  running 
through  newsprint  rolls  like  toilet  paper. 

Never  having  operated 
a  press,  all  I  could  do 
was  work  the  sidelines.  It 
was  obvious  to  me  we 
needed  a  scoreboard  and 
a  cheering  section.  I  put 
together  a  spreadsheet 
that,  among  other  things, 
kept  running  track  of 
waste  percentages  and  on-time  starts  (both  were 
part  of  the  incentive  program),  and  posted  press¬ 
room  performance  as  often  as  every  week.  The 
publisher,  for  his  part,  was  willing  to  lower  the 
goal  post  temporarily  to  get  the  crew  believing 
the  incentive  was  attainable. 

Very’  soon  thereafter,  the  pressmen  were  pock¬ 
eting  their  share  of  the  newsprint  savings,  dream¬ 
ing  up  new  strategies  to  shave  another  half  per¬ 
centage  point  off  their  waste  totals  and  pestering 
me  to  keep  the  scoreboard  up-to-date. ’While  a 
resulting  five-percentage-point  reduction  in 
waste  over  an  18-month  period  might  look  good 
on  a  spreadsheet,  you  don’t  have  to  be  a  comp¬ 
troller  to  appreciate  a  thousand  fewer  spoiled 
newspapers  in  the  recycling  bin  every  day. 

TRADITIONAL  USES,  ADVANCED  APPROACH 

As  in  all  things,  the  more  you  learn  about 
Excel,  the  more  you  realize  how  little  you  know. 
Even  a  seasoned  manager  might  be  happily  igno¬ 
rant  that  his  calculator  is  not  the  ideal  tool  for 
figuring  wages  that  will  later  be  input  into  a  pay¬ 
roll  spreadsheet. 

Neither  might  he  be  aware  that  the  spread¬ 
sheet  written  for  him  by  the  comptroller  or  cor¬ 
porate  office,  while  serving  their  needs  adequate¬ 
ly,  wasn’t  conceived  to  assist  him  in  preparing  it. 
The  summary  data  they’re  asking  for  has  to  come 
from  somewhere.  Without  knowing  how  to  write 
a  spreadsheet,  automate  the  calculations  and  link 
the  data  to  the  summary  sheets,  he  might  as  well 
lock  himself  in  his  office  for  a  week  at  budget 
time  and  go  through  a  roll  and  a  half  of  calcula¬ 
tor  tape  (and  repeat  the  process  when  his  bud¬ 
get  comes  back  for  revision).  It  doesn’t  have  to 
be  that  way. 

Schult,  a  former  editor,  is  production  director  at 
the  Skagit  Valley’  Herald,  Mount  Vernon,  Wash. 


EdfP  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 
with  significant  newspaper  interests) 


3/10/98 

3/3/98 

3/4/97  1 

A.H.  Belo  Corp.  (NY) 

53.750 

54.250 

38.250 

American  Media  Inc.  (NY) 

7.500 

7.563 

5.750 

Central  Newspapers  Inc.  (NY) 

71.875 

71.875 

45.750 

Dow  Jones  &  Co.  Inc.  (NY) 

54.813 

52.063 

42.750 

E.W.  Scripps  Co.  (NY)* 

53.750* 

53.813* 

35.550* 

Gannett  Co.  Inc.  (NY)## 

66.125 

63.188 

39.625 

Gray  Comm.  Sys.  (NY) 

27.250 

26.375 

19.125 

Harte-Hanks  Comm.  (NY) 

42.563 

42.500 

25.875 

Hollinger  International  (NY) 

16.750 

16.063 

10.500 

Journal  Register  Co.  (NY)# 

20.375 

19.438 

N/A 

Knight  Bidder  (NY) 

56.563 

56.563 

40.000 

Lee  Enterprises  Inc.  (NY) 

32.500 

30.938 

23.500 

McClatchy  Newspapers  Inc.  (NY) 

28.313 

28.938 

24.375 

49.125 

47.125 

New  York  Times  Co.  (NY) 

63.875 

News  Corp.  Ltd. 

26.938 

25.875 

21.125 

Pearson  Ltd. 

16.375a 

15.375a 

7.750a 

Pulitzer  Publishing  Co.  (NY)** 

79.750 

79.563 

48.625 

Quebecor  Inc.  Class  A 

19.750b 

19.250b 

25.400b 

Sun  Media  Corp.  (TSE)### 

16.300b 

N/A 

N/A 

Thomson  Corp.  (TSE) 

43.500b 

N/A 

30.505b 

Times  Mirror  Co.  (NY) 

62.938 

62.563 

35.375b 

Tribune  Co.  (NY)*** 

67.125 

65.125 

34.125 

Washington  Post  Co.  (NY) 

512.250 

493.563 

293.000 

*  Adjustment  to  reflect  receipt  of  1 .16  shares  of  Comcast  for  each 
share  of  E.W.  Scripps  as  of  1 1/13/96 

**  Adjusted  for  4-for-3  stock  split  as  of  1 1/1/96 
***  Adjusted  for  2-for-1  stock  split 

#  Company  went  public  on  5/8/97 

##  Adjusted  for  2-for-1  stock  split  as  of  10/6/97 
###  Initial  public  offering  completed  on  12/15/97 
(a)  British  pounds  (b)  Canadian  dollars 
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IN  nCHNOlOGY  NEWS  COVERAGE  EVERY  WEEK 


E&P  consistently  publishes  more  pages  devoted  to  tech 
news  and  features  than  any  other  news  industry  publication. 
And  now  we're  going  one  step  further. 

We  are  focusing  on  one  particular  area  of  tech  news  for 
each  week  of  the  month  and  color  coding  the  pages  to  help 
you  find  the  news  that's  most  important  to  you! 

WEEK  1  -  PREPRESS  -  GREEN 

The  first  week  of  the  month  is  devoted  to  Prepress  issues  ... 
front-end  systems  (news  and  advertising),  pho¬ 
tography,  color  imaging,  pagination,  makeup  ... 

WEEK  2  •  OUTPUT  SYSTEMS  ■  BLUE  j 

The  second  week  of  the  month  is  devoted  to  | 

Output  Systems  ...  RIPs  and  imagesetters,  J  ^^11 

computer  to  plate  and  conventional  plate  |  o 

output,  proofing  systems ...  7  ” 

WEEK  3  -  PRESSROOM  •  RED 

The  third  week  of  the  month  is  devoted  to  | 

Press  news  ...  printing  units,  RTPs,  folders,  f 
newsprint,  ink ...  / 


BY  MARK  FITZGERALD 


WEEK  4  •  POST  PRESS  •  ORANGE 

The  fourth  week  of  the  month  is  devoted  to  Post-press  coverage, 
everything  between  the  press  folder  and  the  trucks ...  conveyers, 
inserters,  stackers,  strappers,  wrappers ... 


Four  months  in  1998  have  five  Saturdays,  our  publication  day. 
Those  fifth  weeks  are  devoted  to  other  operations/distribution 
technical  areas  of  particular  interest  at  the  time. 

Look  for  the  true  colors  of  E&P's  tech  news  coverage  every 
week.  You'll  learn  why  more  daily  and  Sunday  newspaper  Pro- 
^^^^^^^^duction  decision-makers  consistently  read  E&P 
more  than  any  other  publication. 


Trni  ki 


Shaftless  In  T 
Mailroom 


HAFTLESS  tcchonology  is 
taking  the  conveyor  from 
the  pressroom  into  the 
mailroom. 


waste  declines  drair  \ 
packaging  center,  jo  A 
yet  another  advance  A 
obviating  the  need  fc  A 


Tht"' 

scniot 


Ob 
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Weekly 

FEEDBACK  TO: 
editor®  mediainfo.  com 

Online  News  Industry 


ONLINE  NEWSPAPERS' 
BIGGEST  MISTAKE? 


Did  the  newspaper  industry's  failure  to  recognize  the  crucial  importance 

of  national  search  engine  capability  doom  it  to  second  place  or  worse? 


By  Steve  Outing 


Newspaper  sites 
must  offer  Web 
searching  and 
navigation 
or  their 

visitors  will  slip 
away,  experts 
advise 


Outing  is  a  three-times- 
a-week  columnist  on 
the  E&P  Web  site. 


AS  its  members  failed  to  band  together  to  pur¬ 
chase  a  Web  search  engine  during  the  last  two 
years,  the  U.S.  newspaper  industry  may  have 
made  a  major  strategic  mistake,  according  to  a 
growing  number  of  Internet  media  authorities. 

And  because  of  that  blunder,  the  industry  faces  increasingly  powerful  search  engine  and 
directory  service  competitors,  like  Yahoo!  and  Excite,  that  are  attracting  Web  traffic  at  rates 
dwarfing  those  of  all  U.S.  online  newspapers  combined. 

More  newspaper  executives  appear  to  be  waking  up  to  the  fact  that  these  search  and  direc¬ 
tory  engines  —  which  continue  to  win  the  lion’s  share  of  Web  national  advertising  dollars  — 
are  now  aggressively  moving  toward  local  ad  markets  as  well. The  question  is,canJohnny-come- 
lately  newspapers  effectively  compete  with  such  well-established  and  wildly  popular  search 
engine  giants? 

Demise  of  NCN  and  its  'On  Ramp' 

New  Century  Network  (NCN)  had  such  a  plan  — code  named  “On  Ramp”  —  but  lack  of  con¬ 
sensus  among  the  newspaper  cyber-consortium’s  nine  owners  caused  it  to  flounder.  Since 
August,  NCN  had  been  developing  On  Ramp  to  give  its  affiliate  newspaper  sites  a  Web  search 
engine  and  directory  service  to  incorporate  into  their  home  pages. The  plan  was  to  work  with 
a  Web  search  engine  company  that  would  be  willing  to  cobrand  its  pages  with  news  sites  in 
exchange  for  new  ad  revenues  (or  perhaps  licensing  fees)  from  the  newspapers.  That  is,  the 
kind  of  pages  that  you  see  when  you  visit  a  site  like  Yahoo!  or  Infoseek  would  reside  on  a  news¬ 
paper’s  Web  site.  Alternatively,  NCN  was  exploring  the  purchase  of  a  Web  search  engine  com¬ 
pany. 

Says  Mark  Potts,  a  former  consultant  to  NCN  who  was  coprincipal  designer  of  the  search 
engine  strategy  along  with  former  NCN  vice  president  Stacey  Artandi,  “At  a  time  when  Yahoo!  is 
heading  into  every  significant  piece  of  the  newspaper  business  (news,  classifieds  —  that’s  plen¬ 
ty!)  with  great  success,  newspaper  sites  are  behooved  to  try  and  fight  Yahoo!  at  its  own  game.” 

'Got  a  lot  of  people  excited' 

The  NCN  game  plan  got  a  lot  of  people  in  the  interactive  newspaper  business  excited. 
Michael  Romaner,  director  of  online  services  for  Morris  Communications  and  an  NCN  advisory 
board  member,  says  that  the  search  engine  concept  first  was  introduced  at  an  NCN  affiliate 
council  meeting  in  Alexandria,  Va.,  in  November  1997.  When  it  first  was  broached,  “everyone 
had  the  same  reaction  —  why  hadn’t  we  thought  of  this  before?”  Romaner  says. 
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BUILD  VOUR  OHN  PUBLISHING  EMPIRE 


Seydold  HotWired 
inteiner  Pudlistiinq 

An  enitfely  new  conference 
pr-O-Mi  focusec  on  coning  edge 
Web  tools  md  teuimol 


PubWstiiiiq 
Sqstems  Seqbold 

The  !ieT;.=;™-.e  coiiterente  for 
advancements  in  print  gtapthi-'i 
preiiess  and  digital  .-'r  ry  fig 


SpeiMdi  Intejest 
Seminars 

Of’,  na,  cn  'ip;»-hen.^:ves  r  n  the 
state  of  the  .istivtc  Intt:  ' 

pf.et  -td  pli.r|c.:>i5.,i.j 


Internef/Prepress 
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An  advanced  Web  publishing  conference  and  the  world's  foremost  print  publishing 
conference  can  now  be  found  in  one  complete  event:  Seybold  Seminars  New  York.  From 
prepress  to  print,  graphics  to  the  Web  and  Internet,  Seybold  Seminars  brings  traditional 
publishing  expertise  together  with  revolutionary  new  Internet/Web  and  publishing 
technologies.  The  result  is  a  five-day  information  download  you  can  use  to  communicate 
with  your  markets  more  efficiently  than  ever  before.  Whether  you  publish  on  cyber  or 
fiber,  take  advantage  of  a  full  week  of  learning  programs  designed  just  for  you. 
Call  us  today  or  visit  our  Web  site  for  your  free  exposition  pass  and  a  Program  Guide. 
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In  Short 

WEB  NEWS  FOR  SENIORS 

Yahoo!,  the  Web  search 
engine,  has  added  a  new 
news  section  aimed  at 
senior  citizens. 

The  "Yahoo!  Seniors' 
Guide"  has  TV  program  list¬ 
ings  personalized  to  the 
user's  location  and  inter¬ 
ests. 

It  also  offers  news  from 
Reuters,  Ziff-Davis  and  the 
Third  Age  News  Services, 
which  specializes  in 
seniors'  issues  coverage. 


Online  newspapers  trailing 

The  reasoning  is  simple 
enough.  Consider  that  traffic 
to  newspaper  Web  sites,  as 
shown  by  NCN’s  own 
research,  in  nearly  all  local 
markets,  is  far  below  that  of 
the  search  engines.  When  you 
quantify  the  Web  site  visits  that 
consumers  in  a  local  market 
make  to  various  sites,  most 
newspaper  sites  typically  don’t 
rank  even  in  the  top  five.  In 
terms  of  sheer  local  traffic, 
newspapers  are  getting  killed 
by  Yahoo!,  et  al.  One  could 
argue  that  newspaper  sites  are 
mostly  after  news-oriented 
viewers  and  that  the  search 
engines  serve  a  different  mar¬ 
ket  —  it’s  apples  to  oranges. 
But  that  argument  breaks 
down  if  newspapers  want 
national  Web  advertising  in 
addition  to  local  advertising. 
Plus,  the  search/directory 
companies  are  encroaching 
into  the  local  news  and  clas¬ 
sified  ad  space.  Newspaper 
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Web  search  engines,  some  of  which  log 
more  than  10  million  visits  a  day,  have 
become  major  online  news  outlets. 
Initially,  they  added  breaking  national 
news  sections  to  their  sites.  Now, 
they're  moving  toward  expanding  into 
the  local  news  market. 


Does  your  ad  production  process  seem  to 
wander  around,  doubling  back  on  already 
completed  functions? 


There  is  a  solution! 


AdQue 

AdQue,  a  new  product  from  Stauffer  Media  Systems,  allows  you  to  do  more  in 
fewer  steps.  AdQue’s  “one  order-one  entry”  design  eliminates  wasted  time  reen¬ 
tering  ad  data  into  different  systems. 

AdQue  accepts  ads  entered  by  sales  representatives,  generates  production 
tickets,  prints  daily  run  sheets,  exports  billing  files,  and  interfaces  directly  with 
Managing  Editor’s™  ALS™  products.  AdQue’s  one  step  process  gathers  and 
reports  information  for  use  by  production,  accounting,  and  marketing. 

Call  us  today  to  find  out  more  about  AdQue  and  how  it  can  save  you  time  and 
money. 


For  More  Information,  Call: 

Jerry  DeBondt  (515)  327-1582 
Kim  Sexton  (816)  478-0009 
Keith  Wood  (785)  295-1148 


STAUFFER 

rfMEDIA  SYSTEMS^^ 


P.  o.  Box  1330  Joplin,  MO  64802  (417)  782-0280 


Visit  the  Stauffer  Media  Systems  booth  #  F-77  at  America  East 
to  see  the  complete  line  of  Stauffer  Gold  products  for  archiv¬ 
ing,  business  accounting,  audiotext,  and  on-line  classifieds. 


strategy  must  be  to 
try  to  take  away  some 
of  the  search  engines’ 
advertising  largess  if 
news  Web  sites  are  to 
become  reasonably 
profitable. 

Potts  says  “it  kills 
me”  to  see  news  sites 
sending  people  away 
to  the  search  engine 
and  Web  directory 
sites.  Newspaper  sites 
must  offer  Web 
searching,  and  they 
must  have  Web  navi¬ 
gation  services  on 
their  sites,  he  says. 
Indeed,  Potts  advo¬ 
cates  putting  a  Web 
search  button  and 
link  to  navigation  fea¬ 
tures  on  every  single 
page;  this  functionali¬ 
ty  is  so  important  to 
Web  users  that  news 
sites  can’t  afford  to 
let  their  visitors  slip 
away  because  they 
don’t  offer  it. 

But  a  Web  search  button  is  hardly 
enough,  Potts  suggests.  A  local  site 
needs  an  extensive  Web  navigation 
scheme  if  it  expects  to  serve  consumers 
and  not  have  them  flock  to  Yahoo!, 
Excite  or  Infoseek  when  they  want  to 
find  something  on  the  Web.  The  NCN 
On  Ramp  project  had  an  elaborate  pro¬ 
totype  prepared  of  what  this  might  look 
like  for  a  newspaper  site. 

NCN  now  dead 

The  On  Ramp  project  is  now  as  dead 
as  NCN,  which  announced  its  close  last 
week. 

Artandi,  who  as  vice  president  of 
business  development  was  the  lead 
NCN  executive  on  the  project,  left  NCN 
three  weeks  ago  when  the  organization 
said  it  was  only  scaling  back  to  concen¬ 
trate  on  its  newspaper  Web  ad  network 
and  Internet  tools  for  newspaper  sites. 
She  says  that  for  the  newspaper  indus¬ 
try  it  is  “absolutely  essential”  that  a 
move  into  the  Web  search/directory 
space  be  made  quickly.  “It  should  be  at 
the  top  of  everybody’s  list.”  And  there 
are  compelling  reasons  why  newspa¬ 
pers  should  make  a  Web  search/directo¬ 
ry  play  as  a  group,  she  says,  including 
that  of  ensuring  that  a  search  engine 
partner  commits  to  the  customization 
that  newspapers  will  need  to  have 
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search/directory  functionality  on  their  Web 
sites. 

Artandi  expects  activities  in  the 
search/directory  space  to  continue,  though 
probably  by  groups  of  individual  companies 
in  the  newspaper  industry  that  share  com¬ 
mon  goals. 

One  of  the  challenges  of  coming  up  with 
a  scheme  that  would  please  all  or  at  least 
most  of  NCN’s  nine  owners  was  in  the  area 
of  classified  advertising.  Some  of  the  poten¬ 
tial  search/directory  partners  have  classi¬ 
fieds  strategies  of  their  own  that  run  counter 
to  the  interests  of  the  newspaper  industry, 
including  partnerships  with  online  classi¬ 
fieds  companies  like  Classifieds2000,  which 
many  newspaper  executives  view  as  threat¬ 
ening. 

Post  NCN  developments? 

Reports  from  others  close  to  the  On  Ramp 
project  indicate  that  during  the  last  two 
months  before  it  closed,  NCN  had  been  talk¬ 
ing  about  breaking  off  part  of  itself  into  a 
separate  entity. 

The  proposal  apparently  would  have 
taken  the  search  engine  component  of  NCN 
and  spun  it  off  to  an  affiliated  company  or 
subsidiary  —  one  which  not  all  of  NCN’s 
nine  media  company  owners  would  be  part 
of,  but  presumably  only  those  that  agreed 
with  the  strategy  and  that  do  not  have  invest¬ 
ments  that  would  run  counter  to  it. 

(The  Tribune  Co.,  one  of  NCN’s  nine 
founding  companies,  owns  a  chunk  of 
Excite,  which  might  logically  position  it  to 
avoid  a  search/directoiy'  newspaper 
deal  with  one  of  Excite’s  competitors, 
for  instance.) 

As  this  issue  of  E&P  was  going  to 
press,  NCN’s  former  owners  and  exec¬ 
utives  were  not  able  to  say  what 
would  become  of  the  organization’s 
various  assets,  like  the  remains  of  the 
On  Ramp  project. 

With  NCN’s  failure  to  pull  off  what 
many  believe  was  a  promising  — 
indeed,  vital  —  strategy  to  provide 
Web  search/navigation  to  newspaper 
sites,  the  industry  must  look  for  other 
ways  to  implement  it. 

There  may  be  other  umbrella  orga¬ 
nizations  that  can  pull  it  off.  (News¬ 
paper  Internet  tools  and  services 
provider  Zip2  is  mentioned  as  a  strong 
possibility.) 

And  some  individual  newspaper 
companies  —  including  the  Boston 
Globe,  Times  Mirror  and  Hollinger/ 
Southam  Newspapers  in  Canada  — 
are  pursuing  search/directory  deals 
on  their  own  or  in  concert  with  other 
newspapers. 


3  MORE  PAPERS 
SIGN  CITYSEARCH 
PARTNERSHIPS 

Online  city  guide  alliances 


CitySearch,  the  Los  Angeles-based  online 
city  guide  operator,  has  signed  partner¬ 
ship  deals  with  three  more  major  daily 
newspaper  companies. 

As  a  result,  the  Web  sites  of  the  Baltimore 
Sun,  the  Dallas  Morning  News  and  the  San 
Diego  Union-Tribune  will  soon  include 
City'Search  features.  CitySearch  operates  city 
guide  Web  sites  for  metropolitan  areas 
around  the  country. 

Each  is  an  interactive  directory  and  news 
service  focused  on  the  area’s  entertainment 
events,  restaurants,  arts,  cultural  activities  and 
tourist  attractions. 

The  move  demonstrates  the  increasing 
willingness  of  newspaper  companies  to  con¬ 
sider  partnerships  with  new  media  publish¬ 
ing  and  technology'  companies,  like  City- 
Search,  that  they  once  shunned. 

CitySearch  has  previously  signed  similar 
agreements  with  the  Washington  Post,  the 
Los  Angeles  Times,  the  Toronto  Star,  and 
local  affiliate  stations  of  ABC,  CBS  and  Fox  TV. 

The  company  also  maintains  a  national 
gateway  site  at  www.citysearch.com  for  all 
of  its  local  sites. 


In  Short 

LYCOS'  NEW  CONTENT 

The  Lycos  Web  search 
engine  has  signed  an 
agreement  with  the  Inso 
Corp.  to  add  a  series  of 
new  features  to  its  heavily 
trafficked  site.  Aside  from 
being  able  to  search  the 
whole  Web  and  read  break¬ 
ing  news  stories,  Lycos  vis¬ 
itors  will  now  also  have 
access  to  complete  online 
versions  of  reference  works 
such  as  the  American 
Heritage  Dictionary, 
Dictionary  of  the  English 
Language,  the  Columbia 
Encyclopedia  and  others. 
Lycos  will  enable  users  to 
search  all  reference  books 
in  a  single  search. 


GIVE  IN  TO 


TEMPTATION 


Classified  IQ  puts  your  classified  and  display  ads  onto  the  Internet.  YOU  GENERATE  PROFITS. 
It  gets  better.  We  offer  online  yellow  pages  (Directory  Express)  and  a  way  for  you  to  create 
web  sites  for  your  advertisers  online,  in  real-time  (SiteCrafter).  NO  SET-UP  FEES.  NO  REVENUE 
SHARING,  NO  CO-BRANDING.  NO  KIDDING! 

So  give  in  to  temptation,  and  start  generating  Internet  profits  today.  From  community  , 
publishing  to  calendars  and  content  hosting,  we  offer  comprehensive  solutions  designed  to 
boost  your  bottom  line. 

For  a  good  profit,  call  (888)  425-1044,  or  see  us  this  May/Jupe  at  the  Classified  and  Research 
Conference  in  Boston,  Massachusetts. 


www.thomsoninteractive.com 
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In  Short 


DEFEQS  TO  WEB  SIDE 

New  York  Daily  News  busi¬ 
ness  and  technology 
writer,  George  Mannes,  is 
defecting  to  the  online 
world.  Mannes  has  joined 
the  financial  news  Web 
site,  the  street.com.  The 
street.com  provides  fast 
breaking  financial  and 
investment  news  from 
inside  the  Wall  Street  com¬ 
munity.  It  offers  stories 
about  hot  stocks,  market 
trends,  the  international 
outlook,  irreverent  com¬ 
mentary  about  Wall  Street 
life  and  a  critical  look  at 
other  financial  media.  It 
was  founded  by  the  editor 
in  chief  of  the  New 
Republic  magazine. 


Reporter's  Digital  How-To 


FOLLOWING  THE 
MONEY  TRAIL 


New  election  fund-tracking  site  a  potent  tool  for  journalists 


Tip  O’Neill  said  politics  is  always  local, 
and  that  is  especially  true  with  political 
fund-raising.  A  topic  like  “soft  money” 
should  be  a  hot-button  issue,  not  only  in 
Capitol  Hill  hearing  rooms,  but  also  back 
home,  where  much  of  that  questionable  cash 
was  raised  in  the  first  place. 

But  how  does  a  newspaper  miles  from 
Washington  —  particularly  one  without  a 
Capitol  bureau  or  a  staff  of  full-time  inves¬ 
tigative  reporters  —  get  a  local  angle  on  fed¬ 
eral  campaign  financing,  particularly  as  we 
head  into  another  election  season? 

With  the  Internet,  that’s  how. 


FEC  veteran  creates  Web  site 

Tony  Raymond,  who  recently  ended  17 
years  on  staff  with  the  Federal  Election 
Commission,  has  created  a  free,  data-packed 
site  on  the  World  Wide  Web  that  lets  you 
quickly  look  up  campaign  contributions 
(from  the  present  back  to  1993): 

♦  From  specific  contributors,  by  name,  by 
ZIP  code,  even  by  occupation  or  employer. 


If  This  Is  The 
Latest  Upgrade 
You've  Made 
To  Your  Server, 


Time  To 
Call  InttNel! 
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If  your  server  gets  more  kicks  than  your  web  site  does  hits,  give  it 
the  boot  and  host  with  InfiNet.  Our  reliable  hosting  environment 
has  redundant  connections  to  keep  you  online  and  publishing. 


♦  To  presidential  candidates  and  to  spe¬ 
cific  U.S.  House  and  Senate  campaigns, 
including  winners  and  challengers  in  your 
state. 

♦  And  by  political  action  committees 
(PACs)  and  special  interest  groups. 

A  thorough  breakdown  on  collections  by 
the  1996  presidential  candidates  also  is  avail¬ 
able,  as  well  as  the  names  of  the  federal 
officeholders  who  currently  have  the  most 
cash  on  hand  for  future  politicking. 


Following  'soft  money' 

But  what  will  attract  most  journalists  to 
this  powerful  site  is  Raymond’s  diligent  pur¬ 
suit  of  “soft  money,”  those  often  shady  funds 
that  can  be  given  only  directly  to  the  parties 
and  not  to  specific  candidates. 

Technically,  these  dollars  are  supposed  to 
be  used  only  for  “voter  education”  efforts,  but 
soft  money  has  evolved  into  a  well-publi¬ 
cized  loophole  for  funding  all  manner  of 
“party  building,”  and  possibly  allowing 
wealthy  institutions  and  individuals  to  try  to 
buy  influence. 

Raymond’s  site  regularly  updates  its 
data  on  soft  money  contributions, 
searchable  by  candidate,  contributor, 
state  and  ZIP  code. 

To  get  to  these  data,  visit  FECInfo 
(http://www.tray.com/FECInfo),  where 
the  introductory  page  is  frequently 
revised  but  usually  displays  its  soft 
money  options  prominently  at  the  top 
of  the  screen. 

Start  your  research  by  clicking  on  the 
link  to  “The  Top  Soft  Dollar 
Contributors.”  From  a  subsequent  list, 
select  to  see  lists  of  its  200  largest  con¬ 
tributors,  which  are  ranked  by 
amounts. 

Additional  links  enable  you  to  look 
up  to  whom  and  when  contributions 


InfiNet 


(800)  391-8760  soIutions@infi.net  www.infi.net 


Bowen,  a  West  Virginia  journalist, 
is  a  30-year  veteran  of  newspapers 
and  magazines  and  host  of  the 
syndicated  daily  radio  show,  the 
Internet  News.  His  latest  book. 
Modem  Nation,  was  published  in 
19S)6  by  Random  House. 
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A  17-year  veteran  of  the  Federal  Election  Commission  (FEC)  has  left  that 
agency  and  set  up  a  Web  site  that  makes  agency  data  available  in  a 
manner  that  is  easily  searchable.  The  "Federal  Candidate  Campaign 
Money  Page"  provides  a  new  tool  for  reporters  writing  about  politics. 


were  made. 

If  your  research  centers  on  contributions 
by  a  particular  person,  select  the  “Soft 
Money  Database”  option  on  the  introductory 
page. 

From  the  resulting  query  page,  choose  a 
state  (or  click  “all”  to  search  the  entire 
nation)  and  enter  the  initial  of  the  last  name 
of  the  person  that  you  are  searching. 

The  search  may  take  a  minute  or  so,  but 
eventually  displays  all  the  soft  dollar  records 
for  people  whose  last  names  begin  with  that 
letter,  along  with  dates  and  designated  recip¬ 
ients  of  the  dollars. 

'Hard  dollars' 

During  and  after  an  election,  you  probably 
also  will  want  to  look  at  “hard  dollars”  —  that 
is,  contributions  made  to  specific  candidates 
—  comparing,  for  instance,  fund-raising  of 
candidates  in  your  local  races  for  the  Senate 
and  House  of  Representatives. 

An  option  on  the  upper  left  side  of - 

the  introductory'  page  lets  you  search  i— 
records  in  the  1997-98  campaign  cycle, 
as  well  as  1995-96  and  1993-94. 

The  query  page  invites  you  to  either 
enter  the  first  three  letters  of  the  can-  \ 
didate’s  last  name  (SMI  for  Smith,  John, 
for  instance)  or  simply  click  on  a  state 
for  a  hypertext-linked  list  of  all  the  fed¬ 
eral  candidates  there. 

Once  you’ve  picked  your  candidate, 
the  site  displays  a  form  from  which  you 
can  examine  contributions  from  PACs 
and  other  committees  and  from  indi¬ 
viduals,  the  percentage  of  the  money 
received  from  outside  the  state  and  a 
breakdown  of  receipts  by  date.  The 
form  also  has  a  summary  of  the  candi¬ 
date’s  financial  activity  and  links  to 
related  data,  such  as  an  overview  of  col¬ 
lections  by  the  candidate’s  opponents, 
with  total  receipts,  total  disbursements, 
ending  cash-on-hand  and  campaign 
debts  owed. 

Search  by  occupation 

For  an  interesting  different  approach  I— 


to  the  data,  check  out  the 
d  cttiiiate  indi¬ 

vidual  contributors  by 
occupation  or  employer. 

Click  on  the  link  from 
the  introductory  page  and 
you  are  prompted  to  enter 
five  or  more  letters  of  the 
occupation  you  seek 
FEC)  has  left  that  (“writer,”  “actor,”  “actress,” 
ta  available  in  a  “journalist,”  “economist,” 
lidate  Campaign  “lobbyist”)  or  the  employ- 
I  about  politics.  er  (“Microsoft,”  “Warner,” 
etc.). 

Finally,  some  additional  observations  on 
using  this  material  in  your  news  story'  are  as 
follows: 

1  While  the  FEC  records  receipts  of  con¬ 
tributions  that  are  more  than  $200,  many 
committees  submit  their  reports  without 
employer/occupation  information. 

FECInfo’s  lists  are  only  as  complete  as  the 
information  that  is  submitted  to  the  commis¬ 
sion. 

2  Candidates  and  committees  continually 
file  amended  reports  that  often  change  their 
previously  reported  totals. 

Also,  PACs  tend  to  file  monthly  reports 
(due  on  the  20th  of  each  month)  during 
election  years. 

The  site  routinely  adds  the  latest  updates 
from  the  FEC  and  specifies  when  the  next 
updates  are  due. 

3  The  data  is  stored  online  by  “election 
cycle.”The  current  one  —  the  1997-98  cycle 
—  is  Jan.  1, 1997,  through  Dec.  31, 1998. 


In  Short 

NETSCAPE'S  CAREERPATH 

Netscape  Communications 
and  CareerPath.com  have 
announced  an  agreement 
that  will  make  CareerPath 
the  online  job  classifieds 
service  for  Netscape's 
Netcaster  and  In-Box 
Direct  programs. 
CareerPath.com  is  the 
national  online  classified 
ad  service  started  by  six 
large  newspaper  compa¬ 
nies.  It  is  currently 
searched  4.5  million  times 
a  month.  The  Netscape 
connection  will  "push" 
news  stories  about  jobs  to 
Netscape  users  and  also 
connect  them  directly  to 
the  CareerPath.com  Web 
site. 
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SYNDICATES/NEWS  SERVICES 


BY  DAVID  ASTOR 

The  Reasons  RNS’s 
Client  Roster  Rose 

Newhouse  purchase  and  increased  demand  for  religion  reportage  are  cited 


WHEN  IT  COMES  to  client  growth,  busi¬ 
ness  has  been  divine  for  Religion 
News  Service. 

RNS  publisher  Dale  Hanson  Bourke 
reported  that  the  subscriber  list  doubled  from 
about  200  in  1994  to  over  400  today.  Why?  She 
offered  several  reasons: 

♦  RNS,  after  six  decades  of  religious  ownership, 
was  bought  by  Newhouse  News  Service  in  1994. 
While  RNS  had  operated  as  an  independent 
agency  for  years,  the  Newhouse  purchase  helped 
eliminate  perceptions  that  the  service  was  biased. 
And,  in  1995,  RNS  changed  its  name  from 
Religious  News  Service  to  the  more  objective¬ 
sounding  Religion  News  Service. 

♦  Under  Newhouse,  RNS  increased  the 
frequency  of  its  package  from  thrice  weekly  to 
daily  and  expanded  its  offerings  —  which  include 
stories,  columns,  photos,  graphics,  a  calendar  of 
religious  holidays  and  events,  and  other  material. 
Also,  clients  were  given  more  options  to  purchase 
part-  >f  the  package  rather  than  all  of  it. 

♦  A  a  RNS  photos  are  now  available 
electronically,  and  thus  can  be  delivered  faster  and 
cheaper.  This  has  boosted  their  clientele. 

♦  RNS  has  also  been  helped  by  the  fact  that 
many  media  outlets  are  increasing  their  religion 
coverage  to  meet  audience  demand. 

Why  this  demand?  “The  baby  boomers  are 
starting  to  get  older,  and  statistics  show  they’re 
getting  more  interested  in  religion,”  replied 
Bourke.  “And  with  the  growing  diversity  in  many 
American  communities,  people  have  a  sense  of 
needing  to  understand 
the  variety  of  religions 
out  there.” 

People  also  want  to 
understand  more  about 
the  ways  religion  fuels 
conflicts  in  such 
locales  as  Bosnia, 
Ireland  and  the 
Mideast,  according  to 
Universal  Press 
Syndicate  vice 
president/sales  Bob 
Duffy. 

Universal  began 
marketing  RNS  to 
secular  papers  soon 
after  the  Newhouse 
purchase.  Duffy  said 


this  lay  list  has  since  doubled  to  more  than  1 20  — 
including  big  dailies  such  as  the  Atlanta  Journal 
and  Constitution,  Chicago  Tribune,  Cleveland 
Plain  Dealer,  Los  Angeles  Times,  New  York  Times 
and  Washington  Post. 

The  D.C. -based  RNS  also  distributes  to  over  200 
religion  publications,  as  well  as  clients  such  as 
ABC  World  News  Tonight,  NBC  News,  National 
Public  Radio,  Time,  Newsweek  and  U.S  Netvs  and 
World  Report.  In  addition,  there  is  a  small  but 
growing  number  of  international  subscribers. 

Clients  can  purchase  a  daily  or  weekly  package, 
or  use  RNS  on  an  occasional  basis. The  available 
material  includes  news  stories,  features,  columns, 
“RNStock”  photos,“Believers”  infographics  and 
more. 

RNS  (www.religionnews.com)  covers  all  of  the 
world’s  religions  —  including  Asian  ones, 
Christianity,  Islam,  Judaism,  New  Age  beliefs, 
private  spirituality  and  tribal  beliefs.  It  also  covers 
trends  in  ethics,  morality  and  spirituality. 

Features  focus  on  topics  such  as  the  political 
future  of  the  religious  right,  how  computers  are 
changing  church  mission  work,  relations  between 
Muslims  and  Jews,  religion  in  pop  culture,  coping 
with  a  less  religious  partner,  and  how  children 
learn  right  from  wrong. 

Doing  the  feature  and  news  writing  are 
correspondents  in  the  U.S. ,  Jerusalem  and  the 
Vatican,  as  well  as  dozens  of  freelancers  and 
stringers.  Columnists  include  Andrew  Greeley  and 
Bourke,  among  others. 

Bourke  noted  that  an  increasing  number  of 
clients  are  using  RNS  columns  on  op-ed  pages  and 
RNS  stories  in  news  sections.  In  short,  religion 
coverage  is  not  only  running  in  religion  sections. 

What  do  clients  think  of  RNS? 

“Nobody  covers  religion  like  Religion  News 
Service,”  said  former  Abilene  (Texas)  Reporter- 
News  editor  Glenn  Dromgoole,  who  has  had  a 
longtime  interest  in  getting  newspapers  to 
improve  their  faith-related  reporting. 

He  noted  that  many  papers  are  doing  a  better 
job  of  this  in  recent  years  —  “and  RNS  is  probably 
one  of  the  reasons.  It  helped  show  newspapers 
how  religion  can  be  covered.  Religion  needs  to  be 
covered  objectively  —  the  same  way  as  the 
environment,  politics,  health  or  any  other  field. 
That’s  not  being  evangelistic,  that’s  good 
journalism.” 

Dromgoole  and  Atlanta  Journal  and 
Constitution  religion  editor  Ron  Feinberg  added 
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that  RNS  is  a  valuable  supplement  to 
staff-generated  religion  coverage  as 
well  as  a  source  of  story'  ideas  that  can 
be  devek)ped  locally. 

“Overall,  1  think  they’re  a  fine 
service,”  said  Feinberg.'  The  quality'  is 
consistently  good. Their  work  is  always 
superior,  focused,  well-researched  and 
interesting.” 

When  asked  if  anything  about  RNS 
could  be  improved,  he  replied  that  the 
news  service  isn’t  always  “right  on  top” 
of  all  breaking  religion  stories,  but 
added  that  the  big  general-interest 
wires  or  his  paper’s  staffers  can  also 
handle  those. 


Four  In  Running 
For  The  Reuben 

The  c:rEATORS  OF“Dilbert,” 
“Luann,“  “Mutts”  and  “Rose  is 
Rose”  are  in  the  running  for  outstand¬ 
ing  cartoonist  of  the  year. 

They’re  the  finalists  for  the  Reuben 
Award,  which  will  be  presented  April 
25  at  the  National  Cartoonists  Society'’s 
52nd  annual  gathering  in  Pasadena, 
Calif. 

United  Media  syndicates  three  of  the 
cartoonists;  Scott  Adams  (“Dilbert”), 
Cireg  Evans  (“Luann”)  and  Pat  Brady 
(“Rose  is  Rose”).  King  Features 
Syndicate  distributes  Patrick 
McDonnell  (“Mutts”). 

The  same  night,  “Brenda  Starr”  cre¬ 
ator  Dale  Messick,  91,  will  receive  the 
NCS’s  Milton  Caniff  Lifetime 
Achievement  Award.  Her  58-y'ear-old 
comic  is  now  done  by  Mary'  Schmich 
and  June  Brigman  of  Tribune  Media 
Services. 

On  April  24,  the  NCS  will  kick  off 
the  Reuben  weekend  with  seven  hours 
of  seminars  on  topics  such  as  creating 
a  Web  site  and  freelancing. 

Copley  Editor  To 
Retire  This  Year 

Robert  WITTV'  is  retiring  as  exec¬ 
utive  vice  president  and  editor  of 
(k)pley'  News  Service,  which  will  name 
a  succes,sor  sometime  before  his  Sept. 

1  departure. 

Witty',  67,  became  head  of  Copley  in 
1993  after  serv  ing  as  associate  editor 
of  the  San  Diego  Union-Tribune  and 


News  Service  Sizes:  A  Sampling 


How  DOES  RELIGION  News 
Service’s  list  of  over  4(K) 
i  subscribers  match  up  with  the 
I  clienteles  of  other  news  serv  ices? 

I  Ck)mparisons  aren’t  totally  fair, 

I  because  news  services  differ  in 
I  content,  longevity,  kinds  of  clients 
'  and  other  areas.  But  here’s  a 
sampling  based  on  each  company’s 
own  figures,  which  could  not  be 
verified  independently.  Not  all  news 
services  are  listed. 

♦  New  York  Times  News  Serv'ice  — 
over  650  clients. 

♦  Los  Angeles  Times- Washington 
Post  News  Service  —  over  600. 

♦  Knight  Ridder/Tribune 
Information  Services  (marketed  by 
Tribune  Media  Services)  —  over  5(M). 


♦  Scripps  Howard  News  Serv  ice 
(marketed  by  United  Media)  —  over 
400. 

♦  BPl  Entertainment  News  Wire  — 
about  300. 

♦  Health  and  Fitness  News  Serv  ice 
(distributed  by  the  Los  Angeles  Times 
Syndicate)  —  about  2(M). 

♦  Entertainment  News  Service 
(also  distributed  by  lATS)  —  about 
150. 

♦  Crain  News  Serv  ice  —  about 
150. 

♦  C^hristian  Science  Monitor  News 
Service  (marketed  by  United)  — 
about  100. 

♦  American  News  Service  (founded 
only  in  1995)  —  about  90. 

—  David  Astor 


deputy  editor,  columnist  and  reporter 
for  the  San  Diego  Tribune.  The  Okla¬ 
homa  native  joined  the  Tribune  in 
1961. 

“Bob  Witty'  has  been  an  invaluable 
asset  to  Copley  Newspapers,”  said 
ct)mpany  presi¬ 
dent  and  CEO 
David  Copley. 

The  San  Diego- 
based  news  ser¬ 
vice  operates 
bureaus  in  six 
cities  and  distrib¬ 
utes  packages 
and  individually 
syndicated  fea¬ 
tures  to  more 
than  1,500  news¬ 
papers. 

Feature  People 
Receive  Awards 

CARL  ROWAN  AND  Bob  Gorrell 
were  honored  by  the  National 
Press  Foundation. 

Rowan,  a  columnist  for  the  Chicago 
Sun-Times  and  King  Features 
Syndicate,  received  the  Distinguished 
Contributions  to  Journalism  Award. 
Gorrell,  a  Creators  Syndicate  and  for¬ 
mer  Richmond  Times-Dispatch  editori¬ 
al  cartoonist,  won  the  Berryman 
Award. 

In  other  prize  news,  columnist 
Donald  Kaul  of  the  Des  Moines 


Bob  Wittv 


Register  and  Tribune  Media  Serv  ices 
received  a  National  Journalism  Award 
from  the  Scripps  Howard  Foundation. 

Another  TMS  writer,  “.My  Pet  World” 
columnist  Steve  Dale,  was  named 
Media  Person  of  the  Year  by  the  Anti- 
Cruelty  Society. 

He  also  won  an  award  from  the  ('.at 
Writers’  Association . 

And  TMS’s  “Ght)st  Story  C4ub”  cx)mic 
announced  that  1 1 -year-old  Nelson 
Rodriguez  has  won  the  grand  prize  in 
its  annual  writing  contest. The  (Cherry 
Hill.  N.J.,  Courier-Post  reader  created  a 
story  (about  a  man  who  lost  his  face) 
that  appeared  last  month  in  the  Allan 
Zullo/Dick  Kulpa  strip. 

Rail  And  Others 
Out  With  Books 

Ted  RALL  has  written  Revenge 
of  the  Latchkey  Kids:  An  Illustrat¬ 
ed  Guide  to  Surviving  the  9()s  and 
Beyond  (Workman  Publishing). 

Rail  is  an  editorial  carttKmist  and 
columnist  for  Universal  Press  Sy  ndicate. 

In  other  book  news,  self-syndicated 
personal  finance  columnist  (Charles 
Jaffe  of  the  Boston  Globe  has  authored 
The  Right  Way  to  Hire  Financial  Help 
for  .MIT  Press. 

And  self-sy  ndicated  "Police  Blotter" 
cartoonist  Oliver  (iaspirtz  has  com¬ 
piled  A  Treasury  of  Police  Humor  for 
Lincoln-Herndon  Press  of  Springfield. 
III. 
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Columnist  And  Syndicate 
Hit  With  $25  Million  Suit 

Arianna  Huffington  piece  alleged  Clinton  affair  with  ambassadors  widow 


The  widow  of  an  ambassador 
has  sued  a  columnist  for  alleg¬ 
ing  that  she  had  an  affair  with 
President  Clinton. 

Shelia  Lawrence  sued  Arianna 
Huffington  and  Creators  Syndicate  for 
$25  million.  She  also  filed  a  .separate 
$25  million  suit  against  the  National 
Enquirer  for  an  article  mentioning  the 
same  allegation,  according  to  AR 

The  plaintiff  was  married  to  M.  Larry 
Lawrence,  a  major  con¬ 
tributor  to  the 
Democratic  Party  whose 
body  was  removed  from 
Arlington  National 
Cemetery  late  last  year 
after  reports  surfaced 
that  he  had  fabricated  his 
military  credentials. 

Huffington  may  have 
been  the  first  journalist 
to  confirm  this  fabrica¬ 
tion,  via  a  1997  column. 

Then  —  in  a  Jan.  22, 

1998  piece  that  included 
questions  about  Larry  's 
qualifications  for  being  named  U.S. 
ambassador  to  Switzerland  — 
Huffington  quoted  a  “close  friend”  of 
Lawrence  as  saying: “Lawrence  wanted 
Switzerland.  Not  just  any  ambassador¬ 
ship,  but  Switzerland.  And  he  pressured 
Clinton  until  he  got  it.  His  greatest 
leverage  was  having  turned  a  blind  eye 
toward  Clinton’s  affair  with  his  own 
wife.” 

That  quote  led  Shelia  to  file  her 
March  5  libel  suit  in  Los  Angeles 
Superior  Court,  the  same  city'  where 
Huffington  and  Creators  are  based. The 
suit  .stated  that  the  column’s  affair  alle¬ 
gation  “is  false  and  defamatory',”  and 
that  Lawrence  “has  suffered  damage  to 
her  reputation,  shame,  mortification 
and  emotional  distress.” 

Lawrence,  a  San  Diego-area  resident, 
previously  denied  the  affair  allegation 
in  a  Jan.  30  statement  issued  after  she 
was  deposed  by  Paula  Jones’  attorneys. 
Shelia  said  at  the  time:  “I  have  just  vol¬ 
untarily  given  a  deposition,  under  oath. 


and  have  reiterated  that  1  have  never 
had  a  sexual  or  romantic  relationship 
of  any  type  with  President  Clinton.  It  is 
a  sad  state  of  affairs  in  our  country 
when  someone  like  Arianna  Huffington 
can  make  wild  lies  about  my  marriage, 
the  President  and  me,  and  the  socalled 
legitimate  media  picks  them  up  and 
spreads  them  as  fact.” 

Clinton,  in  his  Paula  Jones  deposi¬ 
tion,  also  denied  having  an  affair  with 
Lawrence. 

Huffington  called 
Lawrence’s  suit  “an  obvi¬ 
ous  attempt  to  chill  pub¬ 
lic  discussion  on  topics 
that  involve  the  account¬ 
ability  of  our  political 
leaders.”  She  told  H&P 
that  the  column  was 
“thoroughly  sourced,”  and 
that  Lawrence  “never 
returned  my  call"  when 
she  phoned  to  seek  a 
response  before  going  to 
print. 

The  writer  added  that 
the  column  was  not  a  “partisan”  attack 
on  the  Lawrences  but  a  piece  “prompt¬ 
ed  by  two  news  events:  Mrs.  Lawrence 
being  subpoenaed  by  the  Paula  Jones 
lawyers  and  the  Justice  Department 
investigation  of  the  purging  of  the  vet¬ 
ting  files  for  her  late  husband’s  ambas¬ 
sadorial  nomination.” 

Huffington,  who  also  appears  on 
ABOTV’s  Politically  Incorrect  humor 
show,  emphasized  that  she  has  also 
done  many  columns  criticizing 
Republicans  such  as  Newt  Gingrich. 

Creators  president  Rick  Newcombe 
—  whose  syndicate,  ironically,  also  dis¬ 
tributes  a  weekly  feature  by  first  lady 
Hillary  Rodham  (Jinton  —  noted  that 
Huffington  “has  a  track  record  of  being 
right.” 

Newcombe  also  recalled  that  when 
he  heard  through  a  client  paper  that 
an  attorney  for  Lawrence  was  demand¬ 
ing  a  retraction  of  the  Jan.  22  column, 
“1  said  it  was  up  to  Arianna,  and  she 
stood  by  the  story.”  He  added  that 


Lawrence  was  given  an  opportunity 
last  month  to  write  (or  have  a  repre¬ 
sentative  write)  a  rebuttal  column  that 
Creators  would  distribute  on  a  one- 
shot  basis  to  Huffington ’s  100-plus 
clients,  as  well  as  other  papers.  But  the 
syndicate  never  received  a  response, 
according  to  Newcombe. 

The  Creators  executive  said  this 
offer  was  made  through  Jody  Powell  of 
Powell  Tate,  a  Washington,  D.C.-based 
public  relations  firm  that  represents 
Lawrence. 

Powell,  the  former  (barter  administra¬ 
tion  press  secretary'  who  also  u.sed  to 
write  a  Los  Angeles  Times  Syndicate 
column,  could  not  be  reached  for  com¬ 
ment.  Powell  Tate  senior  vice  president 
John  Ciibbons  confirmed  the  rebuttal 
offer,  but  added  that  “the  thought  at 
the  time  was  that  the  damage  had 
been  done.” 

How  liable  is  Creators  in  a  suit  of 
this  nature?  Lawsuit  protections  in 
many  sy  ndicate  contracts  include 
clauses  that  label  columnists  “indepen¬ 
dent  contractors”  and  that  require 
columnists  to  indemnifi’  the  syndicate 
from  legal  co.sts.When  asked  what 
kind  of  contract  Creators  has  with 
Huffington,  Newcombe  would  only  say 
that  it  is  a  “standard”  one. 

A  legal  observer  speaking  on  back¬ 
ground  said  that  if  Lawrence  won  her 
suit,  Huffington  would  probably  be  the 
first  party  obligated  to  pay  if  she  had  a 
typical  sy  ndicate  contract.  But  if  the 
wealthy  Huffington  wasn’t  wealthy 
enough  to  handle  all  the  damages. 
Creators  —  under  some  (unlikely)  cir¬ 
cumstances  —  could  be  liable  for  the 
rest  no  matter  what  the  sy  ndicate  con¬ 
tract  said. 

Lawyers  on  both  sides  of  the  case 
could  not  be  reached  for  comment. 
Representing  Huffington  is  First 
Amendment  attorney  Gary  Bostwick  of 
Bostwick  &  Hoffman,  .Santa  Monica, 
Calif  Representing  Lawrence  are 
Deborah  Drooz  and  Barry  Langberg  of 
Bronson,  Bron.son  &  .McKinnon,  Los 
Angeles. 


Arianna  Huffington 
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Dueling 

publishers 

I  T'S  NOT  ALEXANDER  Hamilton  and 
Aaron  Burr  dueling  with  pistols,  but 
one  Boston  publisher  has  challenged  a 
competitor  to  the  modern-day  yuppie 
equivalent:  a  parallel  parking  contest. 

Last  year,  25-year-old  Boston  maga¬ 
zine  sued  its  8-year-old  rival,  Improper 
Bostonian,  over  its  “Boston’s  Best”  fea¬ 
ture.  It  seems  that  the  biweekly 
upstart,  which  has  published  the  annu- 
ar'Best”  issue  since  1991,  was  treading 
on  the  toes  of  the  bigger  monthly  mag¬ 
azine.  Boston,  whose  “Best  of  Boston” 
edition  started  in  1973,  demanded 
$250,000  from  Improper  Bostonian, 
which  countersued. 

But  Bostonian  publisher  Mark 
Semonian  clearly  thought  the  dispute 
was  overrated.  So  he  issued  this  chal¬ 
lenge  to  David  Lipson,  group  publisher 
of  the  monthly:  a  parallel  parking  con¬ 
test,  with  the  loser  agreeing  to  donate 
$10,000  to  the  winner's  favorite  chari¬ 
ty.  In  addition,  both  sides  would  with¬ 
draw  their  suits. 

“Seems  like  a  better  alternative  than 
paying  legal  fees  to  needy  lawy  ers, 
doesn't  it,"  Semonian  wrote. 

So  far,  however,  Lipson  has  thrown 
in  with  the  attorneys.  So  the  two  maga¬ 
zines  seem  headed  for  court  —  not  the 
streets.  —  Robert  Neuwirth 

Papers 
slapped  for 
spilling  secrets 

Two  TOP-SELLING  JAPANESE  news¬ 
papers  were  punished  for  reveal¬ 
ing  secrets  about  the  opening  Winter 
Olympics  ceremony. 

The  Sankei  Shimban  and  a  sister 
sports  publication  published  Page-One 
photos  showing  figure  skating  champi- 
t)n  Midori  Ito  holding  up  a  torch  to 
light  the  Olympic  cauldron  during  a 
rehearsal  ceremony.  To  keep  the 
secret,  the  International  Olympic 
Committee  had  asked  the  papers  not 
to  disclose  who  would  light  the  caul¬ 
dron,  according  to  Olympics 
spokesperson  Fekrou  Kidane. 

The  papers,  which  were  denied 
access  to  press  facilities  at  the  opening 
ceremony,  agreed  to  publish  apologies. 


Web  short  life 

WEB  CONTENT  CHANGES  so  fast, 
even  the  best  sites  cannot  stand 
still  for  long. 

The  Chicago  Tribune,  with  the  best 
online  paper  (chicago.tribune.com) 
according  to  the  Newspaper 
Association  of  America,  has  completely 
revamped  its  Web  site. 

The  new'  design  “is  revolutionary 
because  it  largely  abandons  the  news¬ 
paper  metaphor,  concentrating  on 
clicks  and  pushes  rather  than 
scrolling,”  said  Owen  Youngman,  direc¬ 
tor  of  interactive  media  at  the  Tribune. 
“It  also  brings  news  and  advertising  to 
the  top  rather  than  force  users  to  drill 
down  deep  to  find  it.  In  this  way,  we 
can  deliver  front  screen  prominence  to 
more  of  our  advertisers  than  ever 
before  and  showcase  a  wide  variety  of 
content.” 

Trimming 
web  size 

HAT’S  THE  SOLUTION  to  rising 
newsprint  costs?  Smaller  papers. 
The  Washington  Post  lopped  off  an 
inch  on  the  side  and  about  1  3/8  inch 
from  the  bottom,  an  1 1 .4%  reduction 
that  adds  up  when  you  spend  $100 
million  a  year  on  newsprint,  according 
to  a  Post  executive. 

Advertising  revenue  will  drop  4.5% 
because  the  smaller  ads  cost  less.  But 
the  paper  reaps  a  net  gain. 

The  slimmed  and  trimmed  paper  is 
alst)  “easier  to  handle  and  seems  more 
friendly,  particularly  among  women 
readers,”  said  Steven  Hills,  vice  presi¬ 
dent  of  advertising. 

Journalism  alone 
at  U,  Minn. 

HE  PROGRAMS  IN  journalism  and 
speech  communications  at  the 
j  University’  of  Minnesota  will  remain 
:  separate  under  a  final  proposal  for  a 
i  new'  School  of  Journalism  and  Com- 
j  munication. 

I  “It  became  clear  to  me  that  the  stu- 
j  dents  and  faculties  of  the  two  pro- 
i  grams  would  be  better  served  if  the 
:  departments  retained  their  own  identi- 
j  ties,”  said  Steven  Rosenstone,  dean  of 
i  the  College  of  Liberal  Arts. 


A  proposal  to  merge  the  journalism 
school  and  the  speech  communication 
department  was  criticized  initially  by 
some  journalism  professors  who  feared 
it  meant  that  the  school  —  which  pro¬ 
duced  such  reporters  as  Eric  Sevareid, 
Harrison  Salisbury  and  Harry  Reasoner 
—  was  being  abandoned. 

Likewise,  the  speech  faculty  worried 
about  retaining  its  liberal  arts  identity 
in  a  department  that  has  a  professional 
emphasis. 

The  university  is  asking  the  state  for 
$2.2  million  to  fund  the  new  program, 
as  well  as  $18.9  million  to  refurbish 
Murphy  Hall  —  which  houses  the  jour¬ 
nalism  sch(K)l  —  and  nearby  Ford  Hall 
with  multimedia,  interactive  and  digital 
classrooms  and  labs. 

The  next  step  is  to  find  a  director  to 
head  the  new  school. 

The  proposal  recommends  reinstat¬ 
ing  the  master’s  program  in  journalism. 
Communication  research  would  offer 
master’s  and  doctorate  degrees.  But  the 
main  emphasis  is  on  new  media. 

Students  at  the  revamped  school 
could  work  with  cutting-edge  technol¬ 
ogy  and  receive  master’s  degrees  in 
media  management,  new  media,  busi¬ 
ness  and  scientific  journalism,  and 
health  care  communication.  Intern¬ 
ships  would  be  emphasized. 

The  final  report  incorporates  the 
four  components  in  the  original  rec¬ 
ommendation  made  in  December:  pro¬ 
fessional  journalism,  strategic  commu¬ 
nication,  communication  research  and 
an  Institute  for  New  Media  Studies. 

Although  the  programs  will  be  dis¬ 
tinct,  they  w'ill  share  some  core  cours¬ 
es.  —  AP 


WASHINGTON  POST.COM,THE 
Washington  Post's  "Web  site, 
launched  a  political  site  (www.wash- 
ingtonpost.com/wp-sr\'/politics)  that  is 
a  collaborative  venture  between  the 
print  and  online  newsrooms.  It  features 
coverage  from  the  newspaper,  the  Post 
Co.’s  Legi-Slate  News  Service  and  news 
wires. 

Also  included  in  the  site:  five  origi¬ 
nal  columns.  Post  polls,  directories  and 
profiles  of  government  officials,  guides 
to  major  issues  and  reader  discussion 
areas. 


Political  town, 
political  site 
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NAA  ANNUAL  CONVENTION  •  APRIL  19-22,  1998 

Where  will  yeu  be  in 


Make  sure  your  associates  and  friends  know! 


You’ll  make  it  easier  for  your  business 
associates  and  friends  to  contact  you  in 
Dallas  by  filling  out  this  form.  One  of  the 
long-standing  services  Editor  &  Publisher 
has  provided  attendees  of  the  publishers 
convention  is  compilation  and  publication 
of  “Who’s  Staying  Where.”  This  listing  of 
attendees,  their  business  affiliation  and 
the  hotel  where  they  will  be  staying  is 
published  in  our  pre-convention  issue 
distributed  during  registration  and 
throughout  the  meeting. 

Because  attendees  make  their  own  hotel 
arrangements,  we  rely  on  you  to  tell  us 
where  you  will  be  staying.  Please  take  a 
moment  to  fill  in  the  form  below  and  mail 
or  fax  it  back  to  us  by  April  3rd. 


Thanks  for  your  help. 


Editor 


PUBLISHER 

.A.  *THF  FtH  RTH  f ST  ATT. 


Who’s  Staying  Where  At  The  NAA  Publishers  Convention 


Please  Type  OR  Print 

Name _ 

Name  of  Spouse/Guest _ 

Newspaper/Organization _ 

City/State _ 

Hotel _ 

Others  Attending  From  Your  Organization 

Name: _ Name: _ Name: 

Hotel: _ Hpteh _ Hotel: 


To  ensure  your  listing  in  “Who's  Staying  Where, "  return  this  form  to  Editor  &  Publisher  no  later  than  April  3, 1998. 

Mail:  Editor  &  Publisher,  11 W.  19th  SL,  New  York,  NY  10011-4234  •  FAX:  (212)  691-7287 


Circulation  Sense 

Continued  from  page  8 

♦  Start  new  starts.  You’d  be  sur¬ 
prised  how  many  new  subscribers  will 
bridle  at  getting  their  first  paper  in  the 
new  millennium. 

(live  them  a  call  and  sing  the  follow¬ 
ing  h  rics  rewritten  from  Stevie 
Wonder:  1  just  called  to  check  your  ser¬ 
vice/I  just  called  to  saj'  how'  much  1 
care/when  yt)u’re  missed  it  makes  us 
nerv’ous/And  1  mean  it  from  the  bot¬ 
tom  of  m\’  bonus. 

♦  Honor  service  promises.  Survey 
readers  and  nonreaders. 

♦  Aggressive  collection  efforts.  Call 
past  due  subscribers  and  sing  the  fol¬ 
lowing  lyrics  from  the  same  Stevie 
Wonder  tune;  1  just  called  to  say  you 
owe  us/1  just  called  to  say  your  bill  is 
due/If  you  pay,  you'll  get  your  paper/If 
you  don’t  then  your  delivery  is 
through. 

Business  as  usual  tor  many  papers  is 
to  contact  nonpay  stops  through  tele¬ 
marketers  or  outside  sales  companies 
and  write  off  previous  balances  owed 
if  they  agree  to  restart. 

Besides  eating  outstanding  balances, 
such  papers  pay  commissktns  for 
restarts.  Adding  insult  to  injury,  the 
same  customers  often  pile  up  more 
bad  debt  down  the  road.  A  better  move 
is  to  redirect  efforts  to  minimize  non¬ 
pay  stops,  reducing  bad  debt  write-offs 
and  sales  expenses. 

TRUE  MEASURES 

There  are  other  measures  of  perfor¬ 
mance  than  churn.  They  are  easier  to 
calculate  and  provide  greater  meaning. 
Here  are  a  few: 

♦  Percentage  of  solicited  starts 
stopped  for  nonpayment  (broken 
down  by  source). 

♦  Percentage  of  solicited  starts  not 
renewed  (again,  listed  by  source). 

♦  Percentage  of  discounted  home 
deliver)’  subscribers.  While  discounting 
reduces  churn,  it  has  the  same  effect 
on  circulation  revenue. 

BAD  SERVICE  STOPS 

Subscriptions  canceled  for  bad  ser¬ 
vice  are  circulation  anathema.  News¬ 
papers  that  know  how  many  they  have 
have  too  many. 

Accurate  categorization  of  stops  and 
starts  is  the  first  step  toward  retention. 
Determine  meaningful  parameters,  like 
the  Denver  Post  does,  and  work  to 
improve  them.  While  a  60%  churn  fac¬ 
tor  is  subject  to  interpretation,  why  are 
so  few  questions  asked  about  a  60% 
nonpay  factor  on  outside  subscription 
sales? 


Shop  Talk 

Continued  from  page  72 

about  that  one. 

The  refusal  to  act  on  judicial  nomi¬ 
nees  is  a  real  scandal  with  implications 
about  our  system  of  government  that 
are  scary  to  think  about.  And  editors 
essentially  ignore  the  issue,  preferring 
to  titillate  and  pander  to  the  public. The 
more  courts  remain  without  judges,  the 
fewer  cases  get  heard,  the  more  cases 
get  dismissed  and  the  lousier  the  deci¬ 
sions  made.  That  erodes  the  public’s 
confidence  in  the  judicial  system, 
which,  perhaps  with  a  free  press,  is  the 
most  critical  element  in  the  fabric  of  a 
democratic  society'.  A  society  without  a 
rock-solid,  independent  judicial  system 
is  a  society’  on  the  way  down  the  tubes. 

In  France,  at  the  funeral  of  Francois 
Mitterrand,  his  mistress  stood  beside  his 
wife  at  the  grave  site.  That  was  the  fam¬ 
ily’s  business.  No  big  deal  to  the  French. 
Never  in  America,  thanks  to  the  editors 
of  the  mainstream  press. 

At  this  writing,  who  knows  whether 
or  not  the  president  will  survive  in 
office?  Whatever  happens,  the  editors 
who  are  directing  this  story  have  no 
reason  to  take  pride.  They  should  hang 
their  heads  in  shame. 


Canadian  Press 
Membership  Deal 

CANADA’S  MAJOR  NEWSPAPER 
groups  have  signed  four-year  mem¬ 
bership  agreements  with  the  Canadian 
Press. 

“These  unprecedented  contracts  are 
an  indication  the  newspapers  are  com¬ 
mitted  to  the  new,  restructured  CP,’’ 
president  Eric  Morrison  said  Jan.  29 
after  a  meeting  of  the  news  agency’s 
board  of  directors. 

CP  has  undergone  nearly  two  years 
of  restructuring  after  a  1996  threat  by 
Canada’s  largest  newspaper  group, 
Southam  Inc.,  to  pull  its  newspapers 
out  of  the  cooperative. The  threat,  later 
rescinded,  precipitated  a  crisis  that  led 
(^P’s  owners  to  develop  a  new  mandate 
for  the  80-year-old  agency.  Previously', 
any  newspaper  could  quit  on  six 
months’  notice.  The  new  membership 
agreements  have  a  one-year  termination 
notice,  creating  greater  stability  for  CP. 

“This  means,  in  my  view,  we  have  a 
three-year  window  of  opportunity'  to 
rebuild  CP  into  an  indispensable  news 
service  for  newspapers,  broadcasters 
and  other  information  providers,” 
Morrison  said  in  a  memo  to  employees. 
“While  there  is  still  an  enormous 


amount  of  work  to  do,  these  agree¬ 
ments  show  there  is  the  will  and  the 
support  of  the  member  newspapers  to 
allow  us  to  get  on  with  the  task.” 

The  board  also  decided  to  gradually 
reduce  the  fees  paid  by  smaller  news¬ 
papers  over  the  next  four  years.  Larger 
papers  will  pay  more  for  CP  service  and 
the  savings  will  be  passed  down  to 
smaller  papers. 

“It’s  another  positive  development 
that  the  big  papers  are  willing  to  take 
on  this  added  financial  commitment  to 
CP,  while  the  smaller  papers  are  willing 
to  wait  four  years  for  the  full  reduction,” 
Morrison  said. 

He  said  lower  fees  for  smaller  papers 
persuaded  nine  small  dailies  to  return 
to  the  news  agency  in  recent  months. 

—  AP 

AP  Series  On 
Child  Labor  Abuse 

An  AP  SERIES  called  “Children  for 
Hire,”  which  involved  the  work  of 
more  than  24  reporters,  a  dozen  pho¬ 
tographers  and  a  researcher,  exposed 
the  illegal  use  of  child  labor  in  the 
United  States. 

The  series  revealed  that  165  children 
were  unlawfully  employed  in  16  states. 
A  Rutgers  University  labor  economist 
who  analyzed  workplace  and  popula¬ 
tion  data  for  the  series  estimated  that 
290,200  children  were  employed  last 
year.  About  59,600  of  them  were  under 
age  14,  and  13,100  worked  in  garment 
sweatshops,  defined  as  factories  with 
repeated  labor  violations. 

The  series  was  picked  up  by  many- 
broadcast  and  print  publications  and 
has  prompted  debates  on  society  ’s  com¬ 
mitment  to  children. 

The  St.  Louis  Post-Dispatch  pro¬ 
claimed  that  society  needs  “to  take 
responsibility-  to  make  sure  kids  don’t 
have  to  work  when  they  should  be 
either  in  school  or  taking  advantage  of 
the  simple  joys  of  childhood.” 

Fla.  Paper  Posts 
Charity  Record 

FLORIDA’S  LAKELAND  LEDGER  had 
another  record  year  with  its  annual 
Newspaper  With  A  Heart  fund  drive.  In 
its  29th  year,  the  drive  collected 
$  1 1 1 ,()()()  from  nearly  2,000  readers, 
triple  the  amount  received  five  years 
ago.  Readers  also  donated  gifts  and 
food. The  paper  started  the  drive  with 
a  $  1 ,000  donation  and  a  series  of  arti¬ 
cles  on  people  in  need.  More  than  100 
families  were  helped. 
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Classified  and 
Research  Are  Joining 
Forces  This  Summer. 

NAA*  Classified  and  Research  Conferences  •  May  31 -June  3, 1998  •  Westin  Copley  Place  •  Boston 

Sponsored  by  N.AA’s  Classified  and  Research  Federations 


''Classified 

^  on.the  „  , 

Cutting  Edge 


From  networking  with  your  classified  colleagues  to 
collecting  hundreds  of  ideas  in  general  sessions,  buzz 
sessions,  and  ACME  displays,  you’ll  build  lineage  and 
revenue  when  you  attend  NAA’s  Classified  Conference. 


Come  Early  for  the  Telesales  Workshop,  May  29-31 


NAA’s  T^earch  Conference  will  focus  on  today’s  research 
strategies  and  techniques,  while  addressing  such  issues  as 
database  marketing,  branding,  niche  products,  market 
development,  and  more. 


NEW!  Research  Basics  Workshop,  May  28-31 


For  information,  contact:  Rick  Mundy  at  (703)  902-1782.  For  information,  contact:  Kim  Knight  at  (703)  902-1783. 

Learn,  Explore,  and  Network  in  Boston. 


For  the  latest  information,  visit  www.naa.org/conferences 

Register  for  either  conference  using  NAA’s  convenient  Fax-On-Demand  service! 

Call  (703)  716-6291  and  request  document  #210  (Classified)  or  document  #240  (Research). 
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WORLDWID 
NEWSPAPER 

INFORMATION: 


1 


199f 


ORDER  NOW 


Mail  your  order  and  payment  to: 

Ecitor  &  Publisher  Year  Book.  P.O.  Box  3000,  Denville, 

NJ  07834-3000  Or  to  charge  your  order  to  your  AMEXA/isa/MC 
account,  call  800-783-4903 

•  Fax:  (973)  627-5872 « E-mail:  eclpub@mediainfo.com 

•  Web  site  store:  http://www.mediainfo.com 

CD-ROM  questions:  Please  call  (212)  6754380,  Ext  172 

Payments  must  accompany  all  orders.  NY,  CA,  DC,  OH  and  Canada  add  appropriate  tax. 
Please  supply  proper  street  address  for  Ure  delivery.  No  deliveries  will  be  made  to  P.O. 
boxes.  All  remittance  must  be  in  U.S.  dollars. 


YEAR 

BOOK 


•  Section  ll-U.S. 

Weeklies  and  Special 
Newspapers. 

•  Section  III -Canadian 
Newspapers. 

•  Section  IV -Foreign 
Newspapers. 


•  Section  V-News, 
Picture  and  Syndicated 
Services. 

•  Section  VI -Newspaper 
Equipment/Interactive 
Products  and  Services. 


Find  t)ie  people  you  really  need  with  comprehensive 
lists  of  names,  titles,  areas  of  responsibility,  address, 
phone  and  fax  numbers.  Data  for  sections  I  and  III 
include  area  population,  circulation,  subscription 
rates,  advertising  rates,  special  editions/sections, 
mechanical  specifications  and  more. 

PART  2  -  WHO'S  WHERE 

This  handy  directory  lets  you  look  up  newspaper 
industry  personnel  by  name.  Look  for  people  from 
general  interest  daily  and  weekly  newspapers  as  well 
as  syndicates  and  groups.  You'll  find  titles,  company 
affiliation  and  phone  numbers  for  the  most  influential 
people  in  the  industry. 

CD-ROM 

•  Improved  Exporting  Functionality 

•  Improved  Windows  Performance 

This  4th  issue  on  CD-ROM  is  the  best  yet!  A  fully 
indexed,  searchable  database  allows  you  to  pull  out 
Year  Book  information  with  the  criteria  you  select.  The 
simple,  menu-activated  search-and-display  makes 
finding  and  compiling  data  easy. 

All  the  data  can  be  exported  to  your  computer  in  a 
range  of  formats,  including  Word  Perfect,  Lotus,  DBF, 
ASCII,  etc.  The  CD-ROM  can  be  purchased  with  listing 
capabilities,  too.  Customize  mailing  lists  for  each  of 
your  projects.  The  Year  Book  CD-ROM  includes  all 
the  Year  Book  data  for  U.S.  Dailies,  U.S.  Weeklies, 
Canadian  Newspapers,  Foreign  Newspapers, 
Mechanical  Equipment  and  Who's  Where  sections  ... 
names  of  contacts  and  their  areas  of  responsibility, 
plus  other  critical  information  about  newspapers, 
newspaper  suppliers  and  service  companies. 
(Network  version  available  -  call  for  pricing) 


-  E&P  Year  Book  Part  1  and  Part  2  Who's  Where:  $125 

-  E&P  Year  Book  Part  1  Onb/:  $115 

-  E&P  Year  Book  Part  2  "Who's  Where"  Only;  $35 

-  E&P  Year  Book  Part  1  and  2  AND  CD-ROM 

wrthout  listing  capabilities;  $495 

-  E&P  Year  Book  Part  1  and  2  AND  CD-ROM 

with  listing  capabilities:  $895 
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FEATURES  AVAILABLE 


ASTROLOGY 


Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-5101 
E-mail:  star2020@time-data.com 


AUTOMOTIVE 


AUTOMOTIVE  NEWS,  world's  leading 
authority  on  automotive  industry. 
Weekly  package  available.  Crain 
News  Service,  New  York:  Joe  Hanley, 
(212)  254-0890,  Fax  (212)  254- 
7646.  Chicago:  Melanie  Glover  (312) 
649-5464,  Fax:  (312)  397-5500 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 


ENTERTAINMENT 


-HOaYWOOD-BEHIND-THE-SCENES-: 
Weekly  editors'  first  choice  in  show  biz 
gossip.  Multi-item  format  with  pictures. 
L.A.  Features  Syndicate  (800)  959-9977 


ABOUT  FOOD 

A  new  food  column  featuring  recipes, 
new  products  and  cooking  trends. 

(8 1 0)  75 1  -01 68/ Avanti  1 054@aol  .com 


IN  A  NUTSHELL:  Honored  by  NSNC, 
NYPA,  Free  samples.  1 19  Washington 
Ave.,  Staten  Island,  NY  10314. 

http://www.h2net.net/ p/nutshell 


SUGHTLY  OFF  SUPERMOM! 
Syndicated  columnist  and  speaker 
Deb  Di  Sandro  (847)  639- 1 232 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Comera  ready.  Star 
photos.  Graphic,  provocative  rating 
system  Cineman  Syndicate,  P.O.  Box 
^33,  Middletown,  NY  1 0941 , 

(91 4)  692-4572  Fax  (91 4)  692-831 1 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  Fax  (4()9)  295-9624 
P.O.  Box  1 972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  766-761 7 


_ REUGION  NEWS _ 

FOR  AN  established  source  of  religion 
news  that  fits  your  audience  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  a  free  sample,  call 
(800)  257-4972 


THIS  SIDE  OF  60.  600-word  motiva¬ 
tional  weekly  column  by  award¬ 
winning  healthcare  writer  Marie 
Snider.  Proven  product  —  5  yeors  --  60 
papers.  Samples/Rates:  Voice:  (316) 
283-2309.  Fax:  (316)  284-0500. 


AWESOME  Baseball  Column  Avail¬ 
able!  Grab  New  Readers!  Low  Rotes! 
(415)  441-1265  or 

WWW.  thehotcorner.  com 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


'98  Annual  Market  Valuations 
KAMEN  &  CO.  GROUP  SERVICES 
(51 6)  379-2797/(81 3)  786-5930 


75  YEARS  OF  EXPERIENCE 
See  Bolitho-Cribb  &  Assoc, 
display  od  on  page  58. 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


THOMAS  C.  BOLITHO 
Newspaper  Appraisals 
Professional  and  complete 
(580)  421-9600 
E-mail:  breetom@chickasaw.com 


The  successful  person  is  the  individual 
who  forms  the  habit  of  doing  what  the 
failing  person  doesn't  like  to  do 

Donald  Riggs 


NEWSPAPER  BROKERS 


700Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.  (301 )  540-0636 
Tom  Sexton,  NE  (617)  545-61 75 
Wren  Barnett,  South  (704)  698-0021 
Stephen  Klinger,  SWest/West 
(505)  524-0122 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
123  NW  13th  St.,  Suite  21 4-7 
Boca  Raton,  FL  33432 


CASH  OUT.  Merger /Acquisition. 
Joint  Venture.  Capitalization. 
Restructuring.  Reorganization. 
JMPC.  Est.  1 983,  (6 1 4)  889-9747. 

DAVID  R.  STia 

Box  895,  Lawrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 


NEWSPAPER  BROKERS 

NEWSPAPER  BROKERS 

DORAAAN  E.  CORDELL 

Specialty  Enterprises,  Inc. 

1 3240  Peyton  Drive 

Dallas,  TX  75240 
(972)  960-0096 

PHILLIPS  PROPERTIES,  INC. 
Consultants-Investments 
Management-Brokers 

P.O.  Box  5806 

Destin,  FL  32540-5806 

JAMES  W.  HALL,  JR. 

Newspaper 

Sales,  Appraisals,  Consultations 

Jim  Hall  Media  Services 

P.O.  Box  1 088,  Troy,  AL  3608 1 

(334)  566-7198 

Fax  (334)  566-0170 

Phone/Fax  (850)  654-9807 

RICKENBACHER  MEDIA  CO. 

Your  broker  for  Southwest 
and  Middle  America. 

6731  Desco  Drive 

Dallas,  TX  75225 

(214)  265-9300  Fax  (214)  369-6496 

MEDIA  AMERICA  BROKERS 

Lenox  Towers,  Suite  1 000 

3390  Peachtree  Rd.  NE 

Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 

Lon  W.  Williams 

THOMAS  C.  BOUTHO 

Newspaper  broker/ appraiser 
“A  tradition  of  service 
to  the  newspaper  industry" 
BOUTHO-TAYLOR  MEDIA  SERVICE 

1 1 5  S.  Broadway,  Ada,  OK  74820 

MEL  HODELL  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91 763 

(580)421-9600 

E-mail:  breetom@chickasaw.com 

(909)626-6440  Fax  (909)  624-8852 

NEWSPAPERS  FOR  SALE 

MICHAEL  D.  UNDSEY 
Experienced  -  Confidential 
6645-5  RedmontCrl,  Mesa,  AZ  85215 
(602)807-7791  FAX  (602)  807-7795 


$165M  will  buy  this  profitable  Rocky 
Mountain  county-seat  weekly.  Jim 
Hicks,  Bolitho-Cribb  &  Associates 
(307)  684-9407. 


Piwhids 

and 

Services 

Directory 


Did  you  know...  ??? 

15.60%  of  new  telemarketed  start 
orders  are  either  never  started  or 
started  with  a  delivery  problem. 


Source:  Ver-A-Fast  Corporation,  1997  data 
1-800-327-8463 _ 


For  Business  Card  advertising,  call  (212)  675-4380,  ext  171, 173  Contract  rates  available 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


MOVE  TO  TEXAS:  No  state  income 
tax,  and  we  have  newspapers  for  sale. 
Write  for  free  list.  Bill  Berger,  ATN, 
1 801  Exposition,  Austin,  TX  78703. 
(512)476-3950. 


OREGON  COAST  weekly  in  retirement 
area.  Good  cash  flow  for  husband/ 
wife  team.  Call  Jim  Hicks,  Bolitho- 
Cribb  &  Associates  (307)  684-9407. 


PROFITABLE  Rocky  Mountain  Shopper. 
Gross  over  $630M.  Growing  econ¬ 
omy.  Jim  Hicks,  Bolitho-Cribb  &  Asso¬ 
ciates  (307)  684-9407. 


NEWSPAPER  APPRAISERS 


NEWSPAPERS  FOR  SALE 


SOUTH  CAROLINA':  Coastal  shopper 
$150,000;  FLORIDA:  Niche  monthly 
$700,000,  Keys  Lifestyle  $195,000. 
Mayo  Communications,  (813)  971- 
2061. 


NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY, 
the  community  division  of  Hollinger 
International,  actively  seeks  daily 
newspapers  and  shopping  guides.  All 
inquiries  held  in  strictest  confidence. 
Contact: 

Jerry  Strader,  President 
401  N.  Wabash  Avenue 
Chicago,  IL6061 1 
(312)321-2673 


NEWSPAPER  BROKERS 


Bolitho-Cribb  Report:  www.cribb.com 


Confidential  Appraisal  for 
Estate,  ESOP,  Partners, 
Bank  Tax,  Stock,  Assets 

Established  in  1923 
1  Annette  Park  Drive,  Bozeman, 


Bolitho-Cribb 
&  Associates 

Newspaper  Brokerage 
&  Appraisal 

406-586-6621 


JohnT.  Cribb  MT  59715  e-mail:  jcribb@imt.net  Fax  406-586-6774 


i 


NEWSPAPERS  WANTED 


FAMILY  owned  newspoper  group  is 
expanding  and  seeks  to  acquire  news¬ 
papers,  shoppers,  printing  facilities, 
magazines  and  radio  stations.  Large 
dawn  payment  or  all  cash  is  available. 
All  replies  guaranteed  held  in  strict  con¬ 
fidence.  Reply  to  Jerry  or  Steve 
Edwards  at  Edwards  Publicatians,  1 25 
Eagles  Nest  Dr,  Seneca,  SC  29678. 

(864)  882-3272 

LIBERTY  GROUP  PUBLISHING  is 
aggressively  seeking  newspapers  and 
other  print  publication  acquisitions. 
LGP  is  owner/operator  of  approxi¬ 
mately  1 50  publications,  including  55 
daily  newspapers.  All  correspondence 
and  discussions  are  confidential.  Con¬ 
tact: 

KENNETH  W.  COPE 
Executive  Vice-President 
1 006  W.  Harmony 
Neosho,  MO  64850 
Phone:  (417)451-1520 


PUBLICATIONS  FOR  SALE 


A&E  MONTHLY  in  Ashland,  Oregon. 
Eight  years  in  business.  Best  cash  offer 
over  $85,000.  Call  Gearge  Hulseman, 
(541)482-2037. 


CLASSIFIED 

ADVERTISING 

DEADLINES 


In-Column 

Advertisements 

Tuesday  noon  (EST)  for 
following  Saturday  issue 

Classified 

Display 

Friday  5pm  (EST)  8  days 
prior  to  publication 


EQUIPMENT  &  SUPPUES 


CAMERA  &  DARKROOM 


LEAFSCAN35GPIB 
35mm  film  scanner,  excellent. 
(716)  487-1  111,  ext.  214 


SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 


EQUIPMENT  FOR  SALE 


BROADSHEET  LASERWRITERS  -  Two 
Graphic  Enterprises  full  page  Laser¬ 
Writers.  Prosetter  1000  with  ECRM 
RIP  on  a  Pentium  Platform.  Only  1  1/2 
years  old.  Originally  $56,000,  now 
$18,500.  Also,  four-year  old  Page 
Scan  3  Plus,  $5,000.  Call  John  Elchert, 
(906)482-1500. 


FOR  SALE:  Stepper  Paper-Man  3-unit 
inserter,  quarter  folder  and  labeler. 
Avery  addressing  head.  Call  Jahn 
Edmondson,  The  Home-News,  Marsh- 
ville,  NC.  (704)  624-5068.  Best  offer. 
Fax:  (704)  624-2371. 


MYCROTEK  11 00-1- system 
2  Hard  Drives 
2  Controllers 
1  H&J 

2  Floppy  drives 
1 1  Mycro  Comp  terminals 
Call  Anne  (212)  675-4380  ext.  1 1 8 
Best  offer 

MAILROOM 

7  INTO  1  AVAILABLE  NOW! 
Muller  Martini  227  inserting  machine 
will  sell  as  complete  or 
as  add-on  pockets 
Call  Andrew  (903)  596-6250 


8  into  1  48P.  Remanufactured  inserting 
machine  with  “HH”  Hoppers.  Vertical 
and  Horizontal  rebuilt  standard  delivery 
with  belt  conveyar  to  stacker. 

Call  Don  (618)  277-1796 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


FERAG  EQUIPMENT 


EQUIPMENT 
FOR  SALE 


INSERTINC  SYSTEMS 

CLtHllTV  tSKIKGPBICt 
Avail^BLE  PER  SYSTEM 

INSERTING  DRUMS  I2I  $200,000 

(3  VP)-w,  Related 
Equipment  &  Conveyor 


MULTI-CELL 

COMPLEX 

ot  3  Stackers 


(10)  $100,000 


(Payment  In  U  S.  Dollars) 


MELVILLE,  N.Y. 
CONTACT:  J.  WILLS 

(516)  aas-soo3 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 
(205)  997-9355 
Fax  (205)  997-9656 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  Mid-America  Graphics  at 
(800)  356-4886. 
www.midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 


NEWSPRINT  FOR  SALE 


30# -28# -25#- ALL  SIZES 
BEHRENS  INTERNATIONAL  -  N.B.  CA 
(71 4)  644-2661 ,  Fax  (71 4)  644-0283 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sale 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses” 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  SOLNA  D30  C96 

Tel:  (913)  362-8888 
Fax:  (913)362-8901 


INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
Serving  the  newspaper  industry  since 
1910.  Please  call  us  -  we  specialize  in 
quality  pre-owned  web  presses. 

1  (800)  255-6746 
Fax:  (913)492-6217 
www.inlandnews.com 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552- 1 528  Fax  (770)  552-2669 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (81 6)  887-2762. 
www.midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 


WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitcher/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817  Fax  (770)  590-7267 


NEWS 


ncwo  Makes  The  Difference 

♦  Editor  &  Publisher  is  NOT  a 
monthly  journalism  review. 

♦  Editor  &  Publisher  is  NOT  a 
monthly  association  house  organ. 

♦  Editor  &  Publisher  IS  the  only 
independent  weekly  NEWS  maga¬ 
zine  covering  the  newspaper 
industry. 

EDITOR  &  PUBLISHER 
11  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 
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INDUSTRY  SERVICES 

CIRCULATION  SERVICES 

CIRCULATION  SERVICES 

1  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARKCTING 

Horace  Southward 

GROWING  NIE  &  HOME  DELIVERY 
CIRCUIATION  IS  SPEQRUM'S 
BUSINESS  -  CALL  DOUG  REESE 
(800)  972-6778 

(800)  950-8475 
www.metro-news.com 

HEADLINE  PROMOTIONS,  INC. 
TELEMARKETING  CAMPAIGNS 

AHENTION  REAL  ESTATE 
MAGAZINE  PUBUSHERS 

New  York  has  a  huge  relocation 
market.  Why  not  have  your  publication 
distributed  to  hundreds  of  high  traffic 
locatians.  Call  today  far  details  on  our 
FREE  TRIAL  OFFER. 

(718)370-8868 

Total  Exposure  Distribution,  Inc. 

IN  STORE  SALES  PROGRAMS 

DOOR  CREWS 

Our  programs  are  tailored  to  meet 
your  circulation  needs. 

Every  subscription  is  guaranteed. 

CALL  FOR  OUR  UST  OF  REFERENCES 

Dennis  McQuillan 
(800)  260-9823 

BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN  (61 6)  458-661 1 


CIRCUIATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/quality 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 


CIRCUIATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 
www.circulation.net 


Failh  is  God  fe/t  by  heart,  rtot  by  reason 


LEVIS  NATIONAL,  INC. 
Guaranteed  Quality  Telemarketing 
Our  30th  Year 
(800)  495-2688 


CIRCUIATION  SERVICES 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


WE'LL  MANAGE  YOUR  CAa  CENTER 

Not  happy  with  your  in  house 
telemarketing  operation?  Invested  in  a 
dialer  that's  not  giving  you  the  results 
you  wanted?  TeleService  Technologies, 
Inc.,  one  of  America's  premiere  news¬ 
paper  subscriptian  companies,  will 
operate  your  phoneroom  on  a  man¬ 
agement  contract.  With  more  efficiency 
and  better  productivity  we  eliminate  the 
hassle,  expenses  and  minutia.  Call  Bob 
Bobber,  president,  TeleService  Tech¬ 
nologies,  Inc.,  at  (888)  TST-Sell  or 
visit  our  website 

www.teleservicetech.com 
We  make  every  call  count! 


NEWSPAPER  EXECUTIVE  SEARCH  j  NEWSPAPER  EXECUTIVE  SEARCH 


Established  1975 


“Executive  search,  recruitment  and 
placement  services. ..to  fit  your  needs.' 

Haas,  Watkins  &  Associates 
713-977-8955  Fax  713-334-4180 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)  791 -3301 
http://v/ww.fakebrains.com/scout 


OPERATIONS  CONSULTANTS 


FACIUTIES/PRESS/OPERATIONS 
Small/Medium/Large  Newspapers 
Telephone  (8 13)  586-3509 
Walt  Hemplon 
Print  Media  &  Graphics 


PRESSROOM  SERVICES 


DO  YOU  NEED  HELP  ON  YOUR 
ELEaRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908, 24  hr.  line 
(505)  842-1357 
P.O.Box  1952 
Albuquerque,  NM  87103 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  wolls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
ductwork? 

Daily  Service  Contracts 
One  Time  Service 
AU  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiONI 
30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOU  FREE  (800)  657-2 1 1 0 


HELP  WANTED 


ACADEMIC 


ASSISTANT  PROFESSOR/ 
ASSOCIATE  $35,000 

To  teach  Broadcast  Newswriting, 
Reporting  and  Production.  Knowledge 
of  Print  news  a  plus.  At  least  5  years 
of  professional  experience  as  a  journal¬ 
ist  with  a  commercial  TV  station.  A 
master's  degree  is  required.  A  Ph.D.  is 
desirable.  Southern  University  is  an 
Equal  Opportunity  Employer.  Send  let¬ 
ter  of  application,  resume  and  the 
names/addresses  and  phone  numbers 
of  at  least  four  professional  references 
to  Ted  White,  Chair,  Department  of 
Mass  Communications,  Southern  Uni¬ 
versity,  P.O.  Box  9770,  Baton  Rouge, 
LA  70813.  Deadline:  May  30  or  until 
position  is  filled.  Applications:  Accepted 
until  May  30,  1 998  or  until  position  has 
been  filled. 

E.W.  SCRIPPS 

SCHOOL  OF  JOURNAUSM 

Visiting  Professorship  in  Print  Journal¬ 
ism  for  1 998-99  ocademic  year.  Teach 
2  courses  per  quarter  and  contribute  to 
graduate  program;  opportunities  in 
other  sequences  as  well.  Appropriate 
professional  experience  a  must; 
master's  required.  Applicant  review 
begins  April  15,  1998.  Send  letter, 
resume,  and  3  references  to  Dan  Riffe, 
E.W.  Scripps  School  of  Journalism, 
Ohio  University,  Athens,  OH  45701. 
Ohio  University  is  an  AA/EO/ADA 
employer,  and  encourages  women  and 
minorities  to  apply.  Visit  our  website: 
www.scripps.ohiou.edu 


ACCOUNTING 


CONTROLLER 

Growing  large  mid-Atlantic  metro  has 
an  excdlent  career  opportunity  for  a 
#2  financial  executive  reporting  to  the 
CFO.  Position  is  available  due  to 
internal  promotion.  Responsibilities  of 
this  highly  visible  position  include  the 
supervision  of  all  financial  aspects  of 
the  operation.  Effective  financial 
administration  of  employee  benefits 
will  be  a  particularly  impartant  respon¬ 
sibility. 

Requirements  include  a  CPA  license. 
Bachelor's  degree  in  Accounting,  and 
ten  years  of  broadly  based  accounting 
experience  (of  which  at  least  three 
years  has  been  in  a  management 
capacity).  Experience  in  an  organized 
environment  is  desirable.  Excellent 
salary  and  benefits.  Position  is  eligible 
for  incentive  bonus.  Please  send 
resume  in  confidence  to  Box  08449, 
Editor  &  Publisher. 


ACCOUNTING 


REGIONAL  CONTROLLER 

Iowa's  Quad-City  Times  is  seeking  a 
financial  executive  to  lead  the  cluster¬ 
ing  of  several  nearby  newspapers, 
shoppers  and  specialty  products.  If  you 
have  a  great  track  recard  assembling 
the  numbers,  systems,  and  financial 
processes  for  a  strategic  business  unit 
composed  of  historically  independent 
enterprises,  you  may  have  a  bright 
future  in  Lee  Enterprises,  a  growing, 
progressive  multi-media  communica¬ 
tions  company.  Please  send  cover  let¬ 
ter,  resume,  and  salary  history  by 
March  27,  1 998  to  Dan  Rogalski,  Lee 
Enterprises,  215  N.  Main  Street, 
Davenport,  lA  52801 . 

ADMINISTRATIVE 

EDITOR/GENERAL  MANAGER  for 
small  mountain  weekly  near  Denver. 
Looking  for  a  leader  to  help  serve  a 
growing  community.  Write  M.J. 
Baranczyk,  P.O.  Box  189,  Salida,  CO 
81 201;  or  E-mail:  merle@csn.net 


It’s  A  Classified  Secret! 

We'll  never  reveal  the  identity  of  an  E&P  box  holder. 

If  you  don't  want  your  reply  to  go  to  certain  newspapers  (or  companies),  seal  your 
reply  in  an  envelope  addressed  to  the  E&P  Classified  Advertising  Department 
with  an  attached  note  listing  the  newspapers  or  companies  you  do  not  want  the 
reply  to  reach.  If  the  Box  Number  you're  answering  is  on  your  list,  We'll  discard 
your  reply. 


ADMINISTRATIVE 


GENERAL  MANAGEMENT 
DEPARTMENT  HEADS 
Paxton  Media  Group  is  seeking  highly 
motivated  management  candidates  for 
the  Southeast.  Candidates  interested  in 
department  head  positions  on  up  to 
publisher  should  send  their  confidential 
resumes  to  Rick  Bean,  c/o  The  Daily  Dis¬ 
patch,  304  S.  Chestnut  Street,  Hen¬ 
derson,  NC  27536.  We're  looking  for 
individuals  with  strong  leadership 
abilities,  a  vision  for  the  future  and 
good  people  skills.  Small  to  medium¬ 
sized  newspapers.  No  telephone  calls, 
please. 


GENERAL  MANAGER  for  two  strong 
New  England  community  weeklies.  We 
seek  a  proven,  hands  on  manager  to 
lead  our  papers.  An  ideal  candidate 
will  have  a  strong  ad  background,  a 
good  feel  for  community  news  and 
technical  savvy.  An  excellent  career 
opportunity  with  great  benefits  includ¬ 
ing  profit  sharing.  Send  resume  and 
salary  requirements  to  Box  08439, 
Editor  &  Puolisher. 


Daily  newspaper  group  seeks  human 
resources  director.  550  employees. 
Union  and  union-free  environments. 
Reports  to  CEO.  Responsible  for  all  HR 
functions  including  employee  relations, 
labor  negotiations,  benefits  and  person¬ 
nel  administration,  employee  commu¬ 
nications  and  training.  Three  direct 
reports.  Must  be  experienced  and 
industrious.  Send  letter  and  resume  to 
Peter  Horvitz,  CEO,  Horvitz  Newspa¬ 
pers,  1 705  1 32nd  Avenue,  NE, 

Bellevue,  WA  98005.  EOE 
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HELP  WANTED 


_ ADMINISTRATIVE _ 

PUBLISHER  NEEDED  for  high  qualiw 
weekly  newspaper  in  Brush,  CCD.  Full 
responsibility  for  P&L,  content,  promo¬ 
tional  activity,  planning  and  execution. 
Great  small  town  offers  fine  country  liv¬ 
ing.  Part  of  the  Denver  Post  newspaper 
group.  Accelerated  career  opportunity 
for  individual  with  ability  and  ambi¬ 
tion.  Fine  opportunity  for  person  with 
newspaper  background  seeking  pub¬ 
lisher  position.  Excellent  compensation 
program  and  full  benefits  plus  the  pro¬ 
fessional  rewards  of  running  your  own 
newspaper  and  the  personal  satisfac¬ 
tion  from  achieving  success.  Fax  your 
response  to  David  McClain,  VP,  (970) 
522-2320. 


PUBLISHER/PRESIDENT  for  national 
magazine  {100,000-r  circ.)  based  in 
San  Francisco  Bay  Area.  Resume  and 
salary  requirements  to:  Board  of 
Directors,  2147  Blake  Street,  Berkeley, 
CA  94704-271 5. 


PUBLISHER:  Sanford  (FL)  Herald, 
recently  purchased  4.5K  daily.  Appli¬ 
cants  should  have  either  prior  pub¬ 
lisher  or  daily  ad  director  background 
with  strong  priors  in  selling,  marketing, 
community  involvement.  Web  printing 
knowledge  helpful.  Turnaround  job.  Com- 
etitive  salary,  bonus,  car  allowance, 
ealth  insurance,  401  (k),  equity  plan. 
Send  confidential  cover  letter,  resume, 
salary  history  by  fax  to  Republic 
Newspapers  (423)  675-0675. 


PUBLISHER 

To  replace  a  publisher  moving  to  a 
larger  paper,  we  are  looking  for  a 
creative,  VMeb-sawy,  hands-on  pub¬ 
lisher  for  our  Norwalk  (Ohio)  Reflector, 
a  9,000-circulation  daily  in  a  county 
seat  of  1 8,000  in  north  central  Ohio. 
We  are  a  family-owned  group  that 
gives  its  publishers  plenty  of  running 
room.  The  Reflector  contends  with 
fierce  competition  for  both  news  and 
advertising.  Applicants  should  have 
newspaper  managerial  experience,  be 
computer  and  Web-literate,  and  have 
a  strong  sense  about  a  small  daily's 
role  in  the  community.  We  have  just 
kicked  off  an  extensive  community  and 
regional  Web  operation  with  sister 
newspaper  the  Sandusky  Register, 
located  12  miles  north  of  Norwalk. 
Write  or  FAX  (please,  don't  call)  with 
resume/ references  to  David  Rau, 
chairman,  Reflector-Herald,  Inc.,  537 
E.  Center  Street,  Suite  201,  Kingsport, 
TN  37660.  FAX:  (423)  392-4627.  An 
equal  opportunity  employer. 


_ ADVERTISING _ 

ADVERTISING  DIREaOR 

We  are  seeking  a  highly  motivated  pro¬ 
fessional  with  proven  management  and 
marketing  skills  to  lead  our  advertising 
team.  We  are  a  large  group  of 
weeklies  that  are  in  need  of  a  candi¬ 
date  with  creativity  and  enthusiasm. 
The  successful  candidate  will  have  5- 
10  years  of  supervisory  experience. 
We  offer  a  competitive  salary 
package,  plus  MBO,  health  insurance, 
401  (k)  plan,  paid  vacation  and  holi¬ 
days.  For  the  qualified  candidate,  this 
is  an  opportunity  to  work  in  a  prog¬ 
ressive  and  competitive  environment, 
where  fresh  ideas  are  welcome.  Send 
your  resume  with  salary  requirements 
to  Box  08417,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR  -  The  Union, 
a  great  paper,  with  a  great  staff  in  a 
beautiful  place,  has  an  immediate 
opening  for  an  ad  director.  The  Union 
is  a  1 6,000,  6-day,  afternoon  paper  in 
the  northern  foothills  of  the  Sierra 
Nevada.  If  you're  currently  an  advertis¬ 
ing  manager  in  search  of  bigger 
responsibilities  and  career  growth,  this 
might  be  the  opportunity  you're  look¬ 
ing  for.  You'll  be  proud  to  represent 
The  Union  and  guide  it's  staff,  and 
you'll  enjoy  an  address  that  will  be  the 
envy  of  everyone  you  know.  I  am  most 
interested  in  hearing  from  candidates 
who  currently  manage  advertising 
sales  staffs.  Please  send  a  letter  about 
yourself  and  a  resume  to  John  Walker, 
publisher.  The  Union,  11464  Sutton 
Way,  Grass  Valley,  CA  95945. 

E-mail:  johnw@theunion.com 

ADVERTISING  SERVICES  MANAGER 
The  Syracuse  Newspapers  is  looking 
for  an  Advertising  Services  Manager  to 
direct  a  high-tech,  creative  department 
of  16  people  at  Central  New  York's 
largest  news  medium.  Main  respon¬ 
sibilities  include  supervision  over 
creative,  ad  production,  electronic  ad 
pagination  staffs  and  processes,  as 
well  as  dispatch  staff.  Successful  can¬ 
didate  will  have  good  interpersonal 
skills;  knowledge  or  experience  work¬ 
ing  with  or  within  an  art  department; 
management  experience;  and  four- 
year  degree.  Macintosh  software  expe¬ 
rience  and  hardware  knowledge 
required.  Harris  pagination  software, 
or  experience  with  electronic  ad  flow 
a  plus.  The  Syracuse  Newspapers 
offers  an  excellent  salary  and  benefits 
package,  including  paid  medical, 
dental  and  eyewear  coverage.  Located 
at  the  crossroads  of  upstate  New  York, 
Syracuse  is  surrounded  by  the  beautiful 
Fingerlakes,  Thousand  Islands,  Adiron¬ 
dack  Mountains  and  is  less  than  a 
day's  drive  to  New  York  City,  Boston, 
Philadelphia,  Toronto  and  other  north¬ 
east  metro  areas.  Enjoy  the  four  sea¬ 
sons  as  well  as  affordable  housing, 
great  schools,  and  abundant  cultural, 
art  and  sports  activities.  Send  resume 
to: 

The  Syracuse  Newspapers 
Ad  #100 
P.O.  Box  49 15 
Syracuse,  NY  1 3221 


_ ADVERTISING _ 

DISPLAY  ADVERTISING  MANAGER 
The  Longmont  Daily  Times-Call,  a 
21,000  Colorado  daily,  is  looking  for 
an  experienced  display  advertising 
manager.  Must  have  excellent  commu¬ 
nications  and  sales  skills  and  be  able 
to  train,  direct,  and  motivate  a  proven 
high-caliber  sales  team.  The  ideal  can¬ 
didate  must  be  an  energetic,  self- 
directed  person  who  can  handle  multi¬ 
ple  priorities  and  thrive  in  a  fast-paced 
and  rewarding  “state-of-the-art”  environ¬ 
ment.  Send  comprehensive  cover  letter, 
resume  and  salary  history  to  Personnel 
Director,  The  Daily  Times-Cali,  P.O.  Box 
299,  Longmont,  CO  80502.  FAX  (303) 
776-0837. 


NATIONAL  ADVERTISING  MANAGER 

The  Louisville  Courier- journal,  one  of 
the  country's  leading  newspapers  in  a 
top  50  DMA,  is  looking  for  a  key 
executive  to  complement  the  Advertis¬ 
ing  Management  team. 

We  enjoy  extremely  high  penetration, 
both  daily  and  Sunday,  and  deliver 
results  for  National  advertisers  in  both 
traditional  and  non-traditional  seg¬ 
ments.  Working  closely  with  our 
National  Representatives  from  News¬ 
papers  First,  Inc.,  we  are  developing 
creative  ideas  to  ensure  growth  in  the 
national  advertising  sector,  for  the  next 
millennium. 

If  you're  a  career-minded,  high 
energy,  creative  individual  who 
expects  results... we'd  like  to  talk  with 
you  —  soon! 

The  successful  candidate  will  have 
strong  marketing  presentation  skills 
and  a  strategic  approach  to  working 
with  agencies,  national  and  regional 
corporate  structures.  Basic  require¬ 
ments  include:  BA  or  four  year  degree, 
solid  computer  and  math  skills,  and 
above  average  verbal  and  written 
communication  skills.  Marketing  expe¬ 
rience  in  print  media  is  preferred.  This 
position  offers  a  competitive  salary  com¬ 
mensurate  with  experience,  bonus 
program,  full  benefit  package  and  the 
opportunity  to  live  in  a  metropolitan  com¬ 
munity  that  offers  quality  of  life  in  a 
scenic  setting. 

Please  fax  or  E-mail  your  resume  along 
with  a  cover  letter  detailing  qualifica¬ 
tions,  personal  strengths  and  successes 
as  well  as  salary  expectations  to: 

Denise  L.  Holman 
Vice  President  Advertising 
The  Courier- Journal 
P.O.  Box  740031 
Louisville,  KY  40201 -7431 
Phone:  (502)582  4708 
Fax:  (502)  582-4760 
Internet:  dholman@louisvil.gannett.com 

The  Courier-Journal,  a  Gannett  news¬ 
paper,  is  an  equal  opportunity  employer 
who  recognizes  and  appreciates 
the  benefits  of  diversity  in  the  work¬ 
place. 


FAX  your  ad  to 
212^929  ♦1259 


_ ADVERTISING _ 

LOOKING  FOR  OPPORTUNITY,  the 
chance  to  run  your  own  show  and  to 
make  an  impact  with  a  newspaper  com¬ 
mitted  to  quality?  The  Miami  News- 
Record,  a  six-day  daily  in  northeast 
Oklahoma,  needs  an  advertising 
director.  The  successful  candidate  will 
lead  an  eight-person  staff  and  be  a  key 
manager  at  the  News- Record.  Send  a 
letter  explaining  why  you  are  the  right 
person  for  the  job,  your  resume,  salary 
requirements  and  references  to  Floyd 
Jernigan,  publisher,  Miami  News- 
Record,  14  First  Avenue,  NW,  Miami, 
OK  74355.  Fax:  (918)542-1903. 

REGIONAL  ADVERTISING  DIRECTOR 
Suburban  Newspapers  of  Greater  St. 
Louis,  North  America's  largest  group 
of  community  newspapers,  is  seeking 
an  experienced  advertising  manager  to 
lead  one  of  our  four  regional  sales 
operations.  The  ideal  candidate  must 
have  strong,  competitive  retail  advertis¬ 
ing  sales  knowledge  and  experience  in 
selling  and  manreting  promotional 
advertising  programs  to  local  retailers. 
This  position  is  responsible  for  several 
sales  offices  with  direct  reports  includ¬ 
ing  2-3  sales  managers  and  an  assis¬ 
tant  manager/trainer  for  the  region. 
The  position  is  an  integral  part  of  our 
senior  management  team.  An  outstand¬ 
ing,  competitive  compensation  pack¬ 
age  includes  the  use  of  a  com¬ 
pany  car.  If  you  want  to  join  an  excit¬ 
ing,  growth  oriented,  publicly  traded 
company,  please  forward  or  fax  (314) 
821-0745,  your  resume  to  SNGSL, 
1714  Deer  Tracks  Trail,  St.  Louis,  MO 
63 131,  Attn:  NMC. 


REGIONAL  SALES  MANAGERS 
NEEDED.  Ohio  Area  and  Zones  3-5. 
Keister-Williams  Newspaper  Services 
needs  newspaper  experience,  ad  sales, 
and  ability  to  travel.  We  are  con¬ 
tracted  by  newspapers  to  maintain  ads 
on  their  weekly  church  pages  and 
other  specials.  Challenging  position 
has  many  rewards.  You  sell  new  and 
service  our  existing  accounts.  We  fur¬ 
nish  accounts,  pay  salary  plus  expense 
allowance,  and  assist  on  ad  sales.  Job 
offers  much  independence.  We  are  the 
“First  in  Sponsored  Religious  Messages” 
since  1 939  -  contact  us  about  Full  and  Part 
time  positions. 

(800)  293-4709  or 
FAX  (804)  293-4884 


RETAIL  SALES  ACCOUNT  MANAGER 

Leading  and  expanding  independent 
newspaper  representative  has  an 
immediate  opening  for  a  retail  sales 
account  manager  in  New  York  City. 

We  are  looking  for  a  creative  individ¬ 
ual  who  is  a  team  player,  goal  ori¬ 
ented,  highly  motivated  and  innovative, 
with  strong  communication,  organi¬ 
zation,  and  people  skills. 

The  candidate  should  have  a  minimum 
of  2-3  years  experience  in  newspaper 
and/or  media  sales  (NYC  experience 
a  plus). 

We  are  an  equal  opportunity  employer. 
We  offer  an  excellent  benefit  and 
compensation  package. 

Interested  and  qualified  individuals 
may  fax  or  send  letter  of  interest  and 
resume  to  Louise  Geary,  One  Rockefeller 
Plaza-8th  Floor,  New  York,  NY  10020. 
Fax:  (212)218-1159. 


E&P*s  Classified 

- ►  - 


The  newspaper 
industry’s 
meeting  place. 
(2U)  675-4380 
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HELP  WANTED 


_ CIRCULATION _ 

CIRCUIATION  MANAGER 
WEEKLY  GROUP 

Weekly  group  in  southern  New  Eng¬ 
land  is  in  search  of  a  strong,  im¬ 
pressionable  circulatian  manager  to 
manage  its  group  of  weeklies,  TMC 
and  specialty  publicatians.  This  is  an 
excellent  opportunity  for  a  goal-ori¬ 
ented  district/ zone  manager  with  an 
eye  for  career  advancement.  We  offer 
an  excellent  starting  salary,  benefits 
and  unlimited  growth  potential.  Respond 
with  resume  and  cover  letter  to  Box 
08431 ,  Editor  &  Publisher. 

EOEM/F 


_ ADVERTISING _ 

RETAIL  SALES  MANAGER 

The  Denver  Post  is  looking  for  a 
talented,  results-oriented  sales  man¬ 
ager.  Join  us  in  one  of  the  most  com¬ 
petitive,  fast-paced  newspaper  markets 
in  the  country.  This  is  a  tremendous 
opportunity  for  the  right  person! 

The  successful  candidate  will  have  a 
great  sales/management  track  record 
in  competitive  situations,  a  college 
degree,  exceptional  communications 
skills  and  an  intense  desire  to  win. 

Please  send  resume  and  cover  letter  in 
confidence  to: 

The  Denver  Post 
Attn:  Sales  Manager  Position 
1 560  Broadway 
Denver,  CO  80202 

Equal  Opportunity  Employer 

Employment  offers  are  conditioned 
upon  the  applicant  undergoing  and 
passing  a  pre-employment  drug  test. 

ART/GRAPHICS 

GRAPHICS  DIRECTOR:  Dynamic  lead¬ 
er  to  work  with  a  talented  team  of 
six  artists.  The  successful  candidate  will 
help  us  produce  award-winning  info¬ 
graphics,  front  page  and  inside  display 
graphics  and  posters.  You'll  coordinate 
with  other  visual  departments,  a  1 4- 
member  News  Research  Department 
and  assist  word  editors  to  think  vis¬ 
ually.  Your  package  should  include 
work  you  produced  as  well  as  work 
you  supervised.  Prove  you  care  about 
journalism  and  not  just  being  in  a  ser¬ 
vice  role.  Send  a  resume;  a  list  of  at 
least  four  professional  references, 
including  at  least  one  supervisory  from 
your  current  newspaper;  an  autobio¬ 
graphy  that  tells  who  you  are  as  a 
person  and  as  a  professional;  your 
strongest  work  samples  to  show  your 
range  and  stretch  to  Will  Sutton, 
deputy  managing  editor.  The  News  & 
Observer,  P.O.  Box  191,  215  S. 
McDowell  Street,  Raleigh,  NC  27602. 

NEWS  ART  DIREaOR 

Supervise  9-person  department  at 
160,000  daily,  220,000  Sunday 
circulation  paper.  We've  won  scores  of 
art/design  awards,  including  “World's 
Best  Designed”  in  1997.  We  want  to 
maintain  our  standards,  push  into  the 
future.  $90  million  printing  facility 
under  construction. 

Apply  to  John  Thomson,  deputy  manag¬ 
ing  editar,  Dayton  Daily  News,  45  S. 
Ludlow  Street,  Dayton,  OH  45402. 

ARTIST/PAGE  DESIGNER 

Page  design,  illustration  and  informa¬ 
tional  graphics  all  work  equally  well  as 
the  principol  skill  for  the  person  in  this 
position. 

Apply  to  John  Thomson,  deputy  manag¬ 
ing  editor,  Dayton  Daily  News,  45  S. 
Ludlaw  Street,  Dayton,  OH  45402. 


_ ART/GRAPHICS _ 

ARTIST/ILLUSTRATOR 
If  you've  got  the  guts  to  create 
informative  infographics  then  switch 
gears  to  create  a  dynamic  illustration, 
we  want  to  talk  with  you.  We  need  a 
capable  journalist  who  can  handle 
location  maps,  fever  charts,  full-page 
infographics  and  dominant  illustrations 
for  section  covers.  Check  out  some  of 
our  work  at  v/vAv.news-observer.com/vj. 
If  you  think  you  have  what  it  takes 
to  join  our  team,  send  a  resume,  list  of 
references  and  samples  of  your  work  to 
Will  Sutton,  deputy  managing  editor. 
The  News  &  Observer,  P.O.  Box  191, 
Raleigh,  NC  27602. 


_ CIRCULATION _ 

AN  INDEPENDENT  DAILY  (53K) 
newspaper  company  in  Durham,  NC 
seeks  a  TELEMARKETING  SALES 
AAANAGER  in  our  Circulation  Division. 
Candidate  must  have  at  least  5  years 
of  successful  experience  in  Telemarket¬ 
ing  Sales  Management.  Must  be  an 
innovative,  praactive  self-starter  with 
the  ability  to  motivate  part  time  tele¬ 
phone  sales  staff.  Must  have  extensive 
knowledge  of  telemarketing  regulations 
as  well  as  experience  with  diverse 
methods  of  subscription  sales  tech¬ 
niques.  Knowledge  of  TeleDirect  auto 
dialer  system  a  plus.  Salary  com¬ 
mensurate  with  experience  plus 
excellent  benefits  including  weekly  pay, 
401  (k),  medical,  dental,  fife  insurance 
and  much  more.  Send  resume,  cover 
letter,  and  salary  history  to  The  Herald 
Sun,  Attn:  Lisa  Sparrow,  P.O.  Box 
2092,  Durham,  NC  27702. 


ASSISTANT  CIRCUIATION  DIREOOR 

Leading  daily/Sunday  newspaper  in 
southern  New  England  seeks  an 
aggressive,  goal  oriented  leader  to  be 
second  in  command  in  our  busy  circula¬ 
tion  department.  The  assistant  CD  has 
direct  supervision  of  home  delivery 
zone  managers  and  aur  single  copy 
manager  and  is  responsible  for  the  suc¬ 
cess  of  the  daily  operation.  We're  look¬ 
ing  for  a  detail-oriented  professional 
with  exceptional  analytical  and  man¬ 
agerial  skills  and  proven  circulation 
success. 

We  offer  a  competitive  salary,  incen¬ 
tive  and  benefits  package  with 
unlimited  growth  potential.  Interested 
candidates  with  5-f  years  of  circulation 
management  experience  should  submit 
a  resume  with  cover  letter  to  Box 
08436,  Editor  &  Publisher. 


CIRCUIATION  MANAGER 

Latin  American  financial  publication 
with  three  titles  seeks  applicants  for 
Circulation  Manager  for  LA  office.  The 
right  candidate  is  a  bilingual  (Spanish) 
hands-on,  organized  ga-getter.  Mini¬ 
mum  three  years  experience.  Will 
organize  department,  graw  subscrip¬ 
tions  and  single-copy  sales  locally, 
nationally,  internationally.  Pay  based 
on  experience  and  performance 
(salary  +  commission).  Fax  resume  with 
salary  history  to  Circulation  Manager 
(213)  747-2489. 


_ CIRCULATION _ 

CIRCUIATION  DIREaOR 
Growing,  24,000  daily  newspaper  in 
Southern  Idaho  seeks  a  progressive 
“can-do"  manager  to  lead  its  circula¬ 
tion  department. 

Candidates  should  have  experience  in 
growing  circulation,  managing  people 
and  independent  management  of  the 
department.  You'll  know  promotion, 
service,  accounting,  mailroom  opera¬ 
tions,  single-copy  sales  and  zoning. 
Your  attitude  will  be  positive,  your 
management  style,  congenial. 

The  Times-News  is  located  in  an  out¬ 
standing  community  with  a  high  quality 
of  life,  moderate  cost-of-living,  low 
crime  and  close  access  to  some  of  the 
best  recreation  in  the  Intermountain 
West. 

You'll  join  a  team  of  professional  man¬ 
agers  putting  out  one  of  the  best  mid¬ 
size  dailies  in  the  region.  Unlike  many 
dailies.  The  Times-News  has  experi¬ 
enced  healthy  circulation  growth  in 
recent  years,  with  more  projected. 
Send  applications  including  resumes, 
references,  cover  letter  to  Allen  Wilson, 
business  manager.  The  Times-News, 
P.O.  Box  548,  Twin  Falls,  ID  83303. 
You  may  fax  your  resume  to  (208) 
733-3727. 


CIRCUIATION  SALES  MANAGER  FOR 
THE  ROANOKE  TIMES 

We  are  looking  for  a  Circulation  Sales 
Manager  who  can  develop  and  imple¬ 
ment  sales  programs  for  home  delivery 
and  single  copy  while  improving  sub¬ 
scriber  retention.  You  will  direct  the 
work  of  our  Customer  Sales  and  Ser¬ 
vice  Managers,  Single  Copy  Manager, 
New  Business  Coordinatar  and  our 
Newspaper  in  Education  Coordinator. 

The  Roanoke  Times  is  a  learning  orga¬ 
nization  where  leadership  and  team 
dynamics  are  emphasized  and  re¬ 
warded.  Our  work  is  fast-paced  and 
exciting,  and  we  offer  our  people  the 
opportunity  to  grow. 

For  the  Circulation  Sales  Manager's 
job  you  must  be  an  experienced  sales 
or  marketing  manager  with  at  least  a 
bachelor's  degree  in  Marketing  or  Busi¬ 
ness  Administration.  Experience  with 
database  marketing,  direct  response 
and  loyalty  programs  is  a  plus.  You 
must  have  demonstrated  success  in  the 
design  and  execution  of  marketing/ 
sales  promotions  in  a  retail,  direct 
marketing  or  media  environment.  You 
must  have  strong  computer  skills  in 
word  processing  and  spreadsheets. 
You  must  be  able  to  work  indepen¬ 
dently,  have  excellent  interpersonal 
and  communication  skills,  have 
demonstrated  the  ability  to  supervise 
employee  performance  and  manage  a 
budget.  Since  this  is  a  management 
devdopment  position,  it  will  include 
special  assignments  along  with  regular 
duties. 

For  the  person  with  these  qualifica¬ 
tions,  we  offer  an  excellent  compensa¬ 
tion  and  benefits  package. 

Please  apply  in  writing  to  Helen 
Burnett,  circulation  and  marketing 
director.  The  Roanoke  Times,  P.O.  Box 
2491 ,  Roanoke,  VA  2401 1 . 

E-mail:  hburnetl@roanoke.com 
No  phone  calls,  please 


CIRCUIATION  SALES  MANAGER 
A  group  of  unique  community  weeklies 
in  central  New  Jersey  is  in  search  of  a 
very  special  person.  This  candidate 
should  have  circulation  or  retail  soles 
experience,  be  self-motivated,  goal 
oriented  and  creative.  We  are  looking 
for  an  individual  who  can  help  drive 
our  circulation  to  new  heights  while 
working  in  concert  with  the  director 
and  a  seasoned  circulation  team.  This 
is  a  field  position  working  with  com¬ 
munity  business',  charities,  schools  and 
social  groups  in  an  effort  to  “partner” 
circulation  growth.  Will  also  interact 
with  telemarketing,  direct  mail,  target 
marketing,  door  to  door  and  be  willing 
to  dedicate  time  and  effort  to  success. 
We  offer  a  competitive  salary  based 
on  results.  Send  resume  and  salary 
requirements  to  The  Princeton  Packet, 
Inc.  (EP),  P.O.  Box  350,  Princeton,  NJ 
08542,  ATTN:  Human  Resources,  or 
fax  to  (609)  921-8648  or  call  Ed  Kelly, 
circulation  director  at  (609)  924-3244 
ext.  1 89 

EOE 


CIRCULATION  MANAGER —The  Union, 
a  fine  newspaper  serving  the  northern 
foothills  of  the  Sierra  Nevada,  is 
accepting  resumes  for  the  position  of 
circulation  manager.  If  you're  market¬ 
ing-oriented,  think  you  know  what 
good  service  is  really  about  and  would 
like  to  live  and  work  in  one  of  Califor¬ 
nia's  most  beautiful  places,  send  a  let¬ 
ter  about  yourself  and  resume  to  John 
Walker,  The  Union,  1 1 464  Sutton 
Woy,  Grass  Valley,  CA  95945. 

E-mail:  johnw@theonion.com 


CIRCUIATION  SALES  AND 
MARKETING  MANAGER 
The  Tribune  in  Mesa,  Arizona, 
100,000  circulation  paper,  is  seeking 
a  Sales  and  Marketing  Manager  to 
manage  outside  soles  and  an  inside 
telemarketing  staff.  Responsibilities  also 
include  developing  and  coordinating 
new  marketing  programs  for  home 
delivery  and  retention  and  using  data¬ 
bases  for  targeting  and  tracking  sales. 
If  you  have  a  proven  track  record  of 
developing  marketing  strategies  which 
have  resulted  in  increased  sales  and 
have  superior  communication,  coaching 
and  training  skills,  this  may  be  the  job 
for  you.  We  offer  a  competitive 
salary,  great  benefits  and  a  401  (k) 
plan.  Qualified  individuals  should  send 
their  resume  and  salary  requirements  to 
The  Tribune,  Attn:  HR/SB,  P.O.  Box  1 547, 
Mesa,  AZ  8521 1 . 
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_ CIRCULATION _ 

HOME  DELIVERY  MANAGER 

The  Herald-Sun,  a  51,278  daily  in 
Durham,  NC,  home  of  Duke  University 
is  seeking  a  home  delivery  manager. 
The  position  is  responsible  for  manag¬ 
ing  all  aspects  of  the  home  delivery 
operation  with  3  division  managers 
reporting  to  you. 

Candidate  should  possess  leadership 
skills  as  demonstrated  by  their  track 
record.  Must  be  a  self  starter,  highly 
motivated  and  able  to  work  in  a  very 
competitive  market.  You  should  be  able 
to  motivate  and  develop  a  dedicated 
staff  of  managers  to  achieve  circulation 
growth  while  providing  excellent 
customer  service.  You  will  work  closely 
with  our  Consumer  Sales  and  Market¬ 
ing  Manager  on  strategies  aimed  at 
reaching  new  readers  in  our  market. 

Candidate  should  have  at  least  5  years 
of  circulation  management  experience, 
preferably  in  a  competitive  market. 
Should  also  be  computer  savvy  and 
have  a  working  knowledge  of  circula¬ 
tion  systems  with  G  experience  a  plus. 

If  you  are  looking  for  a  change  and 
want  to  work  for  a  company  that  is 
innovative  and  not  satisfied  with  the 
status  quo,  this  could  be  a  great 
opportunity  for  you.  VYe  are  located  in 
the  middle  of  the  state  and  are  3  hours 
from  either  the  coast  or  the  mountains. 

VYe  offer  a  competitive  salary  and 
benefits  package  commensurate  with 
your  experience.  Send  your  resume 
along  with  salary  history  to  The 
Herald-Sun,  P.O.  Box  2092,  Durham, 
NC  27702  Attn:  Circulation  Director. 


SINGLE  COPY  MANAGER 

Leading  daily/Sunday  newspaper  in 
Zone  1  is  seeking  a  strong  leader  with 
exceptional  managerial  and  marketing 
skills  to  manage  its  single  copy 
division.  The  right  candidate  is  strong 
on  merchandising  and  dealer  relations 
and  enjoys  managing  in  a  fast-paced 
environment.  A  minimum  of  5  years 
single  copy  experience  is  required  with 
the  demonstrated  ability  to  control 
returns  and  develop  new  locations. 
Qualified  candidates  should  submit  a 
resume  and  cover  letter  to  Box  08430, 
Editor  &  Publisher.  EOE  M/F 


ST.  PETERSBURG  TIMES 
OUTSIDE  SALES  MANAGER 

Manage  door-to-door  Circulation  Out¬ 
side  Sales  Crew  operations  for  the  St. 
Petersburg  Times  to  meet  volume 
objectives.  Hire,  train  and  develop  out¬ 
side  sales  staff.  Requires  supervisory 
and  sales  experience,  ability  to 
manage  budget  expenses,  above 
average  written/verbal  communication 
skills.  Word  processing  and  familiarity 
with  tracking  on  spreadsheets  helpful. 
Send  resumes  Attn:  Human  Resources, 
P.O.  Box  1121,  St.  Petersburg,  FL 
33731  or  Fax  to  (81 3)  893-81 85. 


LOOKING  FOR  A  CAREER  CHANGE? 
Baseview  Products  develops  software 
for  the  publishing  industry.  We  are  cur¬ 
rently  seeking  several  individuals  to  fill 
ENTRY  LEVEL  positions  as  SYSTEMS 
INSTALLERS/TRAINERS.  These  posi¬ 
tions  allow  you  to  travel  the  country 
while  you  work  (50-60%).  You  should 
be  an  energetic  self-starter  with  a  great 
personality  and  a  CIRCULATION  back¬ 
ground  who  is  willing  to  relocate  to 
Ann  Arbor,  Ml.  If  you  also  have  more 
than  a  working  level  knowledge  of  a 
circulation  system  or  computers  in  gen¬ 
eral,  we  want  to  hear  from  you. 

Baseview  offers  excellent  benefits  and 
a  relaxed  work  environment.  Please 
fax  a  cover  letter,  resume,  and  salary 
requirements  to  (734)  662-5204  or 
mail  to: 

Baseview  Products 
Attn:  Director,  l&T 
333  Jackson  Plaza 
Ann  Arbor,  Ml  48 1 03 
E-mail:  training@baseview.com 


THE  POST  AND  COURIER, 
CHARLESTON,  SC 

Is  seeking  an  experienced,  high  energy 
leader  to  manage  our  Single  Copy 
Sales  Department.  The  selected  candi¬ 
date  must  recognize  opportunity,  create 
strategies  and  follow  through  on 
improving  single  copy  sales  performance. 

If  you  have  a  proven  track  record  for 
growing  single  copy  circulation,  are  ana¬ 
lytical  with  computer  savvy,  possess 
exceptional  organizational  and  inter¬ 
personal  communication  skills  then 
you  may  be  the  one. 

We  offer  a  competitive  salary  with 
bonus,  401  (k),  company  pension  plan 
and  a  comprehensive  benefits  package. 

Please  send  your  resume  with  cover  let¬ 
ter  to: 

Tom  Eddins 
Director  of  Circulation 
The  Post  And  Courier 
1 34  Columbus  Street 
Charleston,  SC  29403-4800 

FAX:  (803)  937-5788 
E-mail:  teddins@postandcourier.com 

An  Equal  Opportunity  Employer 


_ EDITORIAL _ 

AG  WRITER 

The  Fresno  Bee,  a  McClatchy  newspa¬ 
per,  seeks  a  writer  who  can  make  our 
multibillion-dollar  agriculture  industry 
front-page  news.  We  want  the  nation's 
premier  21st  Century  ag  writer.  The 
Bee  is  Central  California's  largest  and 
best  newspaper,  located  in  the  heart  of 
the  state.  West  Coast  beaches,  Mon¬ 
terey,  LA,  and  San  Francisco  are  but  a 
few  hours  away;  the  majestic  Sierra 
Nevada  mountains  and  Yosemite  are 
even  closer.  Requirements:  four  years 
daily  experience,  preferably  on  a 
specialty  beat  (agriculture,  health, 
science,  etc.).  Competitive  salary  plus 
benefits  package.  Send  resume,  cover 
letter,  references  and  no  more  than  6 
clips  to  THE  FRESNO  BEE,  HR  Depart¬ 
ment,  1626  E  Street,  Fresno,  CA 
93786. 

An  Equal  Opportunity  Employer 


_ EDITORIAL _ 

AGGRESSIVE  PHOTO  EDITOR 

We're  looking  for  a  strong  photo¬ 
journalist  to  head  our  photo  operation. 
We  want  a  proven  leader  who  can 
work  with  other  editors  in  the  news 
room  to  determine  the  best  illustration 
for  stories  and  then  communicate  the 
newspaper's  photo  needs  clearly  to 
photographers,  directly  or  through  the 
photo  chief. 

You  will  work  with  a  staff  of  seven  full¬ 
time  photographers  (including  a  photo 
chief)  and  a  part-time  photographer  as 
well  as  a  full-time  and  a  part-time  desk 
editor. 

We're  a  60,000  (80,000  Sunday) 
aper  covering  high-tech  North  Ala- 
ama.  We  don't  have  space  to  waste, 
but  we  have  enough  space  -  and 
desire  -  to  do  things  right.  If  our  job 
sounds  like  the  one  for  you,  please 
send  resume,  examples  of  your  work 
and  a  letter  about  yourself  to  Joe  Dis- 
telheim,  editor.  The  Huntsville  Times, 
P.O.  Box  1487,  West  Station,  AL 
35807. 


AGGRESSIVE,  mid-sized  SE  daily 
needs  versatile,  hard-working  Metro 
reporter.  Send  resume,  cover  letter, 
clips  to  Tabitha  Sparkes,  Birmingham 
Post-Herald,  P.O.  Box  2553,  Birm¬ 
ingham,  AL  35203. 

ARIZONA 

The  Tribune  is  a  sassy,  1 00,000  circula¬ 
tion  daily  edited  for  readers  not 
insiders  in  the  rapidly  growing  sub¬ 
urban  Phoenix  market.  We  are  lookinq 
for: 

•News  and  sports  copy  editors  with 
exceptional  headline  writing  and  word 
skills.  Design  skills  a  plus. 

•General  assignment  reporters.  Show 
us  you  have  the  enterprise  to  get  past 
the  outpourings  of  politicians  and  onto 
the  front  page. 

•A  graphics  artist  with  two  years  expe¬ 
rience  and  Freehand,  Illustrator  and 
Photoshop  skills.  Some  illustration 
required. 

•A  reporter  who  knows  how  to  write 
for  A1  to  cover  growth,  transportation 
and  environment  issues. 

If  you  are  good  enough  to  stand  the 
heat  in  a  competitive  market  and  smart 
enough  to  yearn  far  yearlong  sunshine, 
send  resumes  and  portfolios  to  Execu¬ 
tive  Editor  Alan  Geere,  The  Tribune, 
P.O.  Box  1 547,  Mesa,  AZ  8521 1 . 


ARTS  AND  TV  EDITOR 

i  The  Boston  Herald  seeks  visionary 
:  arts  and  TV  editor  to  energize  1 2-person 
:  staff  and  to  direct  the  coverage  of 
:  a  vibrant  arts  community.  Successful 
i  candidate  will  be  a  team  player  with 
i  deep  knowledge  of  the  arts  and 
i  television,  the  vision  to  translate  that 
i  knowledge  into  newsy,  compelling 
:  coverage  every  day  and  the  editing  and 
i  management  ability  to  get  the 
:  best  out  of  a  talented  staff.  Arts- 
;  editing  experience  a  must.  Excellent 
:  salary  and  benefits.  Send  resume, 

•  cover  letter  and  tear  sheets  to  The  Boston 

•  Herald,  One  Herald  Square,  Boston,  MA 
:  02106. 


_ EDITORIAL _ 

ASSISTANT  CITY  EDITOR 
The  North  Jersey  Herald  &  News  is 
looking  for  an  assistant  city  editor  for  a 
55,000  daily  in  the  metro  NY  market. 
Seeking  an  organized  and  detail- 
oriented  journalist  who  knows  how  to 
help  reporters  make  ordinary  stories 
good  and  good  stories  excellent. 
Strengths  in  enterprise,  ideas,  writing 
and  coaching  are  desired.  Editing 
experience  preferred,  but  will  consider 
a  talented  reporter  seeking  an  entry 
into  management.  Send  resumes  and 
clips  to  C.  John  Schoonejongen,  assis¬ 
tant  managing  editor.  North  Jersey 
Herald  &  News,  988  Main  Avenue, 
Passaic,  NJ  07055. 

ASSISTANT  CITY  EDITOR 

The  Telegram-Tribune,  a  Knight-Ridder 
AM  in  San  Luis  Obispo,  CA,  needs 
a  talented,  upbeat,  creative,  well- 
organized  leader  for  this  key  position 
of  responsibility.  A  lot  of  exciting 
improvements  are  underway,  including 
the  design  of  a  new  Sunday  paper. 
We  need  someone  with  great  ideas 
and  the  skills  to  make  them  happen. 
You  will  help  supervise  a  talented  team 
of  1 2  reporters  and  have  responsibility 
for  local  coverage  in  the  evenings.  San 
Luis  Obispo  is  an  incredible  college 
town  offering  great  weather,  beautiful 
beaches,  California's  best  public 
schools  and  hardly  any  crime.  This  is 
the  challenge  you've  been  waiting  for. 
Excellent  news  reporting  and  editing 
skills  are  a  must.  Pagination  skills  are  a 
plus.  So  is  fluency  in  Spanish.  Send 
cover  letter,  resume,  work  samples  and 
salary  requirements  to  Mike  Stover,  city 
editor,  P.O.  Box  1 12,  San  Luis  Obispo, 
CA  93406. 


ASSISTANT  CITY  EDITOR 

Progressive  Gulf  Coast  1 00,000-f  daily 
seeks  experienced  editor  or  reporter 
for  assistant  city  editor/project  team 
leader  position.  Would  supervise 
investigative  reporters  at  enterprise- 
oriented  paper.  Submit  clips  that  show 
editing  and/or  writing  strengths  and 
coordination  of  photography,  graph¬ 
ics,  etc.,  to  Box  08441,  Editor  &  Pub¬ 
lisher. 


ASSISTANT  EDITOR/WRITER 
Hands-on  assistant  editor /writer 
sought  for  full-color,  bimonthly  print 
magazine  covering  the  online  news 
industry.  Must  be  hard-news  oriented 
and  have  staff  newspaper  or  magazine 
editing  and  reporting  experience.  Posi¬ 
tion  involves  conceiving,  assigning, 
story-doctoring  and  overseeing  prod¬ 
uction  of  1 ,500  to  3,000-worcr  stories 
about  all  aspects  of  the  Internet-based 
news  business.  E-mail  ASCII  resume 
and  a  300  to  500-word  essay  about 
the  most  important  trends  shaping  the 
online  news  business  to: 

Hoag  Levins  <editor@mediainfo.com> 
Executive  Editor 
Editor  &  Publisher  Co. 

1 1  West  1 9th  Street, 

New  York,  NY  10011 

Submissions  lacking  essays  will  not  be 
considered. 

Please,  no  phone  calls. 
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HELP  WANTED 

EDITORIAL 


ASSISTANT  METRO  EDITOR  to  direct 
coverage  of  state  government,  capitol 
and  legislative  issues  as  well  as  daily 
breaking  news.  The  candidate  should 
have  3  years  editing  experience  at  a 
daily  newspaper  and  the  ability  to 
direct  top  reporters.  The  Statesman 
Journal  is  a  65,000  daily  newspaper. 
Send  resume  and  clips  to  Kristin 
Gilger,  managing  editor.  Statesman 
Journal,  280  Church  Street,  NE, 
Salem,  OR  97301. 


ASSISTANT  METRO  EDITOR/ 

TEAM  LEADER 

The  Fresno  Bee,  a  McClatchy  newspa¬ 
per,  seeks  a  team  leader/assistant 
metro  editor  to  help  our  aggressive 
staff  become  even  better  writers.  This 
editor  also  will  direct  the  coverage  of 
our  high-profile  growth  and  environ¬ 
mental  beats.  The  Bee  is  Central  Cali¬ 
fornia's  largest  and  best  newspaper, 
located  in  the  heart  of  the  state.  West 
Coast  beaches,  Monterey,  LA,  and  San 
Francisco  are  but  a  few  hours  away; 
the  majestic  Sierra  Nevada  mountains 
and  Yosemite  are  even  closer.  Require¬ 
ments;  Seven  years  daily  experience, 
including  two  years  in  management/ 
supervision.  Competitive  salary  plus 
benefits  package.  Send  resume,  cover 
letter,  references  and  no  more  than  6 
clips  to  The  Fresno  Bee,  HR  Depart¬ 
ment,  1 626  E  Street,  Fresno,  CA 
93786.  An  EOE. 


ASSISTANT  SPORTS  EDITOR 

The  News  &  Record  in  Greensboro, 
NC  is  seeking  an  assistant  sports  editor 
who  understands  that  a  dynamic  sports 
section  provides  more  than  excellent 
game  coverage.  It  means  spotting 
trends;  capturing  the  culture;  and  prob¬ 
ing  the  business  and  politics  of  sports. 
It  means  reporting  hard  news  in  depth 
and  writing  captivating  features  and 
prafiles.  This  editor  must  be  able  to 
initiate  new  approaches  to  covering 
sports  and  work  enthusiastically  in  a 
team  setting.  Successful  candidates 
must  have  at  least  5  years  of  newspa¬ 
per  or  related  experience.  Those  with 
sports  reporting  or  editing  experience 
will  be  preferrea. 

Send  resume,  cover  letter,  and  clips 
(include  at  least  one  project  or  series) 
to: 

Allen  Johnson 
Sports  Editor 
News  &  Record 
200  East  Market  Street 
Greensboro,  NC  27401 

Deadline:  April  3, 1 998 


BANKING/FINANCE  REPORTER 
Crain's  Cleveland  Business,  a  weekly 
business  newspaper,  seeks  a  banking 
and  finance  reporter  who  also  is  adept 
at  finding  stories  from  SEC  documents. 
Candidates  should  be  familiar  with 
financial  statements  and  comfortable 
with  numbers.  Send  resume  and  clips 
to  Editor  Mark  Dodosh,  700  W  St. 
Clair  Avenue,  Suite  310,  Cleveland, 
OH  441 1 3,  or  fax  to  (21 6)  522-0625. 


_ EDITORIAL _ 

BIG  HORN  COUNTY  NEWS  in  Hardin, 
Montana  seeks  experienced,  professional 
editor;  news,  sports  and  photo  abilities 
essential.  Well-established  weekly 
in  farm-ranch  country  near  mountains, 
skiing,  blue-ribbon  trout  stream,  hunting. 
Send  resume  and  clips  immediately 
to  James  E.  Moore  II,  publisher.  News 
Montana,  Inc.,  P.O.  Box  309,  Red 
Lodge,  MT  59068.  Position  closes  Friday, 
March  27. 


BUREAU  CHIEF  NEEDED 

The  News- Sun,  an  award  winning  news¬ 
paper  in  northeastern  Indiana  with 
a  current  circulatian  of  8,500  (pub¬ 
lishing  6  days/week),  is  seeking  a 
seasoned  reporter  to  become  a  bureau 
chief.  Good  pay  and  excellent  benefits. 
Send  resume  to  The  News-Sun,  P.O. 
Box  39,  Kendallville,  IN  46755,  c/o 
Terry  Housholder,  managing  editor. 

BUSINESS  EDITOR 

The  News  &  Record  in  Greensboro, 
NC,  is  seeking  a  business  editor  to 
lead  and  shape  an  engaging  daily  and 
Sunday  business  report.  We  need 
someone  who  can  connect  with  the 
local  business  community;  understand 
key  local  business  issues;  frame  and 
edit  local  stories;  and  coach  and 
develop  our  business  staff.  Interested 
candidates  should  send  a  cover  letter 
explaining  their  coverage  philosophy, 
along  with  a  resume,  and  clips  and/or 
sections  to  Tom  Corrigan,  metro  editor. 
News  &  Record,  200  East  Market 
Street,  Greensboro,  NC  27401. 
Deadline  is  April  3, 1 998. 

BUSINESS  REPORTERS 
Growing  Real  Estate  Journal  based  in 
DC  seeks  stringers  and  staff  reporters. 
Stringers  needed  in  Richmond,  Pitts¬ 
burgh,  Philadelphia,  NJ  and  Delaware. 
Stringers  assured  weekly  stipend.  Resume 
and  clips  to  Editor  Tom  Smith,  Fax: 
(202)  737-6848,  E-mail:  tjs@reji.com. 

BUSINESS  REPORTER:  Award-winning, 
mid-size  Ohio  daily  (35,500  daily, 
45,000  Sunday)  known  for  strong  busi¬ 
ness  coverage  looking  for  reporter 
interested  in  ousiness  and  its  place  in 
the  community.  Person  must  have  writ¬ 
ing  flair  and  enjay  digging  up  stories. 
Responsible  for  daily  coverage  and 
Sunday  business  cover.  Some  experi¬ 
ence  preferred,  but  college  grad  with 
strong  internship  who  enjoys  covering 
business  will  be  considered.  Send  writ¬ 
ing  samples,  resume  and  references  to 
Jim  Krumel,  managing  editor.  The  Lima 
■  News,  351 5  Elida  Road,  Lima,  OH 
45802-0690. 


BUSINESS  WRITER 

The  Waterloo  Courier  is  seeking  a  busi¬ 
ness  writer  to  cover  personal  finance, 
local  financial  institutions  and  to 
localize  stock  market  developments. 
Occasional  general  assignment  duties 
as  well. 

The  Courier  is  a  48,000  PM  daily  in 
Northeast  Iowa.  Send  resume  and  clips 
to  Saul  Shapiro,  editor,  Waterloo 
Courier,  P.O.  Box  540,  Waterloo,  lA 
50704. 


_ EDITORIAL _ 

COPY  EDITOR 

The  Modesto  Bee,  a  McClatchy  news¬ 
paper  needs  full-time  Copy  Editor  to 
edit  news  stories  for  content,  clarity, 
grammar,  readability.  Write  headlines, 
edit  briefs,  also  include  some  rewriting 
and  occasional  reporting/writing 
assignments. 

We  offer  a  good  salary  and  excellent 
benefits.  Send  resume  and  work  sam¬ 
ples  to  HR  Department,  McxJesto  Bee, 
P.O.  Box  3928,  Modesto,  CA  95352. 
E-mail:  editor@modbee.com 
or  FAX  (209)  578-2095 


CHINA  DAILY  is  looking  for  native 
English-speaking  Journalists  to  fill 
COPY-EDITING  positions.  A  minimum 
of  3  years  copy  editing/journalism 
experience  is  required. 

Contracts  are  for  one  year.  Foreign 
employees  are  paid  a  monthly  salary 
of  RMB  4,000  yuan,  70%  of  which  is 
in  US  Dollars.  China  Daily  offers  air 
fare,  housing,  medical  insurance  and 
four  weeks  paid  leave,  with  a  travel  sub¬ 
sidy  of  2,200  yuan.  Only  those  who 
are  qualified  and  genuinely  interested 
need  apply. 

Applicants  are  invited  to  send  a 
resume,  two  references  and  samples  of 
work  to: 

Ms.  Wang  Sujuan 
Foreign  Liaison  Office 
China  Daily 
1 5  Huixin  Dongjie 
Chaoyang  District 
Beijing  100029,  China 
Tel:01 1  (86 10) 6492-4488 ext.  2315 
on  (8610)6491-8542 
Fax:  on  (8610)6491-8377 
E-mail:  cndaily@public.bta.net.cn 


COPY  EDITOR  -  The  Monterey  County 
Herald  in  Monterey,  California,  has 
immediate  openings  for  copy  editors/ 
page  designers.  We  are  a  35,000- 
circulation,  daily  Knight-Ridder  paper 
located  in  scenic  and  historic  Monterey 
County.  Candidates  should  have  two 
years  daily  newspaper  experience,  but 
we  will  consider  strong  internships  or 
college  work.  Duties  include  editing 
stories,  writing  headlines  and  cutlines, 
and  designing  section  fronts  and  inside 
pages.  Pagination  experience  a  plus. 
Please  send  resume  and  work  samples 
to  Peter  S.  Young,  executive  editor, 
P.O.  Box  271 ,  Monterey,  CA  93942. 

EOE 


COPY  EDITOR  -  50,000  Zone  2  AM 
daily  and  Sunday  needs  a  word 
person,  a  style  enforcer,  someone  who 
cares  about  the  language  and  editing, 
who  can  write  solid,  punchy  headlines 
and  meet  deadlines  every  night. 
Interested  individuals  should  submit  a 
resume  and  cover  letter  to  Human 
Resources  Manager,  The  Johnstown 
Tribune  Publishing  Company,  P.O.  Box 
340,  425  Locust  Street,  Johnstown,  PA 
15907-0340. 


I _ EDITORIAL _ 

i  COPY  EDITOR/DESIGNER:  Journal 
:  Star  in  Peoria,  IL  (70,000  daily/ 

:  1 00,000  Sunday)  seeks  creative,  occom- 
;  plished  copy  editor/paginator  for 
:  lifestyles,  entertainment,  arts,  travel 
:  and  Sunday  pages.  Experience  with 
:  QuarkXPress,  Harris  2100  and/or 
:  Harris  NewsMaker  Pagination  systems 
I  helpful.  Competitive  salary  and  bene- 
i  fits.  Send  cover  letter,  resume  and  clips 
•  to  Sally  McKee,  Sundoy/Features  Editor, 

:  Journal  Star,  1  News  Plaza,  Peoria,  IL 
I  61643. 


COPY  EDITOR/PAGE  DESIGNER 
The  Journal,  a  seven-day,  20,000 
circulation  paper  in  Martinsburg,  W. 
VA,  is  seeking  a  copy  editor/page 
designer  immediately.  Martinsburg  is 
located  about  65  miles  from  Washing¬ 
ton,  DC  and  70  miles  from  Baltimore. 
The  successful  applicant  will  be  a 
strong  editor  who  is  familiar  with  AP 
style.  He  or  she  also  must  be  well 
versed  in  QuarkXPress  and  have  an 
eye  for  design.  Send  work  samples 
and  resume  by  March  20  to  Maria 
Lorensen,  editor.  The  Journal,  207  W. 
King  Street,  Martinsburg,  WV  25401 . 

COPY  EDITOR/PAGINATOR 

The  Patriot-News  in  Harrisburg,  PA,  a 
92,000  daily/ 168,000  Sunday,  is 
seeking  a  copy  editor/paginator. 

The  position  requires  editing  local  and 
wire  copy  with  a  view  toward  backup 
wire  desk  responsibilities.  Layout,  pagi¬ 
nation  and  prior  copy  editing  experience 
are  necessary. 

Pagination  duties  include  designing 
and  paginating  local  section  fronts, 
local  inside  pages  and,  from  time-to- 
time,  wire  pages.  Additional  duties 
would  include  selection  of  photographs 
and  working  with  the  graphics/art 
department  to  develop  grafjhics. 

Copy  editing  duties  include  editing  stories 
for  style  and  comprehensiveness,  plus 
headline  and  phato  caption  writing. 
Candidates  should  have  a  strong  back¬ 
ground  in  copy  editing  and  headline 
writing,  as  well  as  proven  layout  skills. 
Send  resume  and  clips  to  Bob  Vucic, 
executive  news  editor.  The  Patriot- 
News,  P.O.  Box  Street  2265,  Harrisburg, 
PA17101. 


COPY  EDITOR/WORDS 
Love  the  language?  We're  looking  for 
someone  with  strong  word  and  people 
skills  and  deadline  experience.  Work 
nights  to  tighten  and  brighten  local 
copy  in  beautiful  Northeastern  PA.  We 
are  an  Ottaway  newspaper,  publishing 
22,000  daily,  26,000  Sunday.  Kim  De 
Bourbon,  editor,  Pocono  Record,  51 1 
Lenox  Street,  Stroudsburg,  PA  1 83^. 

(71 7)  420-4340,  or 
kdebourbon@poconorecord .  com 

COPY  EDITOR:  It's  time  to  move  to  the 
Great  Northwest.  The  Spokesman - 
Review  in  Spokane,  WA,  is  looking  for 
an  editor/page  designer  for  its  night 
copy  desk,  the  heart  of  on  award¬ 
winning  news  operation  with  a  reputa¬ 
tion  for  hard-hitting  projects,  photog¬ 
raphy  and  design.  If  you  have  a  col¬ 
lege  degree  and  at  least  three  years 
experience  on  a  daily  newspaper,  send 
letter,  resume  ancf  clips  to  Kevin 
Graman,  The  Spokesman-Review,  P.O. 
Box  2160,  Spokane,  WA  99210- 
1615. 
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HELP  WANTED 


_ EDITORIAL _ 

COPY  EDITOR:  The  Journal-Standard, 
a  17,000  PM  daily  needs  a  word 
person  with  o  floir  for  design  to  join 
the  copy  desk  of  our  award-winning 
newspaper.  Send  resume  and  work 
samples  to  Jeff  Rogers,  managing 
editor.  The  Journal-Standard,  27  South 
State  Avenue,  Freeport,  IL  6 1 032. 

COPYEDITOR 

FLORIDA  TODAY,  a  Gannett  newspa¬ 
per  on  central  Florida's  east  coast,  is 
accepting  resumes  to  fill  an  opening  on 
the  news  copy  desk.  As  Florida's 
fastest-growing  large  newspaper,  we 
offer  opportunities  for  growth  and 
advancement  for  a  versatile,  experi¬ 
enced  editor;  Atex  and  Harris  pagina¬ 
tion  skills  are  a  plus.  If  you  con  moke 
good  stories  great,  and  if  you  take 
pride  in  clear,  concise,  bright  headlines 
and  compelling  layouts,  please  forward 
resume  to: 

FLORIDA  TODAY 
Melinda  Meers,  Managing  Editor 
P.O.Box  4 19(X)0 
Melbourne,  FL  32941-9000 
EOE 

Pre-employment  drug  screen  required 
COPYEDITOR 

Nightside  at  New  Hampshire's  statewide 
paper.  Versatility  a  must;  hard  news, 
layout  and  sports  desk  experience  re¬ 
quired.  Pagination  or  Mac  ability  pre¬ 
ferred.  Top  pay  and  benefits.  Send  resume 
and  clips  to: 

Human  Resources  Department 
Union  Leader  Corporation 
P.O.Box  9555 

Manchester,  NH  03 1 08-9555 


COPYEDITOR 

Picky,  QuarkXPress-sawy  copy  editor 
wanted  for  80,000  daily,  100,000 
Sunday  in  Pontiac,  Michigan.  Send 
resume,  references  to  Kenn  Jones, 
news  editor.  The  Oakland  Press,  48 
West  Huron,  Pontiac,  Ml  48343. 


COPYEDITOR 

Publisher  of  gay  and  lesbian  maga¬ 
zines  and  books  seeks  copy  editor.  5 
yeors  editing  experience  required. 
Impeccable  grammar,  a  must.  Profi¬ 
ciency  with  Mac,  QuarkXPress,  and 
MS  Word  preferred.  Resume  and  letter 
to  Copy  Editor  Seorch,  PO.  Box  4371 , 
Los  Angeles,  CA  90078.  Fax:  (213) 
467-6805. 


COPY  EDITORS 

The  Free  Press,  which  won  15  NCPA 
owords  this  year,  is  converting  to  7- 
day  AM  delivery.  We  need  2  skilled 
copy  editors  to  help  us  maintain  our 
excellence.  You  will  need  QuarkXPress 
experience,  editing  and  design  skills. 
We  offer  competitive  pay,  benefits, 
southern  wormth  and  proximity  to 
beaches.  Send  resumes,  3  tear  sheets 
of  your  work  ond  4  references  to 
Richard  Wagner,  editor.  The  Free 
Press,  2103  N.  Queen  Street,  Kinston, 
NC  28501.  E-mail: 

rwagner@link.freedom.com 


_ EDITORIAL _ 

COPY  EDITOR 

South  Florida's  Sun-Sentinel  is  looking 
for  on  outstanding  copy  editor  who 
can  produce  creative  news  pages.  You 
will  train  on  the  CCI  pagination  system. 
You  will  have  the  opportunity  to  join  a 
team  that  is  committed  to  accuracy,  fair¬ 
ness  and  excellence.  Please  introduce 
yourself  by 

E-mail:  jjordan@tribune.com 
if  you  have  the  goods. 


COPYEDITOR 
THE  ISLAND  PACKET 

The  Island  Packet,  a  McClatchy-owned 
paper  on  Hilton  Head  Island,  is  seek¬ 
ing  a  copy  editor  who  is  energetic, 
oggressively  handles  copy,  spots  holes 
and  inconsistencies,  writes  crisp  head¬ 
lines  and  paginates  creatively.  Can¬ 
didates  should  have  a  knowledge 
of  QuarkXPress.  Please  mail  or  fax 
cover  letter  and  resume,  with  references, 
to  Fitz  McAden,  executive  editor.  The 
Island  Packet,  PO.  Box  5727,  Hilton 
Head  Island,  SC  29938.  Fax:  (803)  842- 
8314. 


COPY  EDITOR 

The  Observer  &  Eccentric  Newspapers 
is  currently  accepting  resumes  for  a  full 
time  copy  editor  in  our  Birmingham 
Office  and  a  part  time  copy  editor  to 
work  out  of  our  Lake  Orion  Office. 
Must  possess  Bachelor's  degree  or 
equivalent  in  journalism  or  related 
field.  3-5  years  experience  in  newspa¬ 
per  copy  editing  and  page  layout. 
Ability  to  write  headlines  and  photo 
captions,  design  clear,  creative  pages 
within  deadlines.  Prefer  electronic 
pagination  experience.  Candidate 
must  be  able  to  work  a  flexible 
schedule,  including  nights,  weekends 
and  split  shifts.  Please  submit  resume 
to: 

The  Observer  &  Eccentric  Newspopers 
36251  Schoolcraft  Road 
Livonia,  Ml  48150 
(734)  953-2057 


COPYEDITOR 

We  look  to  our  Universal  Copy  Desk  to 
fill  a  significant  role  in  maintaining  the 
quality  of  our  product.  We  believe  o 
great  newspaper  requires  a  passion  for 
accuracy  exhibited  through  strong  edit¬ 
ing.  The  Albany  Herald  counts  on  its 
news/copy  desk  operation  to  protect 
the  interests  of  both  the  reader  and  the 
newspaper  in  fairness  and  pro¬ 
fessionalism.  Pagination  opportunities 
available.  We  ore  a  33,000  daily, 
40,000  Sunday  paper  in  the  growing 
hub  of  southwest  Georgia.  Pre¬ 
employment  drug  test  required.  Send 
resume  and  cover  letter  to  Jim 
Hendricks,  managing  editor,  P.O.  Box 
48,  Albany,  GA  31 702-0048. 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200+  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  2001 6;  (703)  506-4400. 


_ EDITORIAL _ 

COPY-LAYOUT  EDITOR 

The  Daily  Journal  in  Caracas, 
Venezuela,  seeks  Copy/Layout  editor 
with  strong  editing  and  layout  skills. 
Pagination  and  knowledge  of  QuarkX¬ 
Press  would  be  helpful.  Excellent 
opportunity  to  work  in  South  America, 
please  send  resume  with  photo,  work 
samples  and  references  to  Nigel  Cum- 
berbotch,  editor-in-chief.  The  Daily 
Journal,  Sky  Box  4405,  NW,  73rd 
Avenue,  Suite  No.  30-751,  Miami,  FL 
33166-6400,  Phone  Caracas:  011 
(582)  562-5646. 


DESK  EDITORS  —  Due  to  on 
expansion  program,  the  dominant 
newspaper  in  New  York's  Capitol 
Region  is  looking  for  several  skilled 
copy/layout  editors  to  fill  positions  on 
the  news  and  features  desks.  The  posi¬ 
tion  alternates  between  traditional 
copy  editing/headline  writing  and  the 
design/production  of  daily  news  or 
features  pages.  Pagination  experience 
necessary.  Sll  pagination  (Interactive 
News  Layout)  experience  a  plus.  Send 
cover  letter,  resume  and  samples  to 
Mike  Spain,  assistant  managing  editar. 
Times  Union,  Box  15000,  Albany,  NY 
12212.  E-mail: 

mspain@timesunion.com 
Minorities  and  women  encouraged  to 

apply- _ 

EDITOR  for  firmly  established  monthly 
magazine.  Candidates  must  have 
verve,  a  passion  for  the  product,  an 
assertive  hand  for  managing  perma¬ 
nent  and  freelance  staff,  with  an  eye 
for  trends  and  interests  of  today's 
living.  Must  find  fire  in  challenge,  have  a 
gut  reel  for  journalistic  basics  and  a 
flair  for  escalating  capable  pieces 
into  outstanding  writing.  Salary  com¬ 
mensurate  with  credentials,  usual 
employee  benefits  apply,  and  some 
travel  to  elegant  places  is  involved. 
Reply  to  Box  08446,  Editor  &  Pub¬ 
lisher. 


EDITOR/SENIOR  REPORTER  sought  for 
weekly  newspaper  in  Houlton,  Maine. 
Strong  writing,  editing  skills  and  sense 
of  community  journalism  required. 
Send  resume,  published  writing  sam¬ 
ples  to  Paul  J.  Gough,  Northeast  Pub¬ 
lishing  Co.,  P.O.  Box  510,  Presque 
Isle,  ME  04736. 


EDITOR:  Woodworking  monthly  in  Con¬ 
necticut  seeks  a  hands-on  editor  to 
handle  free-lance  and  staff  copy.  Should 
have  3-5  years  editing  experience. 
Some  woodworking  knowledge  re¬ 
quired.  Full-time  job  requires  reloca¬ 
tion  to  vicinity  of  offices  on  Connecticut 
shore.  Competitive  salary.  Please  send 
cover  letter,  work  samples  and  resume 
to  Thomas  Clark,  editor,  Woodshop 
News,  35  Pratt  Street,  Essex,  CT 
06426. 


Send  E&P 

Box  Replies  to: 

Editor  &  Publisher 

Classified  Ad  Dept. 

1 1  West  19th  St. 
New  York,  NY  10011 


_ EDITORIAL _ 

EDITOR 

An  opportunity  is  available  for  the  top 
editorial  position  at  our  award  winning 
midwest  (Zone  7)  daily  with  14,000 
circulation.  Successful  candidate  must 
have  journalism  degree  and  seven 
years  experience  in  newsroom  man- 
ogement.  Additional  skills  necessary  in 
building  teams,  mentoring  staff,  devel¬ 
oping  new  products,  directing  and 
coordinating  content  and  staffing 
within  budget.  Must  enjoy  writing  daily 
editorials,  other  articles  and  take  an 
active  interest  in  community  involve¬ 
ment.  If  interested  in  joining  our  team 
please  forward  work  history  to  Robert 
Greene,  Good  News,  Suite  245  N. 
Alpine  Center,  Bettendorf,  lA  52722. 


EDITOR 

Experienced  editor  wanted  for  eight 
year  old  alternative  weekly  in  Augusta, 
Georgia.  Qualified  candidate  must 
have  excellent  writing/editing  skills 
and  the  ability  to  work  with  editoriol 
staff  to  generate  and  develop  strong 
news  content.  Aggressive,  mature  indi¬ 
vidual  sought.  Send  cover  letter, 
resume,  salary  requirements,  and  clips 
to  Publisher,  The  Metropolitan  Spirit, 
P.O.  Box  3809,  Augusta,  GA  30914. 

EDITORS  AND  JOURNALISTS 
Growing  suburban  Philadelphia  pub¬ 
lisher  has  several  excellent  editorial 
opportunity's!  LRP  has  provided 
sophisticated  publications  for  legal  and 
business  professionals  for  over  20 
years. 

NEWSLEHER  EDITOR  -  Report,  write, 
edit  and  layout  specialized  publication. 
2+  years  writing  experience  required. 
Education  background  a  plus. 
TECHNOLOGY  EDITOR  -  Leading  HR 
magazine  seeks  editor/writer  with  min¬ 
imum  3  years  experience.  Knowledge 
of  computers  and  technology  and  good 
interpersonal  skills  necessary.  Some 
travel. 

SENIOR  EDITOR  -  Minimum  3  years  solid 
writing,  editing  and  reporting  experi¬ 
ence  to  fill  this  great  new  position  in 
our  magazine  division. 

Please  forward  your  credentials  with  2 
clips  to  LRP  Publications,  747  Dresher 
Rood,  Dept.  120/E&P,  Horsham,  PA 
1 9044.  Fax:  (215)  784-0936.  E-mail: 

cfasti@lrp.com  or  www.lrp.com 

EDITOR 

Experienced  hands-on  editor  with 
equally  strong  management,  editing/ 
writing  and  networking  skills  for  estab¬ 
lished  trade  newsweekly  in  the  south¬ 
east,  covering  the  live  entertainment 
industry.  Must  work  well  internally  to 
manage  and  motivate  staff  of  reporters 
and  editors,  as  well  as  externally  to 
represent  the  publication  on  industry 
panels  and  at  events.  Must  have  expe¬ 
rience  running  an  editorial  department 
and  possess  some  knowledge  of  prod¬ 
uction.  If  you  are  able  to  juggle  many 
tasks  at  once  in  a  fast-paced  environ¬ 
ment  while  keeping  your  cool  and 
sense  of  humor,  a  great  job  and  staff 
awaits.  Send  resume  and  salary  history 
to  Box  08448,  Editor  &  Publisher. 
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EDITORIAL 

FEATURE  DESK  COPY  EDITOR 


_ EDITORIAL _ 

EDITORIAL  DIREQOR 
Editorial  Director  to  oversee  day  to  day 
editorial  operation  of  three  nationally 
circulated  magazines  on  collectibles. 
Must  have  degree  in  journalism  or 
communications,  minimum  seven  years 
experience  in  magazine  publishing 
field.  Knowledge  of  collectibles  o  must. 
Some  travel  required.  Non-smoking 
office.  EOE.  No  phone  calls,  please. 
Send  cover  letter  with  salary  require¬ 
ments  and  resume  to: 

Cowles  Enthusiast  Media 
Human  Resources  Department 

Job  Code  -  COLLDM 
6405  Flank  Drive 

Harrisburg,  PA  1 71 1 2 

EDITORS/REPORTERS 

Laurin  Publishing  Co.,  Inc.,  an  award¬ 
winning  publisher  of  three  leading 
technology  magazines,  is  rapidly  ex¬ 
panding  and  has  openings  for  full¬ 
time  editors  and  reporters. 

The  ASSOCIATE  MANAGING  EDITOR 
will  manage  the  editorial  process, 
including  soliciting  and  editing  articles, 
and  coordinating  coverage  among 
three  magazines,  an  annual  handbook 
and  ancillary  advertorial  products. 
Strong  editing  (not  just  proofreading!) 
and  organizational  skills  are  required. 
Position  would  be  based  in  Pittsfield, 
MA. 

The  SENIOR  EDITOR/BUSINESS  will 
coordinate,  report,  write  and  edit  busi¬ 
ness  news,  columns  and  features  for 
the  company's  magazines.  This  editor 
will  spot  technology  market  trends, 
explain  financial  issues  and  predict 
how  one  company's  situation  might 
affect  others  in  an  industry.  Some 
travel  required. 

The  NEWS  EDITOR  will  report,  write 
and  edit  business  and  technology  news 
for  the  company's  magazines.  Some 
travel  reguired. 

All  applicants  should  have  full-time 
work  experience  on  newspapers 
or  magazines,  or  in  the  photonics 
industry.  Degree  or  experience  with 
science  or  technology  is  a  plus,  but  not 
required. 

Send  a  cover  letter,  resume  and  three 
to  five  writing  samples  that  show  your 
ability  to  explain  technology  or  busi¬ 
ness  trends  to  a  nontechnical  or  non¬ 
business  audience.  Salary  com¬ 
mensurate  with  experience  and  per¬ 
formance.  Send  material  to  Bonnie 
Perry  at  Laurin  Publishing  Co.,  Inc., 
Berkshire  Common,  P.O.  Box  4949,  Pitts¬ 
field,  MA  01 202-4949. 


EDITOR 

WASHINGTON  JEWISH  WEEK 
Editor  for  a  weekly  award-winning 
Jewish  newspaper  in  the  nation's  capi- 
tol  to  manage  an  editorial  staff  of 
eight.  Duties  include  editing  copy  of 
local,  national  and  international 
events,  composing  editorials,  assigning 
stories  to  staff  and  freelance  writers. 
Candidate  should  be  able  to  maintain 
open  lines  of  communication  with  local 
community  organizations  and  should 
have  a  working  knowledge  of  current 
Jewish  Issues.  Please  forward  resume 
to  Jonathan  Kapiloff,  publisher,  Wash¬ 
ington  Jewish  Week,  1 2300  Twinbrook 
Pkwy,  Suite  250,  Rockville,  MD  20852. 


_ EDITORIAL _ 

EXECUTIVE  EDITOR 

Japanese  American  Citizens  League 
(JACL)  seeks  Executive  Editor  for 
its  Pacific  Citizen  in  Monterey  Pork, 
California.  The  nonprofit  semi-monthly 
newspaper  has  a  readership  of 
70,000  and  staff  of  four  to  eight  peo¬ 
ple,  depending  on  the  season.  Position 
requires  two  years  experience  (five 
preferred)  in  editing,  writing,  copy 
design,  working  with  correspondents, 
managing  publications,  use  of  Mac/ 
QuarkXPress  or  its  equivalent,  periodic 
travel  and  work  evenings  and 
weekends.  Knowledge  of  and  experi¬ 
ence  with  the  Japanese  American 
Community  preferred.  Excellent  fringe 
benefit  package.  Hiring  range: 
$35,150  -  $49,100.  Send  resume,  and 
work  samples  to:  Mae  Takahashi, 
5795  N.  First,  Fresno,  CA  93710. 

E-mail:  jacl@jacl.org 

LEGAL  TRADE  paper  seeks  an  experi¬ 
enced  business  reporter  to  free-lance 
articles  about  the  business  of  law  and 
courts  in  Southern  California.  E-mail: 
sgraham@therecorder.com 


EDITORIAL 


The  Press-Enterprise,  a  165,000  daily 
in  booming,  sunny,  competitive 
Southern  Ccilifornia.  Looking  for  an 
extraordinary  imaginative  individual. 
Mac  knowledge  a  plus.  Send  resume, 
work  samples  and  references  to  Sally 
Ann  Maas,  AME,  P.O.  Box  792, 
Riverside,  CA  92502,  or  fax  to  (909) 
782-7613. 


HEALTH-CARE  POUCY  EXPERT  NEEDED: 
Senior  editor  with  good  news  sense 
for  successful  national  newsletter  in 
beautiful  Bozeman,  MT.  Competitive 
salary.  Fax  no  more  than  3  clips,  resume 
and  cover  letter  to  (800)  842-3081 
or  mail  to:  Publisher,  State  Health 
Watch,  1627  West  Main,  Suite  379, 
Bozeman,  MT  59715.  FREELANCERS 
with  STRONG  health-policy  background 
also  needed. 

IMMEDIATE  OPENING  for  a  reporter 
results  from  news  staff  expansion  at 
aggressive,  small  daily.  One  year 
experience  preferred;  sharp  recent  J- 
grad  also  welcome.  Cover  letter  from 
Zones  1  and  2  only,  resume,  six  clips 
to  Ronald  W.  Hosie,  editor.  The 
Malone  Telegram,  387  E.  Main  Street, 
Malone,  NY  1 2953. 

FAX  to  (5 18)  483-8579 
E-mail:  telegram@northnet.org 


EDITORIAL 


NewDiiies 

IS  GROWING  AND  IN  SEARCH  DF  WRITERS  AND  EDITORS 

for  its  award-winning,  105,000-circulation  newsweekly 
in  Miami.  New  Times’  magazine-style  newspapers  cover 
local  news  and  features,  restaurants  and  sports,  film  and 
music  in  eight  cities.  We  are  accepting  applications  for 
the  following  fulltime  Miami  staff  positions 
(the  interview  process  for  editors  will  include  a  test): 

Managing  Editor 

This  position  requires  fine  writing  and  editing  skills  and  the 
ability  to  help  staffers  generate  superior  stories.  The 
m.e.  supervises  the  day-to-day  editorial  operation  and 
must  have  a  strong  news  background. 

Associate  Editor 

We  are  looking  for  an  editor  with  feature/arts 
experience  who  can  craft  a  compelling  narrative  and 
work  well  with  writers.  Knowledge  of  Spanish  language  a  plus. 

Music  Editor 

This  job  entails  planning/editing  a  music  section,  hiring 
freelancers  and  writing  reviews,  features  and  a  local  music  column. 

Staff  Writer 

There  is  an  immediate  opening  for  a  news  writer  who  can  produce 
magazine-length  stories  based  on  in-depth  reporting. 

New  Times  offers  competitive  salaries  and  benefits. 
Send  your  five  best  clips,  a  resume,  and  a  cover  letter  to: 

Christine  Brennan 
New  Times 
P.O.  Box  5970 
Denver,  CO  80217 
No  phone  calls  or  e-mails,  please. 


_ EPrroRiAL _ 

GAZETTE  NEWSPAPERS 

Gazette  Newspapers,  a  growing 
newspaper  chain  in  the  Maryland  sub¬ 
urbs  owned  by  The  Washington  Post, 
is  looking  for  four  top-notch  journalists. 

SPORTS  EDITOR 

Editor  to  take  charge  of  its  sports 
department  covering  Montgomery, 
Prince  George's  and  Frederick  Coun¬ 
ties.  Applicant  must  have  a  strong 
interest  in  providing  comprehensive  cov¬ 
erage  of  high  school  and  youth  sports. 
Must  be  able  to  manage  and  schedule 
a  large  staff  and  stringers.  Position 
requires  someone  who  can  edit  a  high 
volume  of  copy  and  lay  out  several  sec¬ 
tions  under  tight  deadlines.  Duties  also 
include  covering  occasional  games. 
Job  entails  night  and  weekend  work. 
Experience  with  QuarkXPress  a  must. 

ENTERTAINMENT  EDITOR 
Seasoned  writer  and  editor  to  cover  the 
broad  spectrum  of  entertainment  in 
Montgomery  County.  Job  includes  writ¬ 
ing  weekly  cover  stories  and  other 
features,  assigning  stories  and  art,  edit¬ 
ing  copy  and  working  with  freelance 
writers  on  weekly  publication.  The 
entertainment  editor  also  contributes  to 
a  separate  weekly  arts  and  culture  pub¬ 
lication.  Ideal  candidate  will  have  a 
sense  of  fun,  a  working  knowledge  of 
pop  culture,  a  quick  mind  and  excellent 
writing  and  editing  skills.  Experience 
with  QuarkXPress  a  plus. 

EDUOTION  REPORTER 
We  are  seeking  a  seasoned  reporter  to 
cover  high-profile  education  beat. 
Applicants  should  have  5-10  years 
related  experience,  prolific  writing 
skills,  brood-range  investigative  skills 
and  the  ability  to  work  quickly  on 
deadline.  Occasional  evening  and 
weekend  work  required.  Excellent  stort¬ 
ing  salary  and  comprehensive  benefits 
package. 

COPY  EDrrOR/PAGE  DESIGNER 
Our  fast-paced  copy  desk  is  seeking  a 
skilled  copy  editor/page  designer.  Top 
candidates  will  be  able  to  handle  news 
pages  one  day  and  then  turn  to  a 
photo  or  features  page.  Expertise  in 
QuarkXPress  and  strong  editing  skills 
are  a  must.  Knowledge  of  lllustrotor  or 
Freehand  is  definitely  a  plus. 

Send  cover  letter,  resume  and  tear- 
sheets  to  Human  Resources  Director, 
Gazette  Newspapers,  1200  Quince 
Orchard  Blvd.,  Gaithersburg,  MD 
20878.  Please  indicate  the  position  for 
which  you  are  applying  on  your  pack¬ 
age. 
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LOOKING  FOR  A  CAREER  CHANGE? 
Baseview  Products  develops  software 
for  the  publishing  industry.  We  ore  cur¬ 
rently  seeking  several  individuals  to  fill 
ENTRY  LEVEL  positions  os  SYSTEMS 
INSTALLERS/TRAINERS.  These  posi¬ 
tions  allow  you  to  travel  the  country 
while  you  work  (50-60%).  You  should 
be  an  energetic  self-starter  with  a  great 
personality  and  an  EDITORIAL  back¬ 
ground  who  is  willing  to  relocate  to 
Ann  Arbor,  Ml.  If  you  nave  more  than 
a  working  level  knowledge  of  an 
editorial  system  or  computers  in  gen¬ 
eral,  QuarkXPress,  or  teaching  skills, 
we  want  to  hear  from  you. 

Baseview  offers  excellent  benefits  and 
a  relaxed  work  environment.  Please 
fax  a  cover  letter,  resume,  and  salary 
requirements  to  (734)  662-5204  or 
mail  to: 

Baseview  Products 

Attn:  Director,  l&T 

333  Jackson  Plaza 
Ann  Arbor,  Ml  48 1 03 
E-mail:  training@baseview.com 

LOOKING  FOR  OPPORTUNITY,  the 
chance  to  run  your  own  show  and  to 
make  an  impoct  with  o  newspaper  com¬ 
mitted  to  quality?  The  Miami  News- 
Record,  a  six-day  daily  in  northeast 
Oklahoma,  needs  a  managing  editor. 
The  successful  candidate  willlead  an 
award-winning  newsroom  and  be  a 
key  manager  at  the  News-Record. 
Send  a  letter  explaining  why  you  are 
the  right  persan  for  the  job,  your 
resume,  salary  requirements  and 
references  to  Floyd  Jernigan,  publisher, 
Miami  News-Record,  14  First  Avenue, 
NW,  Miami,  OK  74355.  Fax:  (918) 
542-1903. _ 

MANAGING  EDITOR  sought  by  Per¬ 
formance,  a  trade  weekty  covering 
the  concert  touring  industry.  Fax 
resume  to  (817)  877-4273,  attn:  Pub¬ 
lisher. 


_ EDITORIAL _ 

LOCATED  ON  THE  west  coast  of  Flor¬ 
ida,  the  award-winning  Sun  Herald  is 
one  of  the  fastest-growing  papers  in 
the  country.  We  are  looking  for  a  gen¬ 
eral  assignment  news  reporter  to  help 
us  become  the  best  mid-size  paper  in 
the  country.  We  are  looking  for  someone 
who: 

•likes  competition 

•has  the  will  to  win 

•can't  stand  errors 

•is  never  satisfied  with  the  status  quo 

The  job  requires: 

•Ability  to  meet  daily  deadlines 
•Ability  to  manage  a  beat  and 
enterprise  staries 
•Dealing  well  with  the  public 
•Dealing  well  with  stress 
For  those  interested  contact  Jeff  Roslow 
at  (941)  255-8134  or  by  sending 
resume  and  samples  of  work  to  23170 
Harborview  Road,  Charlotte  Harbor, 
FL  33980. 


MANAGING  EDITOR 

New  Times  is  looking  for  a  managing 
editor  at  its  award-winning,  100,000- 
circulation  weekly  in  Miami.  The  posi¬ 
tion  requires  fine  writing  and  editing 
skills  and  the  ability  to  help  staffers 
generate  superior  stories.  The  manag¬ 
ing  editor  supervises  the  day-to-day 
editorial  operation  and  must  have  a 
strong  news  background.  The  interview 
process  includes  an  extensive  editing 
test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.Box  5970 
Denver,  CO  802 1 7 
No  phone  calls,  please 


_ EDITORIAL _ 

MANAGING  EDITOR 
Press  Publications  is  looking  for  a 
Managing  Editor  for  its  six  St.  Paul  sub¬ 
urban  weekly  newspapers.  Total 
circulation  is  64,000.  Strong  editing 
along  with  demonstrated  newsroom 
leadership  skills  are  needed.  QuarkX¬ 
Press  and  Baseview  experience  are  a 
plus.  Send  cover  letter,  resume  and 
salary  requirements  to  Pat  Daul,  Press 
Publications,  4779  Bloom  Avenue, 
White  Bear  Lake,  MN  55110. 

MANAGING  EDITOR 

The  Greenville  Daily  Advocate,  a  seven 
day  newspaper,  is  seeking  managing 
editor  who  can  lead  an  8-person 
editorial  staff  in  a  small  rural  com¬ 
munity.  The  person  must  have  strong 
writing,  editing  and  page  design  skills. 
We  are  looking  for  a  person  with 
strong  leadership  and  management 
ability  who  can  do  a  lot  with  a  small 
staff.  The  managing  editor  will  report 
directly  to  the  publisher.  We  offer  a  com¬ 
plete  benefit  package,  salary,  401  (k) 
and  management  bonus  opportunities. 
Send  resume/clips  to  Vicky  Rifenberg, 
P.O.  Box  220,  Greenville,  OH  45331 . 

MANAGING  EDITOR 

Publishing  company  in  the  Chicago 
Loop  seeks  managing  editor  for  busi¬ 
ness  news  publication  covering  the 
automotive  and  capital  equipment 
industries.  Duties  include  hard  news 
reporting,  data  gathering  and  execu¬ 
tive  interviewing.  Must  have  knowledge 
of  web  site  management  and  desktop 
publishing.  Experience  required.  Posi¬ 
tion  available  immediately.  Please  send 
resume,  clips  and  references  to  Pub¬ 
lisher,  J-C  Communications  Co.,  Inc., 
318  W.  Adams  Street,  Suite  1406, 
Chicago,  IL  60606. 


_ EDITORIAL _ 

MANAGING  EDITOR:  Job  for  a  tough, 
quick,  industrious,  clear  thinking  pro- 
fessianal  for  a  respected,  glossy  mag¬ 
azine.  We  need  a  leader,  an  old 
school  journalist  with  an  eye  for  stories 
beyond  the  obvious  reflections  of  con¬ 
temporary  living.  If  yau  feed  off 
challenge,  can  share  a  publicatian's 
vision,  and  work  hard  in  shirtsleeves, 
we'll  trade  good  money  and  standard 
benefits  for  your  fire.  Reply  to  Box 
08447,  Editor  &  Publisher. 

MICHIGAN  NEWSPAPER-Magazine 
group  has  opening  for  strong  reporter 
with  interest  in  local  gavernment  and 
environment.  Good  position  on 
aggressive  news  staff  for  someone  who 
enjoys  fast  pace  and  the  opportunity  to 
broaden  writing  style.  Will  work  with 
recent  grad  who  is  a  self-starter.  Clip¬ 
pings  and  resume  to  Tim  Dmoch,  SCN 
Communications  Group,  Box  14, 
Union  Lake,  Ml  48387. 

MUSIC  EDITORS 

New  Times  has  immediate  openings 
for  music  editors  at  its  weekly  newspa¬ 
pers  in  Miami  and  Dallas.  Strang  writ¬ 
ing  skills  essential.  Job  entails  plan¬ 
ning/editing  music  section,  hiring 
freelance  reviewers,  and  writing  a 
local  music  column  as  well  as  feature- 
length  pieces.  Send  cover  letter, 
resume  and  five  best  clips  to:  Christine 
Brennan,  P.O.  Box  5970,  Denver,  CO 
80217.  No  calls  or  E-mails,  please. 

NEWS  ASSISTANT 

The  Rutland  Herald  has  an  opening  for 
a  News  Assistant  in  the  Southern  Ver¬ 
mont  Bureau  in  Springfield.  This  is  an 
excellent  opportunity  to  join  a  fast- 
paced  news  bureau  with  a  team  spirit. 
Applicants  should  possess  language 
skills  to  prepare  community  news  items 
for  publication.  Superior  typing  skills, 
professional  telephone  manner,  posi¬ 
tive  attitude  and  ability  to  meet  the 
public  required.  This  is  a  full-time  posi¬ 
tion  with  excellent  benefits.  Please 
reply  with  letter  and  resume,  in  con¬ 
fidence,  to  Susan  Smallheer,  Southern 
Vermont  Bureau,  56  Main  Street, 
Springfield,  VT  051 56. 

NIGHT  CITY  EDITOR 
The  Island  Packet,  an  award-winning, 
McClatchy-owned  daily  on  Hilton 
Head  Island,  SC,  is  seeking  a  night  city 
editor.  Candidates  should  have  report¬ 
ing  and  editing  experience.  Mail 
resume  with  references  to  Fitz  McAden, 
executive  editor.  The  Island  Packet, 
P.O.  Box  5727,  Hilton  Head  Island,  SC 
29938;  or  fax  to  (803)  842-8314. 

NEWS  EDITOR 

Crack  designer/ paginator/editor  wanted 
for  leadership  role  with  growing 
Southern  California  community  news¬ 
paper  chain.  If  you  can  turn  aut 
eye-catching  pages  AND  serve  as  de 
facto  co-city  editor  (especially  nights 
and  Sundays),  you  could  be  a  major 
contributor  with  the  opportunity  to 
quickly  grow  in  an  exciting,  talented 
newsroom  of  a  major  CNPA  daily 
award  winner.  Rush  cover  letter  and 
resume,  with  salary  history,  to  Rick 
Arthur,  editor,  Glendale  News  Press, 
425  W.  Broadway,  Suite  300,  Glen¬ 
dale,  CA  9 1204. 
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Interactive  Sites 

and 

Services  Dire 


Schedule  on: 


April  18 


For  Business  Card  advertising, 
call  (212)  675-4380,  exL  171, 173 
Contract  rates  available 
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HELP  WANTED 

EDITORIAL  j  EDITORIAL 


REPORTER  -  The  Tribune-Democrat  in 
Johnstown,  PA,  (49,000  doily-AM, 
53,000  Sunday)  has  on  opening  for  a 
reporter. 

We  need  someone  with  experience 
who  can  dig  for  news  and  develop 
stories  on  a  daily,  Sunday  and  long¬ 
term  basis.  Knowledge  of  computer- 
assisted  reporting  would  be  a  plus  but 
not  essential. 

We  are  one  hour  from  Pittsburgh,  three 
from  Washington,  DC,  in  a  friendly  com¬ 
munity,  pleasant  surroundings.  Please 
send  resume  and  clips  to  Human 
Resources  Manager,  The  Johnstown 
Tribune  Publishing  Company,  P.O.  Box 
340,  425  Locust  Street,  Johnstown,  PA 
15907-0340. 

REPORTERS 

Escape  the  stupefying  drone  that  is  the 
convention  in  journalism.  You  have  a 
voice.  Let's  hear  it.  This  is  a  rare 
opportunity  for  an  imaginative  jour¬ 
nalist:  a  fast  growing  conservative 
weekly  looking  for  reporters  capable 
of  in  depth  coveroge  and  analysis  of 
local  government.  You'll  discover,  ex¬ 
plain  and  expose  the  workings  and 
shenanigans  of  the  local  elected 
officials.  Your  readers  will  want  to 


REPORTER  for  the  Daily  Baton  Rouge 
Advocate's  Acadiana  bureau  in 
Lafayette,  LA.  Must  have  3  or  more 
years  of  reporting  experience.  Send 
resume  with  news  clips  to  The 
Advocate,  Human  Resources  Depart¬ 
ment,  P.O.  Box  588,  Baton  Rouge,  LA 
70821. 

REPORTERS  -  Award-winning  daily  in 
Big  Ten  university  town  seeks  reporters 
for  two  of  the  paper's  top  beat:  univer¬ 
sity  and  city  hall.  We're  looking  for 
hard-charging  reporters  who  love  beat 
reporting,  can  develop  sources  in  all 
the  right  places  and  hate  to  get 
scooped  by  the  competition.  We  place 
a  premium  on  enterprise  reporting. 
Send  resume,  references  and  your  five 
best  clips  to  Rick  Fitzgerald,  metro 
editor.  The  Ann  Arbor  News,  P.O.  Box 
1147,  Ann  Arbor,  Ml  48106-1147. 
The  News  is  an  equal  opportunity 
employer 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco,  Los  Angeles  and  Ft. 
Lauderdale.  We  publish  in-depth,  well- 
crafted  stories  that  explore  the  issues, 
events  and  personalities  that  make  our 
communities  tick.  Our  stories  inform 


_ EDITORIAL _ 

SPORTS  EDITOR 

Award-winning  north  central  Ohio 
daily  with  40,000  circulation  is  looking 
for  a  sports  editor  who  knows  not  all 
sports  are  played  with  sticks  and  bolls, 
helmets  and  mitts.  The  person  we  hire 
will  be  primarily  responsible  for  improv¬ 
ing  the  content  of  our  section,  not 
paginating  pages.  The  right  candidate 
will  have  previous  management  expe¬ 
rience,  though  not  necessorily  a  sports 
background.  We  cover  high  school 
and  college  sports,  but  our  readers  are 
also  out  there  hunting,  fishing,  golfing, 
bowling,  cycling,  running,  etc.  Our 
sports  section  will  reflect  this  great 
diversity.  If  you  think  you're  the  person 
for  the  joD,  contact  Carl  Hunnell, 
managing  editor.  News  Journal,  70 
W.  4th  Street,  Mansfield,  OH  44902. 
Or  call  (41 9)  52 1  -7207  or  E-mail  at 
Chunnell@cosmg.com 

SPORTS  REPORTER 

The  Free  Press,  which  won  15  NCPA 
awards  this  year,  is  converting  to 
7-day  AM  publication.  We  need  an 
additional  sports  reporter/copy  editor 
to  expand  our  coverage  of  minor 
league  baseball,  a  university  and 
high  schools.  QuarkXPress  experience, 
editing,  design,  writing  skills  needed. 
We  offer  competitive  pay,  benefits, 
southern  warmth  and  proximity  to 
beaches.  Send  resumes,  3  tear  sheets, 
5  clips  of  your  work  and  4  references 
to  Richard  Wagner,  editor.  The  Free 
Press,  2103  N.  Queen  Street,  Kinston, 


_ EDITORIAL _ 

SPORTS:  Assistant  editor  needed  to 
create  eye-popping,  fact-filled  sports 
sections  in  a  town  that  loves  its  pro,  col¬ 
lege  and  prep  sports,  ’’’he  right  candi¬ 
date  will  design  our  paginated  daily 
sports  section  front  using  Macintosh  com¬ 
puters  and  QuarkXPress,  help  plan  and 
slot  o  section  near  a  major  Midwestern 
pro  sports  city,  edit  local  and  wire 
stories  and  supervise  the  overnight 
sports  copy  desk.  We're  o  95,000  PM 
daily  newspaper,  with  AM  editions 
Saturday  and  Sunday  and  deadlines 
late  enough  to  beat  the  competition. 
Reply  to  Box  08437,  Editor  &  Pub¬ 
lisher. 

STAFF  REPORTER 

The  Rutland,  VT,  Herald  has  an  open¬ 
ing  for  o  full-time  experienced  reporter 
in  its  Southern  Vermont  Bureau.  Join 
on  independent,  family-owned  news¬ 
paper  dedicated  to  comprehensive  cov¬ 
erage  of  local  and  state  news.  This  is  a 
general  assignment  position  that 
includes  desirable  beats.  Applicants 
should  possess  the  necessary  skills  to 
produce  high  quality  news  and  feature 
stories  on  doily  deadlines.  Please  reply 
in  confidence  with  letter,  resume  and 
clips  to  Susan  Smallheer,  Southern 
Vermont  Bureau,  56  Main  Street, 
Springfield,  VT  051 56. 


know  it  all  plus  your  opinion  in  1000 
words  or  more  per  story.  Send  resume 
and  clips.  You  may  also  submit 
unpublished  stories  written  in  a  style 
that  would  make  your  current  editor 
shudder.  Reply  to  Box  08443,  Editor  & 
Publisher. 

REPORTER 

The  Rapid  City  Journal,  a  33,000  daily 
in  the  beautiful  Black  Hills,  is  looking 
for  an  experienced  reporter  to  work 
out  of  our  Northern  Hills  office.  Staff  in 
the  Northern  Hills  Bureau  coordinate 
daily  news  coverage  with  our  Rapid 
City  office  and  are  responsible  for  the 
content  of  the  weekly  Northern  Hills 
Journal.  Applicants  should  hove  at 
least  5  years  of  news  reporting  experi¬ 
ence.  The  successful  candidate  must 
demonstrate  good  news  judgment, 
solid  news  and  feature  reporting  and 
writing  skills,  and  the  ability  to  produce 
under  deadline  pressure.  Photography 
skills  a  plus  but  not  mandatory.  Please 
send  resume  and  clips  to  Rapid  City 
Journal,  Human  Resource  Manager, 
P.O.  Box  450,  Rapid  City,  SD  57709- 
0405.  FAX  (605)  394-8446.  The 
Rapid  City  Journal  is  an  equal  opportunity 
employer. 

REPORTER 

We're  looking  for  an  aggressive 
reporter  with  an  aversion  to  writing 
boring  copy.  Reporter  will  write  for  the 
Bonita  Banner,  a  30,000-circulation 
twice-weekly,  and  the  Naples  Daily 
News,  a  50,000-circulation  daily. 
We're  in  a  competitive  market  in  one 
of  the  country's  fastest-growing  areas, 
and  both  papers  are  consistently 
judged  amongst  the  state's  best  in  their 
circulation  classes.  Send  resume,  clips 
to  Todd  Pratt,  Bonita  Banner,  P.O.  Box 
40,  Bonita  Springs,  FL  341 33. 

E-mail:  tjpratt@naplesnews.com 


ond  entertain  readers,  provoke  strong 
reactions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurriecT  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Denver,  Miami,  Phoe¬ 
nix,  Houston  and  Ft.  Lauderdale. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  solaries 
and  benefits. ..and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 1 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  hod  the 
time  and  the  space. 

SPORTS  DESIGNER/NEWS  EDITOR 
Design  and  news  skills  ore  required  for 
a  key  position  at  The  Press  Democrat. 
We  cover  five  pro  teams,  major  col¬ 
leges  and  local  sports,  competing  with 
other  dailies  in  the  San  Francisco  Bay 
Area.  The  Press  Democrat  is  a 
100,000-circulation  daily  owned  by 
the  New  York  Times  Co.  Experience 
needed  in  pagination,  QuarkXPress, 
Photoshop  and  Mac.  Send  samples 
and  resume  by  April  1  to  The  Press 
Democrat,  ATTN:  George  Manes, 
executive  sports  editor,  P.C5.  Box  910, 
Santa  Rosa,  CA  95402. 


NC  28501.  E-mail: 

rwagner@link.freedom.com 

SPORTS  REPORTER 

The  Columbus  Dispatch,  a  state  capital 
metropolitan  morning  daily,  is  accept¬ 
ing  resumes  and  cnps  for  a  sports 
reporter  who  will  be  responsible  for 
originating,  organizing  and  composing 
ideas  for  outdoor  and  recreational 
sports  packages.  We  are  looking  for 
an  individual  who  has  strong  interest 
and/or  extensive  knowledge  of  out¬ 
door  sports  like  hunting  and  fishing. 
This  individual  should  have  the  ability 
to  coordinate  outdoor  and  recreational 
sports  packages  with  photographers 
and  graphic  artists  as  well  as  provide 
assistance  with  general  assignment 
sports  reporting.  The  Dispatch  offers  a 
positive  work  environment  with  a  com¬ 
petitive  compensation  and  benefits 
package,  including  401  (k),  tuition 
assistance  and  health  insurance  with 
no  monthly  premium.  Please  send 
resumes,  clips,  and  salary  requirements 
to: 

THE  COLUMBUS  DISPATCH 
Human  Resources  Department 
34  S.  Third  Street 
Columbus,  OH  43215 
Equal  Opportunity  Employer 

SPORTS  WRITER:  The  Watertown  Daily 
Times,  a  40,0C)0-circulation  daily  in 
Northern  New  York  state,  is  seeking  an 
energetic  sportswriter  to  join  an 
aggressive,  hard-working  staff. 
Responsibilities  include  covering  all 
aspects  of  high  school,  college  and 
recreational  sports,  as  well  as  some 
pro  hockey.  Please  send  resume/clips 
to  Gregory  Gay,  executive  sports 
editor,  Watertown  Doily  Times,  260 
Washington  Street,  Watertown,  NY 
13601. 


TEAM  LEADER  FOR  BREAKING  NEWS 
We  need  a  lead  editor  for  a  reporting 
team  covering  law  enforcement,  courts 
and  daily  breaking  news  at  The  Press 
Democrat,  a  1 00,C)00-circulation  doily 
in  Santa  Rosa,  CA,  owned  by  the  New 
York  Times  Co.  Experience  required  in 
reporting  (5  years  preferred),  supervis¬ 
ing  (3  years  preferred),  and  editing. 
Send  samples  and  resume  to  The  Press 
Democrat,  ATTN:  Bob  Swofford, 
managing  editor,  P.O.  Box  910,  Santa 
Rosa,  CA  95402,  by  April  1 .  E-mail: 

Bswofford@pressdemo.com 

EDITORIAL 

EDITOR 

Washington  Jewish  Week 

Editor  for  a  weekly  award¬ 
winning  Jewish  newspaper  in 
the  nation's  capitol  to  manage 
an  editorial  staff  of  eight. 
Duties  include  editing  copy 
of  local,  national  and  interna¬ 
tional  events,  composing  edi¬ 
torials,  assigning  stories  to 
staff  and  freelance  writers. 
Candidate  should  be  able  to 
maintain  open  lines  of  commu¬ 
nication  with  local  community 
organizations  and  should  have 
a  working  knowledge  of  cur¬ 
rent  Jewish  Issues.  Please 
forw  ard  resume  to; 

Jonathan  KapilotT,  Publisher 
Washington  Jew  ish  Week 
12300  Tw  inbrook  Pkwy,  #250 
Rockville,  MD  20852 
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_ EDITORIAL _ 

STYLE  REPORTER 

Gannett  Suburban  Newspapers,  pub¬ 
lisher  of  ten  metropolitan  New  York 
City  papers  with  1 60,000  daily  circula¬ 
tion,  is  seeking  a  veteran  writer/ 
reporter  for  its  new  home/design  sec¬ 
tion.  Candidates  should  have  a  mini¬ 
mum  of  5  years  experience  with  a 
daily  newspaper;  proven  strong  writing 
skills  are  a  must. 

C5annett  professionals  earn  competitive 
salaries  and  our  benefits  are  generous 
including  pension  and  401  (k)  plans. 
Gannett  maintains  policies  and 
practices  that  reflect  commitment  to 
work/life  balance.  In  fact,  for  the 
twelfth  consecutive  year.  Working 
Mother  Magazine  has  named  Gannett 
one  of  the  100  best  companies  for 
working  mothers.  We  value  diversity  in 
our  workforce  and  encourage  those  of 
diverse  backgrounds  and  those  who 
value  diversity  to  apply.  Gannett  main¬ 
tains  safe,  drug  free  workplace  and  pre¬ 
employment  drug  testing  is  required. 

For  consideration,  please  forward  resume 
and  references  to; 

Gannett  Suburban  Newspapers 
c/o  Jeff  Walsh 
One  Gannett  Drive 
White  Plains,  NY  10604 
Fax:  (914)696-8174 


THE  ALBUQUERQUE  TRIBUNE,  an 
award-winning  afternoon  daily  known 
for  hard-hitting  reporting,  great  photo¬ 
journalism  and  creative,  thoughtful 
presentation,  needs  to  fill  desk  open¬ 
ings.  We're  looking  for  a  page 
designer  (a  well-rounded  journalist  who 
can  craft  attractive  news  pages  quickly 
and  design  sharp  feature  pages)  and 
a  copy  editor  (a  hard-working  team 
player  who's  bright,  dependable 
and  motivated  to  excel).  Tell  us  why 
we  should  hire  you.  Send  material 
to  David  Carrillo,  Tribune,  P.O.  Drawer  T, 
Albuquerque,  NM  87103.  No  calls, 
please. 

THE  ANCHQRAGE  Ddi^  News, 
Alaska's  leading  newspaper  in  a  land 
with  wilderness  and  wild  news,  is  laok- 
ing  for  a  copy  editor  with  five  years 
experience  in  all  aspects  of  copy  desk 
work.  We  want  someone  with  superior 
layout,  editing  and  headline  writing 
skills.  QuarkXPress  experience  pre¬ 
ferred.  Competitive  pay  and  benefits. 
Mail  resume  to  Michael  Cardenaz, 
Anchorage  Daily  News,  1001  Northway 
Drive,  Anchorage,  AK  99508  or 
E-mail:  jobs@adn.com 

THE  ASPEN  Daily  News,  a  1 4,500,  7- 
day  daily  is  seeking  reparters  to  fill  its 
newsroom.  The  Aspen  Daily  News  is  a 
hard  news  publicatian  that  is  dedicated 
to  proactive  jaurnalism.  Applicants 
must  be  enterprising  and  willing  to 
work  hard  in  a  fun  and  highly 
energetic  atmosphere.  1  -2  years  daily 
experience  is  helpful,  but  not  required. 
Please  call  Rass  at  (970)  925-2220 
ext.  212. 


THE  CASPER  Star-Tribune,  Wyoming's 
only  state-wide  daily  newspaper,  has 
immediate  employment  openings: 

UNIVERSAL  DESK  EDITOR  -  Our 
Universal  Desk  combines  the  functions 
of  copy  editing  and  paginating  for 
all  newsroom  departments  (news, 
features,  sparts,  photos).  The  position 
requires  substantial  copy  editing, 
headline  writing  and  page  design 
experience.  Expertise  with  QuarkX¬ 
Press  a  must;  the  ability  ta  create 
maps,  graphics  and  illustrations  is  a 
plus. 

PHOTOJOURNALIST  -  The  successful 
candidate  will  have  a  college  degree  in 
photojournalism  or  the  equivalent  of 
one-year  newspaper  experience,  their 
own  photo  equipment  and  reliable 
transportation.  Demonstrated  talent  in 
spot  news,  feature  and  sports  shooting 
necessary;  familiarity  with  Adobe 
Photoshop  a  plus. 

Apply  to  David  Hipschman,  editor.  The 
Star-Tribune,  170  Star  Lane,  Casper, 
WY  82601. 


INFORMATION  SYSTEMS 


_ EDITORIAL _ 

THE  BRISTOL  HERALD  COURIER,  a 
Media  General  daily,  is  seeking  can¬ 
didates  for  the  following  positions: 

BUSINESS/AGRICULTURE  WRITER 
We  are  looking  for  a  business  and 
agriculture  writer  willing  to  invest  time 
and  talent  in  developing  strong  cov¬ 
erage  of  business,  consumer  issues, 
agriculture  and  economic  development 
in  the  Twin  City  region.  Must  be  strong 
both  in  writing  and  reporting,  able  to 
plan  ahead,  develop  and  complete 
projects  and  stay  atop  a  market  that  cov¬ 
ers  two  states  and  a  wide  range  of 
economic  activities. 

REPORTER 

We  are  seeking  reporter  candidates 
able  to  cover  big  issues,  little  meetings 
and  everything  in  between  while  stay¬ 
ing  in  touch  with  what  the  people  who 
read  the  newspaper  think  is  important. 
Looking  for  strong  writing  and  report¬ 
ing  skills  and  a  desire  to  catch  issues 
and  stories  before  they  show  up  in  a 
public  forum. 

Send  resume,  clips  and  cover  letter  to 
Managing  Editor,  Bristol  Herald 
Courier,  P.O.  Box  609,  Bristol,  VA 
24203. 


INFORMATION  SYSTEMS 


Systems  Administrator 

PACIFIC  STARS  AND  STRIPES,  the  editorially-independent 
daily  newspaper  serving  the  U.S.  military  community  throughout  the 
Pacific,  is  searching  for  a  Systems  Administrator  with  Windows  95, 
NT,  Macintosh,  and  UNIX  experience.  Oracle  database  and 
newspaper  application  experience  is  a  plus.  We  seek  a  self-starter 
with  superior  oral  and  written  skills  to  manage  our  user  accounts, 
backups,  communication  lines,  and  local,  WAN,  and  Internet 
networks.  The  successful  candidate  must  be  an  U.S.  citizen  and  be 
available  to  travel  oaasionally  to  network  locations  in  Japan, 
Okinawa  and  Korea. 

Pacific  Stars  and  Stripes  is  located  in  Tokyo,  Japan,  one  of  the 
world’s  most  exciting  cities.  We  offer  an  attractive  compensation  and 
benefits  package  including  a  competitive  salary;  relocation 
expenses:  government-paid  housing  assistance;  Department  of 
Defense  schooling  for  grades  K-12;  access  to  military  shopping, 
medical,  and  recreational  facilities;  401  (k),  retirement,  and  group 
insurance  plans;  and  travel  to  and  from  the  U.S. 

To  apply  for  this  unique  once-in-a-lifetime  opportunity,  send  your 
current  resume,  with  salary  requirements  anci  an  accompanying 
cover  letter,  in  confidence  to:  Pacific  Stars  and  Stripes,  ATTN: 
Civilian  Personnel  Office,  Unit  45002,  APO  AP  96337-5002;  fax  to: 
01 1  -81  -3-3403-5493;  or  e-mail  in  ASCII  text  or  MS  Word  (PC)  to: 
jobs-pss@stripes.osdmil  —  All  applications  should  be  received  by 
March  27, 1998. 

AN  EQUAL  OPPORTUNITY  EMPLOYER 


SIAI^^^^PES 


_ EDITORIAL _ 

THE  NORTHEAST  Mississippi  Daily 
Journal,  a  38,000  regional  AM  daily 
in  Tupelo,  is  seeking  a  skilled 
designer/copy  editor  to  produce  eye¬ 
catching  sports  sections  with  solid  con¬ 
tent.  Experience  in  QuarkXPress  pre¬ 
ferred.  Competitive  salary  and  benefits 
on  a  quality  independent  newspaper. 
Send  cover  letter,  resume  and  exam¬ 
ples  of  page  design  to  Sports  Editor, 
NE  Mississippi  Daily  Journal,  P.O.  Box 
909,  Tupelo,  MS  38802. 

THE  SEATTLE  TIMES  Sports  Department 
seeks  a  night  slot  to  serve  as  the  link 
between  the  planning  of  the  day  to  the 
execution  at  night.  Responsibilities 
include  some  first  edits  as  well  as  all 
final  reads  at  night;  working  with 
designer  on  story  play  and  photo  selec¬ 
tion;  communicating  with  reporters  on 
story  details  and  edits;  reacting  to 
breaking  news;  and  establishing  work 
flow  to  meet  deadlines.  Applicants 
should  know  sports,  be  highly  detailed 
and  work  well  under  pressure.  Must  be 
able  to  work  nights/weekends,  with 
potential  for  four-day  work  week. 
Three  years  on  a  metro  daily  and  pre¬ 
vious  slot  experience  required.  Send 
resume  with  list  of  references  to  Cathy 
Henkle,  sports  editor.  The  Seattle 
Times,  PCD.  Bax  70,  Seattle,  WA 
98109.  No  phone  calls,  please. 

THE  SENTINEL  has  an  opening  for  a 
sports  writer. 

Rather  than  give  the  same  old  story 
with  the  same  old  stats,  we  are  looking 
for  someone  who  can  go  beyond  the 
score  and  write  about  the  people 
involved  in  the  game. 

Our  coverage  includes  Penn  State  foot¬ 
ball,  professional  soccer,  minor  league 
baseball  with  an  emphasis  on  high 
school  sports. 

Duties  would  include  layout,  so  QuarkX¬ 
Press  experience  is  a  plus. 

Send  resume,  clips  and  layout  exam¬ 
ples  to  Sports  Editor  Jeff  Pratt,  The  Sen¬ 
tinel,  P.O.  Box  1 30,  Carlisle,  PA 
17013. 

Learn  more  about  us  on  our 
homepage:  www.cumberlink.com 

THE  STUART  NEWS/PORT  ST.  LUCIE 
NEWS  (38,000  daily,  54,000  Sunday 
on  Florida's  beautiful  and  booming 
Treasure  Coast)  is  seeking  a  copy 
editor/paginator  to  join  our  eignt- 
person  sports  department.  Successful 
candidate  will  have  a  broad  know¬ 
ledge  of  sports,  know  the  AP 
Styiebook,  know  modular  layout,  have 
some  pagination  experience  and  know 
the  importance  af  making  deadlines. 
Send  resume,  samples  to  Kevin  Con¬ 
way,  sports  editor,  Stuart  News,  P.O. 
Box  9009,  Stuart,  FL  34995-9009.  No 
phone  calls.  EOE/DFWP. 


THE  VIRGINIAN-PILOT,  a  200,000- 
plus  AM  daily  serving  SE  Virginia  and 
NE  North  Carolina,  is  seeking  a 
layout/copy  editor  for  our  sports  oesk. 
We  need  a  team  player  who  has 
strong  news  judgment,  a  keen  editing 
eye  and  the  ability  to  cooly  make 
adjustments  as  news  dictates.  This  isn't 
an  entry  level  position,  and  supervisory 
experience  is  o  plus.  Send  resume  and 
work  samples  (no  phone  calls,  please) 
to  Joe  Garvey,  sports  desk  team 
leader.  The  Virginian-Pilot,  150  W. 
Brambleton  Avenue,  Norfolk,  VA 
23510. 
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HELP  WANTED 


INFORMATION  SYSTEMS 

ASSISTANT  SYSTEMS  EDITOR 

The  Baltimore  Sun  is  seeking  an  Assis¬ 
tant  Systems  Editor  to  work  in  the 
newsroom,  help  maintain  the  current 
Sll  system,  assist  in  on  anticipated  con¬ 
version  to  Harris  publishing  system 
later  this  year  and  provide  ongoing 
user  support  for  the  Harris  NME  and 
NMP  systems.  We  ore  looking  for  on 
enthusiastic,  energetic  team  player  who 
is  eager  to  get  in  on  the  ground  floor 
of  this  project.  Candidates  must  be 
well-versed  in  Harris  and  in  Microsoft 
applications,  particularly  Word  and 
Word  Basic  or  Visual  Basic  for  Applica¬ 
tions.  Sll,  Mac  skills  a  plus. 

Send  resume  and  references  to: 

Steve  Auerweek 
Systems  Editor 
The  Baltimore  Sun 
501  N.  Calvert  Street 
Baltimore,  MD  21 278 

An  Equal  Opportunity  Employer 
M/F/D/V 


NETWORK  ADMINISTRATOR 
The  state-of-the-art  Information  Systems 
department  af  The  Syracuse  Newspa¬ 
pers  is  looking  for  a  Network 
Administrator.  Successful  candidate 
will  work  in  a  high-energy  team 
environment,  supporting  all  aspects  of 
Corporate  Network,  including  adminis¬ 
tration  and  maintenance  of  Novell  4.x- 
Servers,  Group  Wise  E-mail  and 
GraupWare  system;  and  neiwark 
infrastructure  support.  Requirements 
include:  Windows  95  configuration 
and  troubleshooting  skills;  Microsoft 
Office  Software  suite  experience;  sys¬ 
tem  and  Network  security  and  back¬ 
up;  excellent  problem-solving  and 
communications  skills;  BA  in  Computer 
Science  or  related  discipline;  minimum 
of  two  years  applicable  experience. 
Macintosh  OS  and  server  experience  a 
plus.  The  Syracuse  Newspapers  offers 
competitive  salary  and  employer-paid 
benefits,  and  values  diversity.  Don't 
miss  this  opportunity  to  work  in  a  high- 
profile  position  at  Central  New  York's 
leading  news  and  information  medium. 
Syracuse  is  surrounded  by  the  beautiful 
Fingerlakes,  Thousand  Islands,  Adiron¬ 
dack  Mountains,  and  is  less  than  a 
day's  drive  to  New  York  City,  Boston, 
Philadelphia,  Toronto,  and  other 
northeast  metro  areas.  Enjoy  the  four 
seasons  as  well  as  affordable  housing, 
great  schools  and  abundant  cultural, 
art  and  sports  activities.  Send  resume 
and  salary  requirements  to: 

The  Syracuse  Newspapers 
Ad#  200 
P.O.Box  491 5 
Syracuse,  NY  13221 


Classified  Advertisers: 

If  you  don't  see  a  category 
that  fits  your  needs, 
please  call  us  at 
(212)  675-4380  ext.  171, 173 


THE  BRADENTON  HERALD,  a  Knight 
Ridder  paper  on  the  west  coast  of  FL,  is 
accepting  applications  for  an  Informa¬ 
tion  Systems  Director.  Candidates 
should  have  a  4-year  degree  in  com¬ 
puter  science  or  business  administra¬ 
tion  and  a  minimum  of  3  years  experi¬ 
ence  in  newspaper  systems  manage¬ 
ment.  Excellent  supervisory  skills  as 
well  as  superior  verbol  and  written 
communication  skills  are  a  must.  Send 
resume  to  Barbara  Cashion,  Bradentan 
Herald,  1 02  Manatee  Ave.  West,  Bra¬ 
denton,  FL  34205. 


INFORMATION  SYSTEMS 


NEW  MEDIA 


INFORMATION  SYSTEMS 


SYSTEMS  ADMINISTRATOR 

Pacific  Stars  and  Stripes,  Tokya, 
Japan,  is  searching  for  an  experienced 
systems  administrator  with  Windows 
95,  NT,  Macintosh,  and  UNIX  experi¬ 
ence.  We  offer  a  competitive  salary 
and  excellent  benefits  including  hous¬ 
ing  and  relocation  expenses.  For  more 
details,  see  our  display  ad  an  page  68 
of  this  week's  Editor  &  Publisher.  Reply 
to  Pacific  Stars  and  Stripes,  Attn: 
Civilian  Personnel  Office,  Unit  45002, 
APO,AP  96337-5002. 

Fax:  on  (81-3)3403-5493. 

E-mail  in  ASCII  text  or  MS  Word  (PC): 
jobs-pss@stripes.osd.mil 


NEW  MEDIA 


^nn^in/if.auctionuni^^erse.com  ; 

i 

Remember  when  you  were  a  kid,  and  you  loved  collecting  those  ' 
baseball  cards,  Barbies,  stamps,  and  comic  books?  Don't  you  wish  j 
you  could  do  that  everyday?  Come  work  for  us  and  be  a  kid  again...  I 

Auction  Universe  (www.etuctionuniverse.com)  has  launched  a  new 
market-place  for  person-to-person  sales  using  a  cyber-auction  format.  . 
We  are  developing  innovative  partnerships  and  exciting  new  content, 
including  state-of-the-art  transaction  systems,  cool  interactive  ! 

technology,  and  lots  of  stuff  that’s  still  on  the  bid  board.  And.  we  want  ' 
to  bring  this  cyber-auction  format  to  newspapers  to  introduce  a  new 
and  fun  way  to  increase  their  revenue  ,  .it’s  like  classifieds  on  steroids!  i 

You’ll  want  to  do  more  than  visit  our  site.  Join  us  as  we  develop  into  a 
significant,  entrepreneurial,  rapidly  growing  business.  Our  aim  is  to  be 
the  largest  cyber-auction  site  on  the  Internet  and  we  will  work  in  Web 
time  to  achieve  our  goals.  (But  we  will  still  pretend  to  be  kids  and  keep  I 
collecting  those  comic  books...)  ! 

We  are  looking  for  the  following  professionals  to  join  us  In  our  new 
offices  in  Wallingford,  Connecticut. . .  | 

PROJECT  MANAGER  j 

A  high-energy  innovative  professional  is  needed  for  this  key  position  < 
as  the  primary  liaison  between  Auction  Universe  and  our  network  of 
auction  site  affiliates.  Position  involves  direct  interface  with  customers 
and  partners,  and  requires  strong  operational  and  organizational 
skills.  Comprehensive  understanding  of  the  Internet  and  related 
operations  a  big  plus.  Requirements  include  three  to  five  years'  j 
customer  service  or  client  management  experience,  preferably  in  a  ' 
media  or  technology  environment.  Proficiency  with  Windows  95,  MS  ■ 
Cffice,  and  email  applications  is  required.  Some  travel  involved  and 
flexible  hours  needed. 

ONUNE  EDITOR/DESIGNER 

This  production/editorial  position  is  for  an  enterprising  Webhead  with  I 
strong  HTML  experience  and  outstanding  writing  skills.  You  will  ' 

maintain  the  daily  editorial  content  for  the  Auction  Universe  website, 
as  well  as  supervise  a  staff  of  independent  writers.  You  must  possess 
strong  feature  writing  and  editing  skills,  and  be  technically  inclined 
with  a  full  understanding  of  HTML  ver  3.2.  FTP.  Telnet  and  Unix  and 
NT  operating  systems.  Candidate  must  have  2-3  years  editorial 
experience  in  consumer-oriented  new  media  development,  production 
and  management.  Bachelor's  degree  with  concentration  in 
journalism,  communications  or  information  technology  is  preferred. 

If  you  are  ready  to  meet  the  challenges  of  the  new  media,  send 

your  resume  to:  AUCTION  UNIVERSE 

\  P.O.  80x4596,  Yalesville,  CT 06492 

Fax:  (203)  741-5101.  Email  iobs&auctionuniverse.com 

I  We  are  an  equal  opportunity  employer  A  Times  Mirror  Company 


MARKETING 


PUBUCITY/MARKETING  MANAGER 
The  leading  publisher  of  gay  and  les¬ 
bian  books  and  magazines  seeks  indi¬ 
vidual  to  be  responsible  for  devel¬ 
opment  and  execution  of  publicity  and 
marketing  campaigns.  Minimum  of  two 
years  experience  in  book  publishing. 
Strong  organizational  and  writing 
skills,  creative  thinking  and  industry 
contact  for  publicity  required.  Fax  or 
send  resume  and  salary  requirements 
to  Human  Resources,  Liberation  Pub¬ 
lications  Inc.,  PC.  Box  4371,  Los 
Angeles,  CA  90078.  Fax:  (213)  467- 
0173.  No  phone  calls,  please. 
www.alyson.com, www.advocate.com 


NEW  MEDIA 


MANAGER,  NEW  MEDIA 

Would  you  like  to  work  with  the  top 
new  media  strategies  in  the  newspaper 
industry? 

The  Newspaper  Association  of  Amer¬ 
ica  is  seeking  a  highly  motivated 
newspaper  executive  to  help  support 
Industry  new  media  efforts.  The  suc¬ 
cessful  applicant  will  be  responsible  for 
research  and  analysis,  editorial  devel¬ 
opment  and  coordination  of  a  Web 
site,  identifying  and  evaluating  best 
practices  and  innovative  programs 
inside  and  outside  the  newspaper 
industry;  and  program  support  for  an 
annual  new  media  conference.  Must 
have  an  editorial  background  with  a 
strong  understanding  of  the  newspaper 
business  and  new  media  issues. 
Requires  excellent  analytical,  oral  and 
written  communication  and  inter¬ 
personal  skills.  Send  resume,  references 
and  salary  requirements  to  NAA,  Attn: 
HR,  1921  Gallows  Rood,  Suite  600, 
Vienna,  VA  22182.  Fax:  (703)  902- 
1608. 

EOE 


TAMPA  BAY  ONLINE  needs  a 
technology  manager  conversant  in 
Unix,  Novell,  Windows  NT,  HTML, 
CGI,  PERL,  Java  and  C.  Audio/video 
skills  essential.  Apply  to: 

pbreckenridge@tboweb.com 


PHOTOGRAPHY 


ASSISTANT  PHOTO  EDITOR 
The  Anchorage  Daily  News,  Alaska's 
largest  newspaper,  is  looking  for  an 
energetic  editor  to  help  direct  an 
award-winning  photography  staff.  The 
positian  as  a  night  photo  editor/ 
assignment  editor  includes  scheduling 
a  six-person  shooting  staff,  coordinat¬ 
ing  phota  coverage  and  taking  a  lead¬ 
ership  role  in  digital  imaging.  Three 
years  of  newspaper  experience  and  pra- 
ficiency  with  Photashop,  QuarkXPress 
and  remote  photo  transmission  re¬ 
quired.  Our  McClatchy-owned  paper 
covers  all  of  Alaska,  with  emphasis  on 
the  Anchorage  area.  Our  aspirations 
far  outstrip  our  72,000  (daily)  circula¬ 
tion,  and  we  are  looking  for  someone 
who  can  help  us  take  the  next  step 
forward.  Send  resume  and  portfolio  to 
Anchorage  Daily  News,  Attn:  Human 
Resources,  P.O.  Box  149001,  Ancho¬ 
rage,  AK  99514. 
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HELP  WANTED 


PRESSROOM 


PRESSROOM  MANAGER 


_ PHOTOGRAPHY _ 

DIREaOR  OF  PHOTOGRAPHY 
Want  a  chance  to  work  with  a  tc^- 
notch,  award-winning  photo  start? 
Consider  The  News  &  Observer,  on 
aggressive  McClatchy  newspaper  in 
Raleigh-Durham,  NC  with  a  drive  for 
photography  excellence.  Check  out  our 
web  site  at  w>«w.news-observer.com/vj. 
If  you're  interested  in  being  our 
DOP,  send  your  resume,  list  of  four 
references,  your  portfolio,  an  autobio¬ 
graphy  and  o  cover  letter  describing 
your  photo  philosophy,  what  you  have 
to  offer  and  why  you  want  this  job  to 
Will  Sutton,  deputy  managing  editor. 
The  News  &  Observer,  P.O.  Box  191, 
Raleigh,  NC  27602.  A  diverse  candi¬ 
date  pool  is  desired. 

PREPRESS 

ASSISTANT  AD  BUILDING  MANAGER 
The  Seattle  Times  produces  weekday 
morning  and  evening  newspapers  and 
weekend  morning  editions,  with  a 
Sunday  circulation  of  over  500,000. 
We  are  seeking  an  individual  with 
good  leadership  skills,  management  or 
supervisory  experience,  and  a  strong 
prepress  background.  Lead,  direct, 
supervise  and  coordinate  ad  prod¬ 
uction  operations.  Develop,  recom¬ 
mend  and  implement  ideas  and  project 
that  improve  prepress  production  flow, 
productivity,  integration,  efficiency, 
quality,  and  cost  effectiveness.  Mini¬ 
mum  1-2  years  of  print  production 
management  experience  required. 
Knowledge  of  ad  composition  software 
and  prepress  functions  required. 
Ability  to  manage  production  flow 
against  deadlines.  Excellent  oral  and 
written  communications,  and  analytical 
skills  required.  Newspaper  production 
management  preferred.  Bachelor's 
degree  or  equivalent  experience  in 
business,  newspaper  or  print  technology 
preferred. 

We  offer  an  excellent  salary,  incentive 
and  benefits  package  and  a  great 
work  environment.  We  are  an  equal 
opportunity  employer  and  encourage 
diversity  in  the  workplace.  Please  send 
a  resume  and  cover  letter  to  The  Seattle 
Times,  HR-AABM,  P.O.  Box  70,  Seat¬ 
tle,  WA  981 1 1  or  E-mail: 

adbui  ldmgr@seati  mes.  com 
No  phone  calls,  please.  Only  candi¬ 
dates  to  be  interviewed  will  be  con¬ 
tacted.  EOE  M/F/H 


CNI  CORPORATION,  a  systems  inte¬ 
gration  company  servicing  the  news¬ 
paper  industry  is  seeking  candidates 
experienced  in  newspaper  workflow 
and  capable  of  training  on  MS  Word 
and  QuarkXPress.  Novell  and/or  MS 
networking  experience  is  desirable. 

E-mail  resumetohr@cnicorp.com 


NEED  A  CHALLENGE  in  your  career? 
Looking  for  an  opportunity  that  puts  a 
different  twist  on  prepress?  If  you  are 
on  experienced  prepress  professional 
with  excellent  NT  and  Mac  skills,  you 
owe  it  to  yourself  to  talk  to  us.  Fax  let¬ 
ter,  resume,  salary  requirements  to  HR 
Monager  (800)  358-7768.  MAIL  to 
Graphic  Enterprises,  3874  Highland 
Park,  NW,  Norm  Canton,  OH  44720, 
E-mail  to  lsabi@geiohio.com 
Visit  website:  www.geiohio.com 


_ PREPRESS _ 

NEWSPAPER  TECHNICIAN 

European  Stars  and  Stripes,  the  news¬ 
paper  for  members  of  the  military  ser¬ 
vices  overseas,  located  in  Darmstadt, 
Germany,  is  looking  for  a  Newspaper 
Technician. 

Applicants  must  have  experience  in  pre¬ 
press  production  of  a  daily  newspaper. 
This  includes  in-depth  knowledge 
of  networking  utilizing  Windows  NT 
4.0  and  Macintosh  Operating  sys¬ 
tems.  Ability  to  support  QuarkXPress, 
Microsoft  Office  applications,  and 
Macintosh  and  PC  graphics  programs 
is  required.  Additional  experience  is 
required  supporting  OPI,  Imagesetter, 
scanners  and  color  quality  control 
along  with  knowledge  of  TCP/IP  rout¬ 
ing  and  remote  communications  via 
ISDN  and  telephone. 

The  job  requires  weekend  and  shift 
work  as  well  as  stand-by  duty.  Starting 
compensation  package  is  in  the  range 
of  550,000-$60,000  depending  on 
experience  as  well  as  housing  and  cost 
of  living  allowances  for  candidates 
hired  from  the  U.S. 

Resumes  may  be  mailed.  E-mailed,  or 
faxed  to  the  following  address. 

European  Stars  and  Stripes 
Attn:  Jerry  Kidder,  Director  of  MIS 
Unit  29480 
APOAE09211 
Fax:  (011-49)6155-601408 
Phone:  (0 1 1  -49)  6 1 55-  60 1 209  or 
(011-49)6155-601318 
E-mail:  Kidderj@mail.estripes.osd.mil 

PREPRESS  MANAGER 

Zone  3  daily  has  an  immediate  2nd 
shift  opening  for  a  prepress  manager. 
A  minimum  of  3  years  experience  in 
newspaper  production  management  is 
desired.  Successful  candidate  will 
possess  strong  organizational  skills, 
demonstrated  leadership  ability  and 
familiarity  with  electronic  prepress 
systems  and  equipment.  Send  resume 
and  salary  history/requirements  to  Box 
08440,  Editor  &  Publisher. 

PRESSROOM 

NEEDED  in  Brattleboro,  VT: 

( 1 )  WEB  OFFSET  PRESSMAN  and 

(2)  PREPRESS  CAMERA  PERSON 

If  by  some  miracle  you  can  do 
both... great!  Both  involve  our  daily 
morning  newspaper  plus  other  com¬ 
mercial  printing. 

If  you'd  like  to  relocate  to  the  country, 
be  near  many  recreational  opportunities 
and  work  for  a  small  operation 
please  write  or  call  Richard  Macko, 
publisher,  Brattleboro  Reformer,  P.O. 
Box  802,  Brattleboro,  VT  05302,  (802) 
254-2311. 


THE  ASPEN  DAILY  NEWS  in  Aspen, 
Colorado  is  seeking  a  pressroom  man¬ 
ager  to  run  our  6  unit,  Goss  Com¬ 
munity  offset  web  pressroom.  Re¬ 
sponsibilities  include:  operation  of 
ress,  general  maintenance,  ordering, 
iring  of  employees,  etc.  The  Aspen 
Daily  News  is  a  7  day,  1 2,500  circula¬ 
tion  tab  in  a  beautiful  mountain  com¬ 
munity.  Call  (970)  925-2220  ext.  21 2. 


Zone  3  doily  has  an  immediate  open¬ 
ing  for  a  person  with  a  minimum  of  5 
years  experience  in  newspaper  press¬ 
room  management.  We  are  searching 
for  a  manager  with  exceptional  com¬ 
munication  and  people  skills.  Suc¬ 
cessful  applicant  must  also  have  the 
ability  to  establish  a  strong  pre¬ 
ventative  maintenance  program  as  well 
as  set  and  maintain  quality  standards. 
Send  resume  and  salary  history/ 
requirements  to  Box  08398,  Editor  & 
Publisher. 


PRODUaiON/TECH 

TECHNOLOGY  SPECIALIST  to  install, 
support,  troubleshoot  Mac  desktops, 
servers  for  Publisher.  QuarkXPress, 
Photoshop,  Freehand  experience.  Re¬ 
sume  in  QuarkXPress  format/PDF 
and  cover  E-mail  to: 

hwilson@channing-bete.com 
Or  mail  to  Department  EP,  HR,  Chan- 
ning  L.  Bete  Co.,  Inc.,  200  State  Road, 
South  Deerfield,  MA  01 373-0200. 
Visitwww.channing-bete.com 


Some  things  have  to  be  believed  to  be 
seen 

Ralph  Hodgson 


Job  Hunting? 

Buying? 

Selling? 

Hiring? 

OR  JUST  LOOKING? 


Use  the  best  read  Classified  Ad 
Pages  in  the  industry 

E&P's  Classified  Section  is  where  you'll  find  the  used  equip¬ 
ment  you  need,  discover  new  employment  opportunities,  get  a 
feel  for  who's  hiring  where,  find  the  key  professionals  to  make 
your  newspaper  run,  sell  your  used  equipment,  locate  industry 
service  providers,  even  buy  or  sell  your  newspaper  business. 


New  ads  every  week! 


Rates  and  information  are  in  this  section. 

To  place  your  classified  ad. 

FAX:  (212)  929-1259  Phone:  (212)  675-4380  ext.  173 
E-mail:  hazelp@mediainfo.com 

Mail:  E&P  Classified  Ads,  1 1  West  19th  Street,  New  York,  1001 1 


Editorffip 

PUBLISHER 

JLtHE  FOl  RTH  ESTATE 
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CLASSIFIED  ADVERTISING 
INFORMATION 


DEADLINES 


LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Saturday’s  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date;  camera  ready  copy  5  days  prior  to  publication  date. 


LINE  AD  RATES 


Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  and/or  spaces  per  line,  no  abbreviations. 


HELP  WANTED 

(includes  online  posting) 

1  week  . $11.15 

2  weeks  . $9.85 

3  weeks  . $8.60 

4  weeks  . $7.45 


POSITIONS  WANTED 

(includes  online  posting) 

1  week  . $5.20 

2  weeks  . $4.35 

3  weeks  . $3.60 

4  weeks  . $3.35 


ALL  OTHER  CLASSIFICATIONS 

(online  not  included) 

1  week . $9.50 

2  weeks  . $8.40 

3  weeks  . $7.35 

4  weeks  . W-35 

BOX  REPLY  SERVICE 

Count  box  service  as  an  additional  line  in  copy 
Line  Ads  -  Add  $1 2.60  per  insertion 
Positions  Wanted  -  Add  $6.30  per  insertion  USA 
All  international  box  reply  -  $27.50 


^g^t^DISPLAY-AD  RATES! 


The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion. 

(1  column  inch  minimum) 

1  week . $11  Opel 

2-5  weeks . $105  pci 

6-13  weeks . $100  pci 

14-26  weeks . $  95  pci 

27-52  weeks . $  90  Dci 


PAYMENT 


IVIake  check  payable  to  Editor&  Publisher 
SSiSISBI  charge  to  your  American  Express. 
VtSA  MasterCard  or  Visa.  Please  supply  name 

■■■■■  xigpiifr  on  card,  account  number,  expiration  date 

and  card  holder’s  signature. 

Please  note:  International  ads.  new  accounts  and  positions  wanted  ads  must  pie-pay. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1 .  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.mediainfo.com 

Please  contact  us  for  display  ad  copy  specifications  and  procedures 

MAIL:  Editor  &  Publisher  Classified  Ads 

11  W.  19th  Street,  New  York,  NY  10011 
FAX:  (212)  929-1259 
E-Mail:  ha2elp@mediainf0.com 
mattw@mediainfo.com 
eileenl@mediainfo.com 


POSITIONS  WANTED 


AWARD-WINNING  sportswriter/editor 
with  1 3  years  experience  seeks  to  move 
up  as  writer  at  larger  paper.  Box  08442, 
Editor  &  Publisher. 


EXPERIENCED  EDITOR,  writer,  reporter 
looking  for  position  as  a  magazine 
editor  or  writer  for  sports  publication. 
Experience  covering  pro,  college  and 
high  school  sports.  I  am  willing  to 
relocate.  Phone:  (713)  783-3049  for 
resume,  clips  and  references. 


EXPERIENCED  award-winning  editor/ 
reporter  seeks  new  career  challenge 
with  specialty  publication  or  public 
relations.  (305)  891-2595. 


YOUR  BAY  AREA  STAFF  WRITERS 
Versatile.  Better.Smarter.  Quicker 
www.tolandcommunications.com 


SPORTS  WRITER  looking  for  freelance 
work  in  Midwest  (Indionapolis,  Chicago). 
Award-winning  game  stories,  features 
and  columns  for  pro,  college,  and  high 
school.  Save  your  valuable  desk  re¬ 
sources  by  hiring  me.  Experience:  copy 
editing  and  writing  for  300,000 
circulation;  previously,  sportswriter, 
sports  and  news  slot  editor,  columnist. 
Reply  to  Box  08444,  Editor  &  Publisher. 


VERSATILE  unrestricted  free  agent 
seeks  new  team.  24  years  experience 
with  mid-size  newspaper  in  systems, 
editing,  sports,  Internet,  layout, 
supervision  and  more.  (610)  488- 
91 33  or  mluke@enter.net. 


TRAVEL  WRITERS  WANTED 


TRAVEL  photographer  seeks  writers! 
For  rrKigazines,  newspapers,  books! 
Free  travel!  Jeff  (973)  575- 1 005. 


Attention: 

Positions  Wanted  Advertisers 

For  quicker  placement,  you  con  Fax  or  e-mail 
your  Positions  Wanted  ad  along  with  your 
Visa/Master/Amex  card  number 
and  expiration  date. 

(212)  929-1259  or 
E-mail:  mattw@mediainfo.com 


[Newspapej; 


Efi?P  runs  monthly  recruitment 
features  and  special  sections 
highlighting  issues  that  affect  Human 
Resource  professionals  at  newspapers. 

To  place  an  advertisement  in  any  of  these 
sections  call  the  EdfP  Classified  Department 
(212)675-4380.  Ext.  171  or  17). 
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30 

*August 

22 
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QUESTIONS? 


VOICE:  (21 2)  675-4380  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss  /  Extension  171 
Matt  Wilcox  /  Extension  173 
Eileen  Long  /  Extension  170 

FAX:  (212)  929-1259  or  E-mail:  eileenl@mediainfo.com  anytime. 
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SHOP  TALK  AT  THIRTY 


BY  ROSS  CONNELLY 


Clinton  Sex  Scandal  Reeks 
Of  Editorial  Sanctimony 

Mainstream  editors,  who  set  the  agenda  for  everyday  conversation,  are  spinning  out  of  control 


HO  OR  WHAT  is  out  of 
control? 

The  president’s  sex 
drive?  Special  prosecutor 
Kenneth  Starr?  The  mainstream  press? 

I’ve  never  met  any  of  the  president’s 
sexual  partners.  1  can’t  answer  the  first 
question  other  than  to  say  1  don’t  care 
to  know. 

I’m  not  a  law>'er  so  1  don’t  have  an 
educated  answer  about  Starr’s  legal  tal¬ 
ents.  I  did  hear,  however,  that  he  used 
the  attorney  general’s  concern  about 
public  image,  political  fallout  and  a 
pending  stor)'  in  Newsweek  as  a  way 


Connelly  is  editor  and  publisher  of 
the  weekly  Hardtvick  Gazette  in 
Vermont  and  former  president  of  the 
New  England  Press  Association. 
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to  get  permission  to  have  the  FBI  put  a 
wire  on  former  White  House  aide 
Linda  Tripp  so  she  could  violate  the 
trust  of  Monica  Lewinsky.  Sounds  like  a 
sleaz>'  lawyer  tactic  to  me.  Not  sure 
what  it  has  to  do  with  his  mandate  to 
investigate  the  Whitewater  affair,  either. 

The  mainstream  press?  Well,  who 
sets  the  agenda  for  conversations 
around  the  dinner  table  and  at  the 
water  cooler?  Yes,  the  editors  of  the 
mainstream  press,  and  they  are  out  of 
control. 

Every'  editor  has  only  so  much  news 
space  on  the  page,  or  television  and 
radio  airwaves.  Part  of  the  responsibili¬ 
ty  of  an  editor  is  to  make  the  decision 
about  what  is  newsworthy  and  then 
see  that  stories  are  written  about  those 
news  items  that  merit  coverage. The 
editors  do  not  run  out  on  the  street 
corner  before  each  issue  is  published 
or  each  newscast  is  broadcast  and  ask 
the  public  about  what  should  be 
reported.  The  editors  make  the  deci¬ 
sions  about  what  is  and  is  not  news. 

In  1996,  we  had  the  O.J.  Simpson 
story  about  a  big,  handsome,  rich,  black 
man  who  allegedly  killed  a  beautiful, 
white  woman  (and  could  beat  the  crap 
out  of  most  editors  he  ever  met)  —  a 
white  man’s  worst  fear.  In  1997,  the 
coverage  of  Princess  Diana’s  death  was 
the  biggest  story  of  the  year  —  let’s 
pander  to  everyone’s  dream  of  rubbing 
elbows  with  royalty.  Now,  Clinton’s  sex 
life  is  the  biggest  story  this  year  —  oh, 
he’s  so  bad,  but  don’t  ask  us  about  our 
behavior.  Might  think  there  wasn’t  any¬ 
thing  else  worth  covering. 

So  what  if  Clinton  and  Lewinsky'  got 
it  on?  They  are  both  consenting  adults. 
Who  cares?  As  for  the  lying  part,  who’s 
lying?  He  said.  She  said. 

Why  was  Monica  Lewinsky  subpoe¬ 
naed  to  give  a  deposition  in  the  Paula 
Jones  case?  What’s  illegal  about  having 
a  try  st,  and  who’s  business  is  it,  no  mat¬ 
ter  who  fesses  up  and  who  hides  the 
truth?  Where’s  the  morality'  when  the 
FBI  or  any  judge  agrees  to  wire  some¬ 
one  on  the  basis  of  a  bunch  of  tapes 


j  that  were  made  without  both  parties 
knowledge?  Guess  a  person’s  right  to 
privacy  is  a  thing  of  the  past. 

1  haven’t  heard  these  questions 
raised  by  the  mainstream  press  in  the 
haste  to  uncover  the  latest  bit  of  sex 
that  oozes  out.  Guess  the  editors  aren’t 
interested  in  the  answers. 

Well,  let’s  turn  the  tables  and  ask  the 
newspaper,  television  and  radio  editors 
whether  they  ever  had  affairs.  After 
hearing  denials  or  being  told  it’s  no 
one’s  business,  we’d  have  to  stop  and 
come  to  grips  with  the  fact  we  re  deal¬ 
ing  with  a  bunch  of  liars.  What  about 
those  research  figures  the  sociologists 
use  regarding  the  percentage  of  all 
married  people  who  have  or  had 
affairs?  Editors  aren’t  any  more  pure 
than  any  other  group. 

Let’s  also  ask  the  editors,  who  refuse 
to  fess  up  and  tell  the  public  about 
their  lapses  in  moral  behavior,  whether 
or  not  they  ever  expressed  concern  to 
their  partner  about  being  found  out. 

Did  any  of  them  ever  say  to  keep  the 
affair  quiet,  and,  perhaps,  not  admit  it 
no  matter  who  asked?  Did  any  of  them 
ever  lie  in  a  deposition  in  a  divorce 
case,  after  their  spouse  found  out  and 
walked  out?  These  editors  are  all  deci¬ 
sion  makers,  mind  you,  with  a  tremen¬ 
dous  responsibility  on  their  shoulders. 
Perhaps,  all  those  who  lie  about  or 
refuse  to  admit  their  affairs  should  quit 
their  jobs  because  their  dishonesty 
makes  them  unfit  to  shoulder  the  pub¬ 
lic  trust. 

Editors  in  this  country  are  hung  up 
on  sex  (Clinton),  race  (O.J.)  and  class 
(Diana). They  lead  with  sex,  won’t  talk 
honestly  about  race  and  say  class 
doesn’t  exist.  So  they  ignore  too  many 
stories  that  should  be  covered.  As  an 
example,  the  biggest  long-term  threat 
I  this  country  faces  is  the  refusal  of  the 
j  Republican  Senate  to  even  hold  hear- 
I  ings  about  the  80  or  so  nominees 
j  Clinton  has  sent  to  the  Senate  for  con- 
i  firmation  to  the  federal  bench.  Chief 
j  Justice  William  Rehnquist  was  right 
:  (See  Shop  Talk  on  page  54) 
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products  help  you  finish  the  job. 
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sports  and  business  all  in  one  simple  package  that 
you  can  read  anywhere,  anytime?  Newspapers  have 
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communication  landscapes  of  the  future.  So  why 
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Koenig  &  Bauer-Albert  (KBA),  one  of  the  world’s 
leading  press  manufacturers,  offers  frontline 
technology  for  fast,  ecological,  value-for-money 
newspaper  production.  Our  new-generation  presses 
print  targeted  color  newspapers  efficiently  and 
economically.  While  innovative  printshop  electronics 
make  production  sequences  easy  to  monitor  and 
control. 
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